DAFTAR PUSTAKA

Aaker, D. A. (2013). Managing Brand Equity: Capitalizing on the Value of a Brand
Name. New York: Free Press.

Ajzen, 1. (2020). The theory of planned behavior: Frequently asked questions.
Human Behavior and Emerging Technologies, 2(4), 314-324.

Aizuddin, N. A., Ibrahim, N., & Abdul Wahid, N. (2021). The evolution of hijab:
Symbolism and identity among Muslim women in contemporary fashion.
International Journal of Academic Research in Business and Social Sciences,
11(6), 707-719. https://doi.org/10.6007/IJARBSS/v11-16/10100

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-T

Bilgin, Y. (2018). The effect of social media marketing activities on brand
awareness, brand image and brand loyalty. Business & Management Studies:
An International Journal, 6(1), 128-148.
https://doi.org/10.15295/bmij.v611.229

Boslaugh, S. (2007). Secondary data sources for public health: A practical guide.
Cambridge University Press.

Chen, Y., Fay, S., & Wang, Q. (2021). Exploring consumers’ behavioral intention
toward social media advertising: An empirical analysis. Journal of
Interactive Marketing, 55, 1-15.
https://doi.org/10.1016/j.intmar.2021.01.001

De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through
Instagram influencers: The impact of number of followers and product

divergence on brand attitude. International Journal of Advertising, 36(5),
798-828. https://doi.org/10.1080/02650487.2017.1348035

Ghozali, I. (2020). Aplikasi analisis multivariate dengan program IBM SPSS 27
(edisi 9). Badan Penerbit Universitas Diponegoro.

Katadata. (2024). Jumlah umat muslim di Indonesia hingga proyeksi 2050.
https://databoks.katadata.co.id/

Lailia, M., & Dwiridotjahjono, M. (2023). Penerapan strategi pemasaran digital

melalui media sosial Instagram dalam meningkatkan penjualan pada
Arunazma. Jurnal Riset Pemasaran dan Bisnis Digital, 6(2), 135-149.

81



82

Luthfi, M., & Pertiwi, D. A. (2020). The effect of promotion through Instagram
social media on purchasing decisions at Chocolicious Cake stores in
Makassar City. Jurnal Ilmu Ekonomi dan Manajemen, 9(3), 55—68.

Nurmansyah, M. 1., Susanti, R. D., & Wibisono, A. (2023). Observasi partisipatif
dalam riset sosial: Peran, tantangan, dan solusi etis. Jurnal Sosioteknologi,
22(2), 115-127. https://doi.org/10.5614/sostek.v2212.2023

Prastiwi, N. M. (2022). The impact of Instagram social media and e-mouth of words
as a marketing strategy on purchasing decisions. Journal of Digital Business
and Innovation, 2(1), 45-60.

Schivinski, B., & Dabrowski, D. (2016). The impact of brand communication on
brand equity through Facebook. Journal of Research in Interactive
Marketing, 10(1), 31-53. https://doi.org/10.1108/JRIM-11-2014-0071

Schultz, D. E., Tannenbaum, S. I., & Lauterborn, R. F. (1993). Integrated marketing
communications: Putting it together & making it work. NTC Business Books.

Sekaran, U., & Bougie, R. (2019). Research methods for business: A skill building
approach (8th ed.). Wiley.

Sinambela, L. P. (2018). Metodologi penelitian administrasi publik. Bumi Aksara.
Strong, E. K. (1925). The psychology of selling and advertising. McGraw-Hill.

Sugiyono. (2013). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung:
Alfabeta.

Sugiyono. (2016). Metode penelitian pendidikan pendekatan kuantitatif, kualitatif,
dan R&D. Bandung: Alfabeta.

Sugiyono. (2021). Metode penelitian kuantitatif, kualitatif dan R&D (ed. 4).
Bandung: Alfabeta.

Sujarweni, V. W. (2019). Metodologi penelitian: Lengkap, praktis, dan mudah
dipahami. Yogyakarta: Pustaka Baru Press.

Wardhana, D., Ardianto, E., & Nurochim, M. (2020). Pendekatan eksplanatori
dalam penelitian sosial: Menelusuri hubungan sebab-akibat antar variabel.
Jurnal [lmu Sosial dan Humaniora, 9(1), 55-65.
https://doi.org/10.24843/JISH.2020.v9.11.p6

Widiastuti, T. (2022). Teknik observasi dalam penelitian lapangan: Peran dan
tantangan. Jurnal Ilmu Komunikasi, 20(3), 205-220.
https://doi.org/10.24002/jik.v2013.6483



83

World Economic Forum. (2022). State of the Global Islamic Economy Report.
https://www.weforum.org/



