
125  

DAFTAR PUSTAKA 
 

Aaker. (n.d.). Aaker, DA (1991) Mengelola Ekuitas Merek. The Free Press, New 

York. - Referensi—Penerbitan Penelitian Ilmiah. Retrieved March 10, 2026, 

from https://www-scirp 

org.translate.goog/reference/referencespapers?referenceid=1916748&_x_tr_s

l= en&_x_tr_tl=id&_x_tr_hl=id&_x_tr_pto=tc 

Bonnevie, E., Smith, S., Lagunez-Ndereba, L., Lawton, E., Garza, N., & Smyser, J. 

(2025). A digital media campaign to promote awareness of housing rights: 

Process evaluation of the Know Your Housing Rights campaign. Evaluation 

and Program Planning, 112, 102642. 

https://doi.org/10.1016/j.evalprogplan.2025.102642 

Faridniya, H., Vocino, A., Marta, M., & Rojas-Mendez, J. (2025). Generational 

Responses to Guerrilla Marketing: Examining Brand Associations across 

Generations Z and Y. Young Consumers, 26. https://doi.org/10.1108/YC-03- 

2025-2456 

Gerakan Masyarakat Hidup Sehat (GERMAS) dan Program Indonesia Sehat. 

Kedua program ini bertujuan untuk menumbuhkan kesadaran masyarakat 

agar lebih peduli terhadap keseimbangan fisik dan mental dalam kehidupan 

sehari-hari (Kementerian Kesehatan, 2018). - Penelusuran Google. (n.d.). 

Retrieved March 10, 2026, from https://rsud.brebeskab.go.id/gerakan-

masyarakat-hidup-sehat- germas-mendorong-gaya-hidup-sehat-di-indonesia/ 

Halkiopoulos, C., Katsouda, M., Dimou, E., & Antiopi, P. (2021). Cultural and 

Tourism Promotion Through Digital Marketing Approaches. A Case Study of 

Social Media Campaigns in Greece (pp. 695–708). 

https://doi.org/10.1007/978- 3-030-72469-6_46 

Herbalife. (n.d.). APAC Health Inertia Survey 2021 and Virtual Run | Herbalife 

New Zealand. Herbalife. Retrieved March 10,

 2026, from https://www.herbalife.com/en-

nz/about-herbalife/press-room/press- releases/health-inertia-infographics 

Jha, R. K. (2023). The Role of a Data Analyst: Unlocking Insights in a Data-

https://www-scirp/
http://www.herbalife.com/en-nz/about-herbalife/press-room/press-
http://www.herbalife.com/en-nz/about-herbalife/press-room/press-


126  

Driven World. https://doi.org/10.5281/ZENODO.8430293 

Kholil, L. N. (2025). Peran Sekretaris Dalam Mendukung Kelancaran Administrasi 

Perkantoran. Persya: Jurnal Perbankan Syariah, 3(2), 72–75. 

https://doi.org/10.62070/persya.v3i2.341 

Latifah, N., Normawati, R. A., & Widayani, A. (2025). Pelatihan Penyusunan 

Proposal Sponsorship untuk Meningkatkan Kompetensi Organisasi Siswa 

Intra Sekolah SMAN 1 Blitar. Journal of Community Research & 

Engagement, 1(2), 198–208. https://doi.org/10.60023/mvafwr29 

Muhammad, M., Oktarina, D., Sukrianto, D., & Purjumatin, P. (2023). 

Implementasi Sistem Informasi Notulen Rapat Dan Penugasan Pegawai Pada 

Dinas Pangan, Tanaman Pangan Dan Hortikultura. Jurnal CoSciTech 

(Computer Science and Information Technology), 4(3), 557–566. 

https://doi.org/10.37859/coscitech.v4i3.5931 

Ogundijo, D., Taş, A., & Onarinde, D. B. (2021). Exploring the Impact of COVID-

19 Pandemic on Eating and Purchasing Behaviours of People Living in 

England. Nutrients, 13, 1499. https://doi.org/10.3390/nu13051499 

Rahadian, D. R. M., Garnida, A., & Rochmah, T. S. (2024). Implementasi Aplikasi 

Role Sekretaris Di Era Industri 4.0 Dalam Monitoring Rapat Pada PT 

Langgeng Sejahtera Kreasi Komputasi. Jurnal Sekretaris Dan Administrasi 

Bisnis, 8(1), 51–60. https://doi.org/10.31104/jsab.v8i1.359 

Sugiyama, K., & Andree, T. (2011). The Dentsu way: 9 lessons for innovation in 

marketing from the world’s leading advertising agency. McGraw-Hill. 

Suryana, P. (2022). Event Marketing Strategy in Increasing Brand awareness. 

Jurnal Ekonomi, Akuntasi Dan Manajemen Indonesia (JEAMI), 1(01), 35–

42. https://doi.org/10.58471/jeami.v1i01.529 

Suryanto, B. T., Adawiyah, R., & Syauqiyah, A. S. (2025). Pendampingan 

Penyusunan Administrasi Digital untuk Daftar Hadir dan Pendaftaran Siswa 

Berbasis Google Form di Lembaga Kursus Bahasa Inggris Zain Academy. 

Jurnal Aksi Afirmasi, 6(2), 247–258. 

https://doi.org/10.35897/jurnalaksiafirmasi.v6i2.2142 

https://doi.org/10.35897/jurnalaksiafirmasi.v6i2.2142


127  

Utama, A., Sihaloho, S., & Nabila, S. (2023, November 1). The Importance of 

Brand awareness as A Marketing Strategy For Business Sustainability. 

https://doi.org/10.33068/iccd.v5i1.601


