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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh literasi akuntansi, literasi 

keuangan dan gaya hidup terhadap perilaku konsumtif mahasiswa dalam 

penggunaan e-commerce. Subjek penelitian adalah mahasiswa aktif jurusan 

Akuntansi Perpajakan angkatan 2021, 2022 dan 2023 Universitas Diponegoro. 

Data primer dikumpulkan melalui kuesioner  online yang disebarkan 

menggunakan Google Form. Analisis data dilakukan dengan uji deskriptif 

statistik, uji kualitas data (validitas dan reliabilitas), dan regresi linier berganda 

untuk mengetahui pengaruh variabel-variabel independen terhadap perilaku 

konsumtif e-commerce. Hasil penelitian menunjukkan bahwa literasi keuangan 

dan gaya hidup berpengaruh signifikan terhadap perilaku konsumsi mahasiswa 

dalam berbelanja melalui platform e-commerce, sedangkan literasi akuntansi tidak 

berpengaruh signifikan. Temuan ini diharapkan dapat menjadi masukan bagi 

mahasiswa, institusi pendidikan dan masyarakat dalam meningkatkan literasi 

keuangan serta pengelolaan keuangan pribadi guna mengurangi perilaku 

konsumtif di era digital.  

Kata Kunci: Literasi Akuntansi, Literasi Keuangan, Gaya hidup, Perilaku 

Konsumtif, E-commerce. 
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ABSTRACT 

This study aims to analyze the influence of accounting literacy, financial literacy, 

and lifestyle on consumptive behavior of students in using e-commerce. The 

research subjects were active students of the Tax Accounting Department, class of 

2021, 2022 and 2023, at Diponegoro University. Primary data were collected 

through an online questionnaire distributed via Google Forms. Data analysis was 

conducted using descriptive statistics, data quality test (validity and reliability), 

and multiple linear regressions to determine the effect of independent variables 

on consumptive behavior in e-commerce. The results indicate that financial 

literacy and lifestyle have a significant effect on students’ consumptive behavior 

when shopping through e-commerce platforms, while accounting literacy does not 

have a significant effect. These findings are expected to provide input for students, 

educational institutions, and the public in improving financial literacy and 

personal financial management to reduce consumptive behavior in the digital era. 

Keywords: Accounting Literacy, Financial Literacy, Lifestyle, Consumptive 

Behavior, E-commerce. 
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