ABSTRACT

Erigo products are one of the brands that are very popular with young
people, one of the factors that determine purchasing intention is brand image and
online customer reviews. Consumer purchasing intention are considered as an
important aspect of a product, so it is very valuable for the company, the purpose
of this research is to find out and test whether Brand Image and Online Customer
Reviews simultaneously influence the purchasing intention of Erigo products.

This research was conducted using descriptive and quantitative analysis
methods, using questionnaires that had been tested for validity and reliability,
statistical analysis using Multiple Linear Regression to measure Brand Image and
Online Customer Review factors on their influence on purchasing intention for
Erigo products.

The results showed that brand image and online customer reviews had a
significant positive effect on the intention to purchase Erigo products. This study
was dominated by male respondents with an age range of 158-25 years. This study
consists of 3 variables with 2 independent variables, namely brand image and
online customer reviews, and 1 dependent variable, namely purchasing intention.
This study consists of 2 hypotheses, where both hypotheses are accepted.

Keywords: Purchase Intention, Brand Image, Online Customer Review



