
97 
 

 

 

DAFTAR PUSTAKA 

A business proposal (2025) –Ratings– | Comedy, drama, romance. (2025, February 

6). IMDb. Diakses Februari 2025 dari https://www.imdb.com/title/tt35295730/ 

Berger, P. L., & Luckmann, T. (1966). The Social Construction of Reality: A 

Treatise in the Sociology of Knowledge. Anchor Books. 

Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative 

Research in Psychology, 3(2), 77–101. 

https://doi.org/10.1191/1478088706qp063oa 

cancel culture. (2025). In Merriam-Webster Dictionary. https://www.merriam-

webster.com/dictionary/cancel%20culture 

Coombs, W. (2007) Protecting Organization Reputations During a Crisis: The 

Development and Application of Situational Crisis Communication Theory. 

Corp Reputation Rev 10, 163–176 

https://doi.org/10.1057/palgrave.crr.1550049 

Coombs, W. T. (2014). Ongoing crisis communication: Planning, managing, and 

responding (4th ed.). Sage Publications. 

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed 

Methods Approaches (4th ed.). SAGE Publications. 

https://www.imdb.com/title/tt35295730/
https://doi.org/10.1191/1478088706qp063oa
https://www.merriam-webster.com/dictionary/cancel%20culture
https://www.merriam-webster.com/dictionary/cancel%20culture
https://doi.org/10.1057/palgrave.crr.1550049


98 
 

 

 

D. Clark, M. (2020). DRAG THEM: A brief etymology of so-called “cancel 

culture.” Communication and the Public, 5(3–4), 88–92. 

https://doi.org/10.1177/2057047320961562  

Demsar, V., Ferraro, C., Nguyen, J., & Sands, S. (2023). Calling for Cancellation: 

Understanding how Markets Are Shaped to Realign With Prevailing Societal 

Values. Journal of Macromarketing, 43(3), 322-

350. https://doi.org/10.1177/02761467231168874 (Original work published 

2023) 

Endra, Y. 2025. Remake Lagi, 'A Business Proposal' Bukti Industri Film Indonesia 

Miskin Ide?. Liks.suara.com. Diakses Februari 2025 

https://liks.suara.com/read/2025/01/25/090000/remake-lagi-a-business-

proposal-bukti-industri-film-indonesia-miskin-ide 

Gaultier-Gaillard, Sophie & Louisot, Jean-Paul & Rayner, Jenny. (2009). Managing 

reputational risk – From theory to practice. 10.1007/978-3-642-01630-1_11. 

Gillings, M. (2025). A Corpus-Assisted Perspective on Corporate Wrongdoing: The 

Boeing 737 Max Crisis. International Journal of Business 

Communication, 0(0). https://doi.org/10.1177/23294884251339619 

Guba, E.G. and Lincoln, Y.S. (1994) Competing paradigms in qualitative research. 

In: Denzin, N.K. and Lincoln, Y.S., Eds., Handbook of Qualitative Research, 

Sage Publications, Inc., Thousand Oaks,105-117. 

https://doi.org/10.1177/02761467231168874
https://liks.suara.com/read/2025/01/25/090000/remake-lagi-a-business-proposal-bukti-industri-film-indonesia-miskin-ide
https://liks.suara.com/read/2025/01/25/090000/remake-lagi-a-business-proposal-bukti-industri-film-indonesia-miskin-ide
https://liks.suara.com/read/2025/01/25/090000/remake-lagi-a-business-proposal-bukti-industri-film-indonesia-miskin-ide
https://doi.org/10.1177/23294884251339619


99 
 

 

 

Huang, C., Lin, Z., & Zhou, Z. (2023). Research on the influence of social media 

on film industry marketing and coping strategies. BCP Business & 

Management EMFRM, 38, 2564. https://doi.org/10.54691/bcpbm.v38i.4139 

Hutcheon, L. (2006). A Theory of Adaptation (1st ed.). Routledge. 

https://doi.org/10.4324/9780203957721 

Kerrigan, F. (2010). Film marketing. Routledge. 

Kontributor dari proyek Wikimedia. (2025, February 13). Daftar film Indonesia 

terlaris sepanjang masa. Wikipedia Bahasa Indonesia, Ensiklopedia Bebas. 

https://id.wikipedia.org/wiki/Daftar_film_Indonesia_terlaris_sepanjang_masa 

Iachizzi, M. (2025). Brewing crises: Bud Light’s stakeholders’ loyalty and crisis 

communication fizzle. Media International Australia, 0(0). 

https://doi.org/10.1177/1329878X251337819 

Lincoln, Y. S., & Guba, E. G. (1985). Naturalistic Inquiry. Beverly Hills: Sage 

Publications. 

Luthfiyah, F. N., & Fadillah, D. (2024). Cancel culture: A communication 

phenomenon in the era of hyperconnectivity (A qualitative analysis of boycotts 

on Twitter). In Proceeding Symposium of Literature, Culture, and 

Communication (SYLECTION), 4(1), 626–637. Universitas Ahmad Dahlan. 

Maharani, D. (2025, February 7). Film A Business Proposal Sepi Penonton pada 

Hari Pertama Tayang. KOMPAS.com. 

https://doi.org/10.54691/bcpbm.v38i.4139
https://doi.org/10.4324/9780203957721
https://doi.org/10.4324/9780203957721
https://id.wikipedia.org/wiki/Daftar_film_Indonesia_terlaris_sepanjang_masa
https://id.wikipedia.org/wiki/Daftar_film_Indonesia_terlaris_sepanjang_masa
https://doi.org/10.1177/1329878X251337819
https://www.kompas.com/hype/read/2025/02/07/144749566/film-a-business-proposal-sepi-penonton-pada-hari-pertama-tayang


100 
 

 

 

https://www.kompas.com/hype/read/2025/02/07/144749566/film-a-business-

proposal-sepi-penonton-pada-hari-pertama-tayang 

Marwick, A. and Boyd, D. (2011) To See and Be Seen: Celebrity Practice on 

Twitter. Convergence: The International Journal of Research into New Media 

Technologies, 17, 139-158. 

 http://dx.doi.org/10.1177/1354856510394539 

Nkrumah, Davis. (2024). Managing Online Reputation in the Age of Cancel 

Culture. Journal of Public Relations. 2. 25-37. 10.47941/jpr.1696. 

Ng, E. (2020). "No Grand Pronouncements Here...: Reflections on Cancel culture 

and Digital Media Participation." Television & New Media, 21(6), 621-627. 

https://doi.org/10.1177/1527476420918828 

Ng, E. (2022). Cancel culture: A Critical Analysis. Palgrave Macmillan. 

Purnamasari, N. I. (2022). CANCEL CULTURE: DILEMA RUANG PUBLIK DAN 

KUASA NETIZEN. Mediakom : Jurnal Ilmu Komunikasi, 6(2), 137–149. 

https://doi.org/10.35760/mkm.2022.v6i2.7719 

Rakatiwi, Y., Rubino, & Mailin. (2024). Mekanisme cancel culture dalam gerakan 

#Stoptoxic: Studi transformasi kritik ke isolasi digital di platform Twitter. 

Jurnal Ilmu Komunikasi dan Media Sosial (JKOMDIS), 4(3), 931–942. 

https://doi.org/10.47233/jkomdis.v4i3.2412 

Roldan, C. J. L., Ong, A. K. S., & Tomas, D. Q. (2024). Cancel culture in a 

developing country: A belief in a just world behavioral analysis among 

https://www.kompas.com/hype/read/2025/02/07/144749566/film-a-business-proposal-sepi-penonton-pada-hari-pertama-tayang
https://www.kompas.com/hype/read/2025/02/07/144749566/film-a-business-proposal-sepi-penonton-pada-hari-pertama-tayang
http://dx.doi.org/10.1177/1354856510394539
https://doi.org/10.1177/1527476420918828
https://doi.org/10.1177/1527476420918828
https://doi.org/10.35760/mkm.2022.v6i2.7719
https://doi.org/10.47233/jkomdis.v4i3.2412


101 
 

 

 

generation Z. Acta psychologica, 248, 104378. 

https://doi.org/10.1016/j.actpsy.2024.104378 

Safitri, A. (2025). Dihujat Netizzen soal A Business Proposal, Abidzar Al-Ghifari 

Minta Maaf. Harian.disway.id. Diakses Februari 2025 

https://harian.disway.id/read/853065/dihujat-netizen-soal-a-business-proposal-

Abidzar-al-ghifari-minta-maaf#google_vignette 

Saldanha, N., Mulye, R., & Rahman, K. (2022). Cancel culture and the consumer: 

A strategic marketing perspective. Journal of Strategic Marketing, 31(5), 1071–

1086. https://doi.org/10.1080/0965254X.2022.2040577 

Sarimata, A. (2025). 3 Kontroversi aktor Indonesia Abidzar Al Ghifari. IDN Times. 

https://www.idntimes.com/hype/entertainment/arya-sarimata/kontroversi-

Abidzar-al-ghifari-c1c2 

Sawaoka, Takuya & Monin, Benoit. (2018). The Paradox of Viral Outrage. 

Psychological Science. 29. 095679761878065. 10.1177/0956797618780658. 

Scott, A. J. (2005). On Hollywood: The place, The industry. Princeton University 

Press. 

Sodiq, Y. A. (2025). 7 film Korea Selatan yang diremake sineas Indonesia, pilih 

versi mana? IDN Times. https://www.idntimes.com/hype/entertainment/koe-

1690112200-zbw/film-korea-selatan-yang-diremake-sineas-indonesia-c1c2 

Tryon, C. (2013). On-Demand Culture: Digital Delivery and The Future Of Movies. 

Rutgers University Press. 

https://harian.disway.id/read/853065/dihujat-netizen-soal-a-business-proposal-abidzar-al-ghifari-minta-maaf#google_vignette
https://harian.disway.id/read/853065/dihujat-netizen-soal-a-business-proposal-abidzar-al-ghifari-minta-maaf#google_vignette
https://harian.disway.id/read/853065/dihujat-netizen-soal-a-business-proposal-abidzar-al-ghifari-minta-maaf#google_vignette
https://doi.org/10.1080/0965254X.2022.2040577
https://www.idntimes.com/hype/entertainment/arya-sarimata/kontroversi-abidzar-al-ghifari-c1c2
https://www.idntimes.com/hype/entertainment/arya-sarimata/kontroversi-abidzar-al-ghifari-c1c2
https://www.idntimes.com/hype/entertainment/arya-sarimata/kontroversi-abidzar-al-ghifari-c1c2
https://www.idntimes.com/hype/entertainment/koe-1690112200-zbw/film-korea-selatan-yang-diremake-sineas-indonesia-c1c2
https://www.idntimes.com/hype/entertainment/koe-1690112200-zbw/film-korea-selatan-yang-diremake-sineas-indonesia-c1c2


102 
 

 

 

Wong, D., & Meng-Lewis, Y. (2023). The Good, The Bad, and The Ugly – 

Situational Crisis Communication and the COVID-19 Pandemic Tokyo 2020 

Olympic Games. Communication & Sport, 12(1), 99-129. 

https://doi.org/10.1177/21674795231174188 (Original work published 2024) 

  

https://doi.org/10.1177/21674795231174188

