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ABSTRAK

Kenakalan remaja di Kota Semarang menunjukkan adanya peningkatan,
khususnya dalam bentuk tawuran, perundungan, dan balap liar, yang berdampak
negatif bagi masyarakat dan masa depan remaja. Tugas Akhir ini bertujuan untuk
menghasilkan iklan layanan masyarakat (ILM) dalam bentuk video yang
dipublikasikan melalui Instagram sebagai upaya persuasif dalam meningkatkan
kesadaran bahaya kenakalan remaja SMA. Proses produksi dilakukan melalui tiga
tahapan, vyaitu pra-produksi(pengumpulan data kasus, penentuan tema,
penyusunan naskah, dan pembuatan SSG), produksi (pengambilan gambar sesuai
scenario), serta pasca-produksi (penyuntingan audio-visual dan publikasi melalui
kolaborasi akun resmi Polrestabes Semarang). Hasil akhir berupa tiga video ILM
dengan subtema tawuran, perundungan, dan aksi balap liar disertai pemakaian
knalpot brong. Uji publikasi menunjukkan respons interakitf audiens, baik melalui
interaksi di Instagram maupun hasil kuisioner yang menandakan peningkatan
kesadaran remaja sekitar 30-40, efektivitas media sosial sebagai sumber informasi
meningkat 11,5%, kesadaran dalam merubah sikap mencapai 23,1%, dan 92,5%
responden menyatakan terdorong secara nyata untukmenjauhi kenakalan. Hal ini
terbukti bahwa Instagram efektif sebagai media komunikasi persuasif untuk
menjangkau secara luas.

Kata Kunci : Iklan Layanan Masyarakat, Kenakalan Remaja, Instagram,
Komunikasi Persuasif



ABSTRACT

Juvenile delinquency in Semarang City has shown an increase, particularly in the
forms of brawls, bullying, and illegal street racing, which negatively impact both
society and the future of adolescents.This final project aims to produce a public
service advertisement (PSA) in the form of a video published via Instagram as a
persuasive effort to increase awareness of the dangers of juvenile delinquency in
high school students. The production process was carried out in three stages: pre-
production (case data collection, theme determination, scriptwriting, and
preparation of the Standard Sequence Guide), production (video shooting
according to the scenario), and post-production (audio-visual editing and
publication in collaboration with the official account of Semarang Police). The
final outputs consist of three PSA videos with the subthemes of brawls, bullying,
and illegal street racing with modified exhausts. The publication test showed
interactive responses from the audience, both through Instagram engagement and
questionnaire results, which indicated an increase in awareness of about 30—40%,
a rise of 11.5% in recognizing the effectiveness of social media as an information
source, a 23.1% increase in behavioral awareness, and 92.5% of respondents
stated that they were strongly motivated to avoid delinquent acts. These findings
prove that Instagram is effective as a persuasive communication medium to reach
audiences on a wide scale.

Keywords: Public Service Advertisement, Juvenile Delinquency, Instagram,
Persuasive Communication
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