References

Adeng, A. (2014). Sejarah Sosial Kota Bekasi. Patanjala : Jurnal Penelitian Sejarah
dan Budaya.

Akoumianakis, D. (2009). Virtual communities and social networking services for
tourism and hospitality on the Web 2.0. In M. Sigala, E. Christou, & U.
Gretzel (Eds.), Web 2.0 in travel, tourism and hospitality: Theory, practice
and cases (pp. 197-213). London: Ashgate.

Andreansyah. (2016). Pengembangan Booklet Sebagai Media Pembelajaran
Geografi Pada Materi Dinamika Litosfer Dan Pengaruhnya Terhadap
Kehidupan Di Muka Bumi Kelas X di SMA Negeri 12 Semarang Tahun
2015.  Undergraduates  Thesis, Universitas Negeri ~ Semarang.
http://lib.unnes.ac.id/eprint/27262.

Bly, R. W. (2009). The Copywriter’s Handbook: A Step-by-Step Guide to Writing
Copy That Sells (3rd ed.). New York: Henry Holt and Company.

Budiharjo, B., Nuraeni, A., Saptaningsih, N., Murti, B. D., & Rusjayanti, A. (2022).
Persuasion in Tourism Promotion Bilingual Texts: The Importance of
Syntactic Forms and Choices. Leksema: Jurnal Bahasa dan Sastra, 7(1).

Chella, C. (2023). Booklet design as an effective promotion media for Surakarta
tourism places. Journal of Tourism Research and Development, 5(2), 77—
88.

Cook, T. (2011). The American Archivist. The Archive (s) is a foreign country:
historians, archivist, and the changing archival landscape. , 600-632.

Elwes, A. (2011). The fundamentals of illustration. London: AVA Publishing.

Enrika, E. (2023). Designing a bilingual booklet for Jalamsari Tourism Village
using Borg and Gall method. Indonesian Journal of English Language
Teaching and Applied Linguistics, 8(1), 55-70.

Febvre, L. (2010). A New Kind of History: From the Writings of Febvre. London:
Routledge.

Fitri, A. (2012). Efektivitas penggunaan booklet sebagai media pembelajaran.
Jurnal Pendidikan, 13(2), 101-110.

Forum, W. E. (2017). The Travel & Tourism Competitiveness Report. Geneva.
Switzerland.

Frey, A. (2012). Psychological Test And Assesment Modeling 54(4). On the
importance of using balanced booklet designs in PISA, 397-417.

Gemilang, R. (2016). Pengembangan booklet sebagai media layanan informasi
untuk pemahaman gaya hidup hedonisme siswa kelas XI di SMAN 3
Sidoarjo. Doctoral dissertation, State University of Surabaya.


http://lib.unnes.ac.id/eprint/27262

Government of Indonesia. (2009). Law of the Republic of Indonesia Number 10 of
2009 concerning Tourism. Jakarta: Government of Indonesia.

Harahap, N. (2018). Pengantar Pariwisata. Medan: Perdana Publishing.

Hardiyanti, Siti & Rahman, Fathan Tibyan. (2023). Public Perception in the
Development of Curug Parigi Tourism of Bekasi City, Indonesia. Socio
Politica: Jurnal llmiah Jurusan Sosiologi, Vol. 13, No. 2.

Hofstede, G. (2009). Dimensionalizing Cultures: The Hofstede Model in Context.
Online Readings in Psychology and Culture, 2(1), 1-26.
https://doi.org/10.9707/2307-0919.1014.

Idris, I., Adi, K. R., Firmansyah, R., Nadhianty, A., Mobaroq, M. H., Putri, P. G.,
... & Wahono, E. R. (2021). Developing smart tourism using virtual reality
as a tourism promotion strategy in Indonesia. Geo journal of tourism and
geosites, 35(2), 332-337.

Indonesia., P. (2009). Undang-undang No. 10 Tahun 2009. Tentang Pariwisata.
Irgashevich, S. T. (2022). Web of Scientist: International Scientific
Research Journal, 3(9). Importance of Foreign Languages in Developing
Hospitality and Tourism Sector Of Uzbekistan., 48-56

Irgashevich, S. (2022). Tourism and its impact on social and natural environment.
Journal of Tourism and Hospitality Management, 10(3), 21-29.

Joseph, T. C., Munghate, R. G., Arts, S. G. M., & College, S. (n.d.). Role of English
in travel, tourism and hospitality industry: The multifaceted role of English.

Jenkins, K. (2008). Re-thinking History. London: Routledge.

Ji, L., & Guo, T. (2009). Culture, temporal focus, and judgment of trend. Journal of
Cultural Psychology, 15(3), 307-326.

Khadijah, S. (2012). ANALISIS PROMOSI DALAM UPAYA
MEMPERKENALKAN POTENSI PARIWISATA KOTA BEKASI (Studi
Kasus Dinas Pemuda, Olahraga, Kebudayaan dan Kepariwisataan Kota
Bekasi). Makna: Jurnal Kajian Komunikasi, Bahasa, dan Budaya, 3(2), 31-
51.

Kurnia, D., Afriwan, H., & Heldi. (2023). Media booklet informasi promosi
kepariwisataan Dinas Pariwisata dan Ekonomi Kreatif Provinsi Sumatera
Barat. Dekave: Jurnal Desain Komunikasi Visual, 7(2).

Kotler, P., & Keller, K. L. (2007). Marketing Management (12th ed.). Upper Saddle
River, NJ: Pearson Prentice Hall.

Leland, K. (2016). Entrepreneur Press. The brand mapping strategy : Design, Build
and accelerate your brand.



Mahendrani, R., & Sudarmin, S. (2015). Penggunaan booklet untuk meningkatkan
hasil belajar kognitif siswa pada materi sains. Jurnal Pendidikan IPA
Indonesia, 4(2), 123-130.

Malhotra, N. &. (2007). Pearson Education. Instructor Manual.

Mariyono, J. (2017). Determinants of demand for foreign tourism in Indonesia.
Jurnal Ekonomi Pembangunan: Kajian Masalah Ekonomi dan
Pembangunan, 18(1), 82-92.

Muslich, M. (2010). Textbook writing: Dasar-dasar pemahaman, penulisan, dan
pemakaian buku teks. Jakarta: Ar-Ruzz Media.

Nuraeni, S. (2013). Promosi pariwisata dalam meningkatkan kunjungan
wisatawan. Jurnal Kepariwisataan, 7(1), 15-27.

Novita, A. A., Ngindana, R., & Putra, E. (2024). Preserving cultural heritage:
Integrating traditional values and local arts for sustainable tourism. Jurnal
Inovasi IImu Sosial dan Politik (JISoP), 6(1), 68-77.

Pearce, P. L. (2013). International series in experimental social psychology
(VOL.3). Elsevier. The social psycology of tourist behaviour.

Permatasari, E. (2014). Pengembangan Media Booklet sebagai media layanan
orientasi bimbingan dan konseling di SMK NEGERI 1 Pacitan. Pps
Universitas Negeri Malang.

Rahmadani, E. A. (2021). Undergraduate Thesis, Universitas Muhammadiyah
Ponorogo. Pengaruh Kunjungan Wisatawan, Jumlah UMKM dan Atraksi
Wisata Terhadap Pendapatan Pelaku Usaha di Sekitar Objek Wisata ( Studi
Pada Perayaan Larung Sesaji Telaga Sarangan Kabupaten Magetan ).

Rahmasari, E. A. (2021). Kajian Usability Aplikasi Canva:. Studi Kasus
Penggunaan Mahasiswa Desain. Jurnal Desain Komunikasi Visual &
Multimedia. Vol 7, No. 01.

Ramdiansyah, P. C. (2022). Bekasi pada Masa Kolonial (1925-1945). Historia
Madania: Jurnal llmu Sejarah, 6(1), 64-77.

Ratna, M. P. (2020). Harmoni : Jurnal Pengabdian Kepada Masyarakat . Pembuatan
Buku Panduan Trillingual Tour Guide Desa Wisata Kandri, Gunung Pati
Semarang, 52-55.

Rohmah, N. (2018). The development of Bekasi City: From regency to metropolitan.
Indonesian Journal of Urban and Regional Studies, 2(1), 45-59.

Rustan, S. (2009). PT. Gramedia Pustaka Utama. Layout, dasar dan penerapannya.
Salehi, H. (2014). International Journal of Geography and Geology.
Tourism Advertisement Management and Effective Tools in Tourism
Industry. , 124.



Sunaryo, Bambang. (2013). “Kebijakan Pembangunan Destinasi
Pariwisata, Konsep dan Aplikasinya di Indonesia”. Yogyakarta :
Grava Media.

Sharpley, R. (2018). Tourism, tourist and society. Routledge.

Shelvaka, S. (2023). Developing a bilingual tourism booklet of Kampung
Seni Semarang using Borg and Gall method. Journal of Applied
Linguistics and Tourism Studies, 4(2), 101-115.

Sitepu. (2012). Penulisan Buku Teks Pelajaran. Bangung. PT Remaja Rosdakarya.
Sugiyono, P. D. (2013). Statistik Untuk Penelitian.

The Book Designer. (2023). Understanding the parts of a book — with
infographic. Retrieved from https://thebookdesigner.com/parts-
of-a-book-infographic/.

Universitas Sriwijaya. (2023). Penelitian pengembangan video sebagai
media promosi wisata kuliner terapung 16 Ilir Palembang
menggunakan metode Research and Development model Borg
and Gall. Universitas Sriwijaya.

Widya Indah, N. M., & Widiartini, N. M. A. (2023). E-booklet as
communication strategy to influence change on tourist’s
behaviour in Bali. Bali Tourism Journal, 3(1), 38-44.

World Economic Forum. (2017). The Travel & Tourism Competitiveness
Report 2017. Geneva: World Economic Forum.

World Tourism Organization. (2017). UNWTO Tourism Highlights, 2017 Edition.
Madrid: UNWTO.

World Tourism Organization. (1991). concepts, definitions and
classifications for tourism statistics: Technical manual No. 1.
Madrid: UNWTO.

Yoeti, O. A. (1996). Pengantar llmu Pariwisata. Bandung: Angkasa



