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ABSTRAK 

 

Axioo Class Program (ACP) merupakan program sosial perusahaan yang bertujuan 

menyelaraskan pendidikan vokasi dengan kebutuhan industri. Namun, instansi 

menghadapi tantangan berupa penurunan jumlah kemitraan sekolah serta belum 

optimalnya pemanfaatan media visual sebagai sarana branding yang representatif. 

Tujuan dari tugas akhir ini adalah untuk memproduksi Video Company Profile dan 

video fasilitas Smart Classroom 5.0 guna memperkuat identitas merek (brand 

identity) serta membangun kepercayaan publik (trust) terhadap kualitas program. 

Metode pengkaryaan yang diterapkan dalam penelitian ini meliputi tahapan pra-

produksi, produksi, dan pasca-produksi. Data dikumpulkan melalui observasi 

lapangan, wawancara dengan manajemen, dan studi pustaka. Karya yang dihasilkan 

berupa dua video berkonsep sinematik yang memvisualisasikan fasilitas, 

kurikulum, dan aktivitas pembelajaran berbasis teknologi. Berdasarkan hasil uji 

publik melalui survei terhadap 103 responden, diperoleh data bahwa 91,3% 

responden menyetujui standar kualitas pendidikan ACP, dan 90,3% responden 

menilai video berhasil membangun citra instansi yang profesional. Efektivitas 

media juga dibuktikan melalui capaian distribusi digital di YouTube yang 

melampaui target Key Performance Indicator (KPI), dengan total 644 penonton 

(views) dan tingkat interaksi yang tinggi. Disimpulkan bahwa video company 

profile ini efektif berfungsi sebagai media branding strategis dalam meningkatkan 

kesadaran merek serta menjadi aset komunikasi berkelanjutan bagi Axioo Class 

Program. 

Kata Kunci: Video Company Profile, Branding, Public Relations, Axioo Class 

Program, Media Informasi. 
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ABSTRACT 

 

Axioo Class Program (ACP) is a corporate social program aimed at aligning 

vocational education with industrial needs. However, the institution faces 

challenges such as a decline in the number of school partnerships and the 

suboptimal utilization of visual media as a representative branding tool. The 

objective of this final project is to produce a Company Profile Video and a Smart 

Classroom 5.0 facility video to strengthen brand identity and build public trust in 

the program's quality. The creation method applied in this research encompasses 

pre-production, production, and post-production stages. Data was collected 

through field observation, interviews with management, and literature review. The 

resulting work consists of two videos with a cinematic concept that visualize 

facilities, curriculum, and technology-based learning activities. Based on the 

results of a public test through a survey of 103 respondents, data obtained shows 

that 91.3% of respondents agreed with ACP's education quality standards, and 

90.3% of respondents rated the video as successful in building a professional 

institutional image. The effectiveness of the media was also demonstrated through 

digital distribution achievements on YouTube which exceeded the Key Performance 

Indicator (KPI) targets, with a total of 644 views and a high engagement rate. It is 

concluded that this company profile video functions effectively as a strategic 

branding medium in increasing brand awareness and serves as a sustainable 

communication asset for Axioo Class Program. 

Keywords: Company Profile Video, Branding, Public Relations, Axioo Class 

Program, Information Media. 
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