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ABSTRAK 

Kajian ini bertujuan untuk meneliti dampak Corporate Social Responsibility (CSR) 

serta profitabilitas terhadap pengelolaan laba dengan reputasi perusahaan sebagai 

moderasi. Penelitian ini dilakukan perusahaan jasa sub-bidang perbankan terdata di 

Bursa Efek Indonesia (BEI) tahun 2021-2023. CSR pada studi ini dinilai 

menggunakan CSR Disclosure Index berdasarkan GRI G4, profitabilitas dinilai 

memanfaatkan Return On Assets (ROA), manajemen laba diproksikan melalui 

Modified Jones Model, dan reputasi perusahaan menjadi variabel moderasi diuji 

pendekatan Moderated Regression Analysis (MRA). Temuan studi ini melihatkan 

CSR berpengaruh negatif pada manajemen laba, sedangkan profitabilitas 

berpengaruh positif pada manajemen laba. Selain itu, reputasi perusahaan tidak 

terbukti mampu memoderasi hubungan antara CSR serta profitabilitas pada 

manajemen laba. Proyek ini diharapkan dapat memberikan kontribusi akademisi, 

manajemen perusahaan, investor dalam memahami pentingnya praktik CSR, 

profitabilitas, dan reputasi perusahaan dalam konteks transparansi laporan 

keuangan. 

Kata kunci : Corporate Social Responsibility (CSR), Profitabilitas, Manajemen 

Laba, Reputasi Perusahaan. 
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ABSTRACT 

This project examines the effects of Corporate Social Responsibility (CSR) and 

profitability on earnings management with corporate credibility as a moderating 

variabel. This research was conducted on service firms in the banking sub-sector 

traded on the Indonesia Stock Exchange (IDX) from 2021 to 2023. CSR for this 

research was gauged utilizing the CSR Disclosure Index aligned with GRI G4, and 

profitability was calculated using Return On Assets (ROA), earnings management 

was proxied by the Modified Jones Model, and corporate reputation as a 

moderating variable was tried using the Moderated Regression Analysis (MRA) 

approach. This analysis shows that CSR negatively impacts earnings management, 

but profitability exerts a positive influence on earnings management. Furthermore, 

corporate reputation was found to be ineffective in examining the impact of CSR on 

profitability concerning earnings management. This inquiry is likely to assist 

academics, organizational executives, and investors in understanding the 

importance of CSR practices, profitability, and corporate reputation in the context 

of financial reporting transparency. 

Keywords : Corporate Social Responsibility (CSR), Profitability, Earnings 

Management, Corporate Reputation. 
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