DAFTAR PUSTAKA

Ab Shatar, W. N., Hanaysha, J. R., & Tahir, P. R. (2021). Determinants of Cash
Wagf Fund Collection in Malaysian Islamic Banking Institutions: Empirical
Insights from Employees’ Perspectives. ISRA International Journal of Islamic
Finance, Vol. 13, No. 2, h. 177-193.

Ajzen, 1. (1991). The Theory of Planned Behavior. Organizational Behavior and
Human Decision Processes, Vol. 50, No. 2, h. 179-211.

Al Harethi, A. R. S. (2019). Factors Determine Cash Waqgf Participation in Kedah,
Malaysia: Perception from Students in Kolej University Insaniah.
IKONOMIKA: Jurnal Ekonomi Dan Bisnis Islam, Vol. 4, No. 1, h. 53-59.

Alifiandy, M. M., & Sukmana, R. (2020). The Influence of Planned Behaviour
Theory and Knowledge Towards the Wagqif Intention in Contributing Waqgf.
Jurnal Ekonomi Dan Bisnis Islam (Journal of Islamic Economics and
Business), Vol. 6, No. 2, h. 260.

Amuda, Y. J., & Embi, N. A. C. (2013). Alleviation of Poverty among OIC
Countries through Sadagat, Cash Waqf and Public Funding. International
Journal of Trade, Economics and Finance, Vol. 4, No. 6, h. 403—408.

Arif, S. (2010). Wakaf Tunai Sebagai Alternatif Mekanisme Redistribusi Keuangan
Islam. Jurnal Ekonomi Islam La Riba, Vol. 4, No. 1, h. 85-115.

Asri, Agbar, K., & Iskandar, A. (2020). Hukum dan Urgensi Wakaf Tunai dalam
Tinjauan Fikih. Bustanul Fugaha: Jurnal Bidang Hukum Islam, VVol. 1, No. 1,
h. 79-92.

Cizakca, M. (2004). Ottoman Cash Waqfs Revisited : The Case of Bursa 1555-
1823. Foundation for Science Technology and Civilization, h. 1-20.

Djazuli. (2006). Kaidah-Kaidah Fikih. Jakarta : Kencana Prenada Media Grup.

Dwi Pusparini, M. (2016). Konsep Wakaf Tunai Dalam Ekonomi Islam: Studi
Pemikiran Abdul Mannan. Falah : Jurnal Ekonomi Syariah, Vol. 1, No. 1, h.
14.

Ferrinadewi, E. (2008). Merek & psikologi konsumen: implikasi pada strategi
pemasaran. Yogyakarta : Graha llmu.

Fishbein, M., & Ajzen, |. (1975). Belief, Attitude, Intention, and Behavior : An
Introduction to Theory and Research. Reading, Mass : Addison-Wesley.

Furgon, A. (2010). Praktek perwakafan uang di LKS-PWU Bank Syariah Mandiri
Pusat. Semarang : IAIN Walisongo.

85



86

Ghozali, 1. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26.
Semarang : Badan Penerbit Universitas Diponegoro.

Gulo, W. (2002). Metodologi Penelitian. Jakarta : Grasindo.

Gustina, Pujani, V., Yeni, Y. H., & Alfarisy, M. F. (2021). Faktor Penentu Donor
untuk Berwakaf: Sebuah Eksplorasi Wakaf dalam Literatur. Al-Muzara’Ah,
Vol. 9, No. 2, h. 197-213.

Hardani, Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F.,
Sukmana, D. J., & Istigomah, R. R. (2020). Buku Metode Penelitian Kualitatif
dan Kuantitatif. Yogyakarta : Pustaka IImu.

Hasan, S. (2011). Wakaf uang: Perspektif figih, hukum positif, dan manajemen.
Malang : UIN-Maliki Press.

Hasbullah, N. A., Khairi, K. F., & Aziz, M. R. A. (2016). Intention to contribute in
corporate Waqf: Applying the theory of planned behavior. International
Journal of Islamic and Civilization Studies, Vol. 3, No. 1, h. 39 — 48.

Hasyim, F., & Nurohman, Y. A. (2021). Adopsi Teori Perilaku Berencana dalam
Menganalisis Niat Melakukan Wakaf Tunai. Among Makarti, VVol. 14, No. 1,
h. 78-92.

Jaya, I. M. L. M. (2020). Metode Penelitian Kuantitatif dan Kualitatif Teori,
Penerapan, dan Riset Nyata. Yogyakarta : Quadrant.

Johari, F., Alias, M. H., Shukor, S. A., Wahab, K. A., Aziz, M. R. A., Ahmad, N.,
Zulkefli, Z. K., Hussin, F. A., & lbrahim, P. (2015). Factors That Influence
Repeat Contribution of Cash Wagf in Islamic Philanthropy. Malaysian
Accounting Review, Vol. 14, No. 2, h. 55-78.

Kadir, M. R. A, Sapuan, N. M., & Ramli, J. A. (2018). Intention to Make Waqf
Contribution by Muslim Employees. Global Business and Management
Research, Vol. 10, No. 3, h. 429.

Kanuk, L. N., & Schiffman, L. G. (2004). Perilaku Konsumen. Jakarta Barat :
Indeks.

Kasdi, A. (2018). Dinamika Pengelolaan Wakaf Di Negara-Negara Muslim.
ZISWAF : Jurnal Zakat Dan Wakaf, Vol. 4, No. 1, h. 73.

Kasri, R. A., & Chaerunnisa, S. R. (2022). The Role of Knowledge, Trust , and
Religiosity in Explaining The Online Cash Wagf Amongst Muslim
Millennials. Journal of Islamic Marketing, Vol. 13, No. 6, h. 13-34.

Koehn, D. (2000). Landasan Etika Profesi. Yogyakarta : Kanisius.



87

Koto, A., & Saputra, W. (2016). Wakaf Produktif Di Negara Sekuler: Kasus
Singapura Dan Thailand. Sosial Budaya, Vol. 13, No. 2, h. 126-139.

Latan, H. (2012). Structural Equation Modelling, Konsep dan Aplikasi
Menggunakan LISREL 8.80. Bandung : Alfabeta.

Mokthar, M. Z. (2016). Perceptions of Universiti Sains Malaysia Muslim Staff on
Factors Influencing their Intention to Perform Cash Waqgf. Journal of Islamic
Studies and Culture, Vol. 4, No. 2, h. 101-109.

Morissan. (2021). Teori Komunikasi Individu Hingga Massa. Jakarta Timur :
Prenada Media.

Mowen, J., & Minor, M. (2002). Perilaku konsumen. Jakarta : Erlangga.

Nafis, M. C. (2014). Wakaf dari Masa ke Masa di Indonesia. Jakarta Selatan : Mitra
Abadi Press.

Neuman, W. L. (2019). Metodologi Penelitian Sosial: Pendekatan Kualitatif dan
Kuantitatif. Jakarta Barat : Indeks.

Niswah, F. M., Mutmainah, L., Hadyantari, F. A., Nurwahidin, & Huda, N. (2020).
Do Indonesian Muslims Have Intention to Participate on Cash Waqf Through
Fintech? In Proceedings of 3rd International Conference on Strategic and
Global Studies, ICSGS 2019, 6-7 November 2019, Sari Pacific, Jakarta,
Indonesia, h. 97-114.

Nizar, A. (2014). Faktor-Faktor Yang Mempengaruhi Persepsi Wakif Tentang
Wakaf Uang. Esensi: Jurnal Bisnis Dan Manajemen, Vol. 4, No. 1, h. 21-36.

Notoatmodjo, S. (2010). Metodologi Penelitian Kesehatan. Jakarta : Rineka Cipta.

Nuraini, I., Takidah, E., & Fauzi, A. (2018). Faktor-Faktor Yang Mempengaruhi
Intensi Dalam Membayar Wakaf Uang Pada Pegawai Kantor Wilayah
Kementerian Agama Provinsi DKI Jakarta. Jurnal Ekonomi Syariah Dan
Bisnis, Vol. 1, No. 2, h. 97-108.

Osman, A. F., Htay, S. N. N., & Muhammad, M. O. (2012). Determinants of Cash
Wagqf Giving in Malaysia: Survey of Selected Works. Paper Presnted at
Workshop Antarbangsa Pembangunan Berteraskan Islam (WAPI-5).

Osman, A. F., Mohammed, M. O., & Amin, H. (2014). An Analysis of Cash Waqf
Participation Among Young Intellectuals. International Institute of Social and
Economic Sciences, h. 711-723.

Osman, A. F., Mohammed, M. O., & Fadzil, A. (2016). Factor Influencing Cash
Waqf Giving Behavior : a Revised Theory of Planned Behavior. Journal of



88

Global Business and Social Entrepreneurship (GBSE), Vol. 1, No. 2, h. 12—
25.

Pitchay, A. A., Meera, A. K. M., & Saleem, M. Y. (2014). Priority of Waqf
Development among Malaysian Cash Waqf Donors: An AHP Approach.
Journal of Islamic Finance, Vol. 3, No. 1, h. 13-22.

Pitchay, A. A., Meera, A. K. M., & Saleem, M. Y. (2015). Factors Influencing the
Behavioral Intentions of Muslim Employees to Contribute to Cash-Wagf
Through Salary Deductions. Journal of King Abdulaziz University, Islamic
Economics, Vol. 28, No. 1, h. 63-100.

Qurrata, V. A., Seprillina, L., Narmaditya, B. S., & Hussain, N. E. (2020). Media
promotion, Islamic religiosity and Muslim community perception towards
charitable giving of cash wagf. International Journal of Monetary Economics
and Finance, Vol. 13, No. 3, h. 296-305.

Ratnasari, R. T., & Arifin, M. H. (2018). Theory of Planned Behavior in Intention
to Pay Cash Wagf. ICIEBP 2017 - 1st International Conference on Islamic
Economics, Business and Philanthropy Attitudes, h. 641-644.

Sekaran, U., & Bougie, R. (2017). Metode Penelitian untuk Bisnis Pendekatan
Pengembangan Keahlian. Jakarta : Salemba Empat.

Shukor, S. A., Anwar, I. F., Aziz, S. A., & Sabri, H. (2017). Muslim Attitude
Towards Participation in Cash Wagf: Antecedents and Consequences.
International Journal of Business and Society, Vol. 18, h. 193-204.

Shukor, S. A., Anwar, I. F., Sabri, H., Aziz, S. A., & Ariffin, A. R. M. (2016).
Giving Behaviour: Who Donates Cash Waqf? Malaysian Journal of Consumer
and Family Economics, Vol. 19, h. 87-100.

Shukor, S. A., Anwar, I. F., & Sabrir, H. (2015). Muslims Participation in Cash
Waqf: The Case of Malaysia. The 2015 International Conference of
Management Sciences (ICoMS 2015), ICoMS, h. 177-180.

Shukor, S. A., Johari, F., Wahab, K. A., Zulkefli, Z. K., Ahmad, N., Alias, M. H.,
Rahman, A. A., Orip, N. M. M., Ibrahim, P., & Abu-Hussin, M. F. (2019).
Trust on awgaf institutions: evidence from Malaysia. Journal of Islamic
Marketing, Vol. 10, No. 2, h. 511-524.

Sugiyono. (2013). Metode Penelitian Pendidikan Pendekatan Kuantitatif,
Kualitatif dan R&D. Bandung : Alfabeta.

Sugiyono. (2015). Cara Mudah Menyusun Skripsi, Tesis dan Disertasi. Bandung :
Alfabeta.



89

Sugiyono. (2019). Metode Penelitian dan Pengembangan (Research and
Development/ R&D). Bandung : Alfabeta.

Sulaiman, S., Hasan, A., Noor, A. A., Ismail, M. I., & Noordin, N. H. (2019).
Proposed models for unit trust wagf and the parameters for their application.
ISRA International Journal of Islamic Finance, Vol. 11, No. 1, h. 62-81.

Sunyoto, D. (2014). Konsep Dasar Riset Pemasaran & Perilaku Konsumen. CAPS
(Center For Academic Publishing Service).

Tho’in, M., & Prastiwi, L. E. (2015). Wakaf Tunai Perspektif Syariah. Jurnal limiah
Ekonomi Islam, Vol. 01, No. 01, h. 61-74.

Wadjdy, F., & Mursyid. (2007). Wakaf & kesejahteraan umat : filantropi Islam
yang hampir terlupakan. Yogyakarta : Pustaka Pelajar.

Witjaksono, B. (2018). Factors Which Influence the Intention of Community in
Cash Wagqaf in Sharia Banking with Theory Planned Behaviour (TPB)
Modification Approach. Journal Ekonomi, Vol. 9, No. 2, h. 119-128.

Yusof, M. F. M., Yusof, M. F. M., Hasarudin, M. H., & Romli, N. (2017). Cash
Wagf and Infaq: a Proposed E-Philanthropy in Malaysia. Jurnal Kemanusiaan,
Vol. 12, No. 1.

Yusoff, R., Rahman, S. A. A., & Mohamed, W. N. W. (2018). Factors Influencing
The Interntion to Perform Cash Waqgf Among Muslim Staff at University
Teknologi MARA Kelantan Campus. International Conference on Islam and
Global Issues (ICIG12008), h. 462-466.

Zawawi, A. A., Mariyanti, T., & Sari, S. N. (2022). Factors That Influence The
Intention of The Millennial Community to do Waqf With a Modification of
Theory Planned Behavior Approach. APTISI Transactions on Management
(ATM), Vol. 7, No. 1, h. 42-53.



