
 

119 

 
 
 
 
 
 

DAFTAR PUSTAKA 

Ani, C., & Rukiyah. (n.d.). Perilaku informasi generasi milenial Kota Semarang di 

media sosial saat menghadapi era post-truth. 

APBD 2024 Kota Semarang ditetapkan sebesar Rp5,46 triliun. (2023, November 

17). https://jateng.bpk.go.id/apbd-2024-kota-semarang-ditetapkan-sebesar-rp546-

triliun/ 

Ashari, N., & Naryoso, A. (n.d.). Pembuatan dan aktivasi web page database 

dalam menyediakan ruang komunikasi antar stakeholder Dewan Kesenian 

Semarang sebagai project manager, PIC event, account 

executive.https://ejournal3.undip.ac.id/index.php/interaksi-

online/article/download/52436/34027 

Azzahra, F., & Gewati, M. (n.d.). Berhasil lakukan pelestarian berkelanjutan cagar 

budaya, Pemkot Semarang dapat dana pembangunan Rp5 miliar dari Kementerian 

PUPR.https://regional.kompas.com/read/2023/10/31/175557278/berhasil-lakukan-

pelestarian-berkelanjutan-cagar-budaya-pemkot-semarang 

Belch, G. E., & Belch, M. A. (2018). Advertising and promotion: An integrated 

marketing communications perspective(11th ed.). McGraw-Hill Education. 

Budiarto, G. (2020). Dampak cultural invasion terhadap kebudayaan lokal: Studi 

kasus terhadap bahasa daerah. Pamator Journal, 13(2), 183–

193. https://doi.org/10.21107/pamator.v13i2.8259 

https://jateng.bpk.go.id/apbd-2024-kota-semarang-ditetapkan-sebesar-rp546-triliun/
https://jateng.bpk.go.id/apbd-2024-kota-semarang-ditetapkan-sebesar-rp546-triliun/
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/download/52436/34027
https://ejournal3.undip.ac.id/index.php/interaksi-online/article/download/52436/34027
https://regional.kompas.com/read/2023/10/31/175557278/berhasil-lakukan-pelestarian-berkelanjutan-cagar-budaya-pemkot-semarang
https://regional.kompas.com/read/2023/10/31/175557278/berhasil-lakukan-pelestarian-berkelanjutan-cagar-budaya-pemkot-semarang
https://doi.org/10.21107/pamator.v13i2.8259


 

120 

Cahyono, C. (2018). Warak Ngendog dalam tradisi Dugderan sebagai representasi 

identitas Muslim urban di Kota Semarang. Jurnal Theologia, 29(2), 339–

362. https://doi.org/10.21580/teo.2018.29.2.2937 

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing: Strategy, 

implementation and practice (7th ed.). Pearson Education Limited. 

Cornwell, T. B. (2019). Sponsorship in marketing: Effective communication 

through sports, arts and events (2nd ed.). Routledge. 

Dwinh, & Sari, A. P. (2025, May 13). Walkot Agustina: Pelestarian budaya harus 

menjadi bagian dari pembangunan 

kota. https://regional.kompas.com/read/2025/05/13/101005878/walkot-agustina-

pelestarian-budaya-harus-menjadi-bagian-dari-pembangunan 

Estaswara, H., Said, M., & Faculty of Communication Sciences Universitas 

Pancasila. (2024). Literature review: Definition of integrated marketing 

communication (IMC) in Indonesian journals (2019–2022). International Journal 

of Multidisciplinary Research and Analysis, 

7(10). https://doi.org/10.47191/ijmra/v7-i10-33 

Fauziyah, T., & Belarminus, R. (n.d.). Wayang wong Ngesti Pandowo dan 15 

budaya asal Jateng resmi diakui sebagai WBTb 

nasional. https://regional.kompas.com/read/2022/10/05/195035178/wayang-

wong-ngesti-pandowo-dan-15-budaya-asal-jateng-resmi-diakui-sebagai 

Fisher, R., Ury, W., & Patton, B. (2011). Getting to yes: Negotiating agreement 

without giving in (3rd ed.). Penguin Books. 

Getz, D., & Page, S. J. (2016). Event studies: Theory, research and policy for 

planned events (3rd ed.). Routledge. 

https://doi.org/10.21580/teo.2018.29.2.2937
https://regional.kompas.com/read/2025/05/13/101005878/walkot-agustina-pelestarian-budaya-harus-menjadi-bagian-dari-pembangunan
https://regional.kompas.com/read/2025/05/13/101005878/walkot-agustina-pelestarian-budaya-harus-menjadi-bagian-dari-pembangunan
https://doi.org/10.47191/ijmra/v7-i10-33
https://regional.kompas.com/read/2022/10/05/195035178/wayang-wong-ngesti-pandowo-dan-15-budaya-asal-jateng-resmi-diakui-sebagai
https://regional.kompas.com/read/2022/10/05/195035178/wayang-wong-ngesti-pandowo-dan-15-budaya-asal-jateng-resmi-diakui-sebagai


 

121 

Haryanto, A. (2024, January 31). APJII: Jumlah pengguna internet Indonesia 

tembus 221 juta orang. https://inet.detik.com/cyberlife/d-7169749/apjii-jumlah-

pengguna-internet-indonesia-tembus-221-juta-orang 

Haryanto, A. (2025, April 4). Daftar jumlah pengguna media sosial Indonesia 

terbaru, siapa yang paling banyak? https://inet.detik.com/cyberlife/d-

7854501/daftar-jumlah-pengguna-media-sosial-indonesia-terbaru-siapa-yang-

paling-banyak 

Heizer, J., Render, B., & Munson, C. (2017). Operations management: 

Sustainability and supply chain management (12th ed.). Pearson. 

Junaedi. (2019, October 18). Kontribusi pariwisata Kabupaten Semarang capai 

19%. 

Kotler, P., Kartajaya, H., & Setiawan, I. (2021). Marketing 5.0: Technology for 

humanity. John Wiley & Sons. 

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson. 

Laeis, Z. (n.d.). Pemkot Semarang–Antara Jateng perkuat literasi kearifan lokal ke 

Gen Z. https://korporat.antaranews.com/baca/2024/05/27/2296-pemkot-semarang-

antara-jateng-perkuat-literasi-kearifan-lokal-ke-gen-z 

Lestari, D. (2022, March 23). Promosi pariwisata kebudayaan Kota Semarang 

melalui 

Instagram. https://www.kompasiana.com/diahayupujilestari9992/623a321dd69ab3

20cb0ccfa2/promosi-pariwisata-kebudayaan-kota-semarang-melalui-instagram 

Lewicki, R. J., Barry, B., & Saunders, D. M. (2016). Essentials of negotiation (6th 

ed.). McGraw-Hill Education. 

Meredith, J. R., & Mantel, S. J. (2014). Project management: A managerial 

approach (8th ed.). John Wiley & Sons. 

https://inet.detik.com/cyberlife/d-7169749/apjii-jumlah-pengguna-internet-indonesia-tembus-221-juta-orang
https://inet.detik.com/cyberlife/d-7169749/apjii-jumlah-pengguna-internet-indonesia-tembus-221-juta-orang
https://inet.detik.com/cyberlife/d-7854501/daftar-jumlah-pengguna-media-sosial-indonesia-terbaru-siapa-yang-paling-banyak
https://inet.detik.com/cyberlife/d-7854501/daftar-jumlah-pengguna-media-sosial-indonesia-terbaru-siapa-yang-paling-banyak
https://inet.detik.com/cyberlife/d-7854501/daftar-jumlah-pengguna-media-sosial-indonesia-terbaru-siapa-yang-paling-banyak
https://korporat.antaranews.com/baca/2024/05/27/2296-pemkot-semarang-antara-jateng-perkuat-literasi-kearifan-lokal-ke-gen-z
https://korporat.antaranews.com/baca/2024/05/27/2296-pemkot-semarang-antara-jateng-perkuat-literasi-kearifan-lokal-ke-gen-z
https://www.kompasiana.com/diahayupujilestari9992/623a321dd69ab320cb0ccfa2/promosi-pariwisata-kebudayaan-kota-semarang-melalui-instagram
https://www.kompasiana.com/diahayupujilestari9992/623a321dd69ab320cb0ccfa2/promosi-pariwisata-kebudayaan-kota-semarang-melalui-instagram


 

122 

Mihart, C. (2012). Impact of integrated marketing communication on consumer 

behaviour: Effects on consumer decision-making process. International Journal of 

Marketing Studies, 4(2), 121–129. https://doi.org/10.5539/ijms.v4n2p121 

Mulcahy, K. (2006). Cultural policy: Definitions and theoretical 

approaches. Journal of Arts Management, Law, and Society, 35(4), 319–

330. https://doi.org/10.3200/JAML.35.4.319-330 

Nahak, H. M. I. (2019). Upaya melestarikan budaya Indonesia di era 

globalisasi. Jurnal Sosiologi Nusantara, 5(1), 65–

76. https://doi.org/10.33369/jsn.5.1.65-76 

Njatrijani, R. (2018). Kearifan lokal dalam perspektif budaya Kota 

Semarang. Gema Keadilan, 5(1), 16–31. https://doi.org/10.14710/gk.2018.3580 

Owo. (2024, March 18). 2023, kontribusi parekraf terhadap PDB mencapai 3,9 

persen. https://www.neraca.co.id/article/195958/2023-kontribusi-parekraf-

terhadap-pdb-mencapai-39-persen 

Project Management Institute. (2017). A guide to the project management body of 

knowledge (PMBOK® Guide) (6th ed.). Project Management Institute. 

Puguh, D. R. (2017). Melestarikan dan mengembangkan warisan budaya: 

Kebijakan budaya Semarangan dalam perspektif sejarah. Jurnal Sejarah Citra 

Lekha, 2(1), 48–61. https://doi.org/10.14710/jscl.v2i1.14606 

Putriany, Y. (2024, March 19). Kearifan lokal Dugderan: Antara tradisi dan 

modernisasi. https://kumparan.com/yetyana-ayu-putriany/kearifan-lokal-

dugderan-antara-tradisi-dan-modernisasi 

Shoham, H. (2021). It is about time: Birthdays as modern rites of temporality. Time 

& Society, 30(1), 78–99. https://doi.org/10.1177/0961463X20955094 

https://doi.org/10.5539/ijms.v4n2p121
https://doi.org/10.3200/JAML.35.4.319-330
https://doi.org/10.33369/jsn.5.1.65-76
https://doi.org/10.14710/gk.2018.3580
https://www.neraca.co.id/article/195958/2023-kontribusi-parekraf-terhadap-pdb-mencapai-39-persen
https://www.neraca.co.id/article/195958/2023-kontribusi-parekraf-terhadap-pdb-mencapai-39-persen
https://doi.org/10.14710/jscl.v2i1.14606
https://doi.org/10.1177/0961463X20955094


 

123 

Strong, E. K. (1925). Theories of selling. Journal of Applied Psychology, 9(1), 75–

86. 

Tuten, T. L., & Solomon, M. R. (2020). Social media marketing (3rd ed.). SAGE 

Publications. 

UNESCO. (2021). What is intangible cultural 

heritage? https://ich.unesco.org/en/what-is-intangible-heritage-00003 

UNESCO. (2025, June 6). The future of collective memory: Preserving the past in 

the digital age. https://www.unesco.org/en/articles/future-collective-memory-

preserving-past-digital-age 

Wikipedia. (2024). Gambang 

suling. https://id.wikipedia.org/wiki/Gambang_Suling 

 

 

 

 

 

 

 

 

 

 

 

https://ich.unesco.org/en/what-is-intangible-heritage-00003
https://www.unesco.org/en/articles/future-collective-memory-preserving-past-digital-age
https://www.unesco.org/en/articles/future-collective-memory-preserving-past-digital-age
https://id.wikipedia.org/wiki/Gambang_Suling

