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ABSTRAK

Proyek ini membahas Mochi Sweet Savory menghadapi tantangan dalam
membangun brand awareness di Instagram karena belum mengoptimalkan media
sosial sebagai sarana promosi. Proyek ini bertujuan meningkatkan brand awareness
di media sosial platform instagram (@sweetsavory.smg. Metode yang digunakan
mencakup pra-produksi, produksi, dan pasca-produksi. Konten video dirancang
agar informatif, interaktif, dan menarik menggunakan format Reels. Hasil proyek
menunjukkan peningkatan pengetahuan tentang merek Mochi Sweet Savory
sebanyak 66% dari sebelumnya hanya 19% responden yang mengetahui setelah
pengunggahan konten meningkat menjadi 85%. Dalam proyek tugas akhir ini,
penulis secara langsung memproduksi video konten untuk media sosial Instagram

sebagai upaya strategis dalam memperkuat brand awareness Mochi Sweet Savory.

Kata Kunci: Mochi, Sweet Savory, Reels, Instagram, Brand Awareness
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ABSTRACT

This project discusses the challenges faced by Mochi Sweet Savory in building
brand awareness on Instagram due to the suboptimal use of social media as a
promotional tool. The project aims to increase brand awareness on the Instagram
platform through the account @sweetsavory.smg. The methods used include pre-
production, production, and post-production. The video content was designed to
be informative, interactive, and engaging by utilizing the Instagram Reels format.
The project results show a significant improvement in audience knowledge about
the Mochi Sweet Savory brand, with an increase of 66%. Previously, only 19% of
respondents were aware of the brand, and after the content was published, this
number rose to 85%. In this final project, the author directly produced video
content for Instagram as a strategic effort to strengthen the brand awareness of

Mochi Sweet Savory.

Keywords: Mochi, Sweet Savory, Reels, Instagram, Brand Awareness
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