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ABSTRAK 

 

Tingginya keluhan terkait kesehatan mental yang tercatat pada layanan PUSPAGA Kota 

Semarang, khususnya dari pekerja muda, menunjukkan pentingnya penyediaan ruang 

belajar aman yang mendukung keselarasan hidup. Kegiatan Kelas Konseling Kesehatan 

Mental dan Workshop Lilin Aromaterapi bagi Pekerja Muda diselenggarakan sebagai 

upaya strategis dengan tujuan untuk meningkatkan pemahaman mengenai kesehatan 

mental, work-life harmony, serta praktik self-care melalui aktivitas kreatif. Metode 

pelaksanaan meliputi tahapan pra-produksi, produksi, dan pasca-produksi, karya marketing 

communication berupa flyer, spanduk, video reels, dan video after event sebagai media 

promosi dan publikasi. Kegiatan ini berhasil mencapai target 30 peserta dan mendapat 

respon positif. Hasil post test menunjukkan peningkatan terhadap pemahaman peserta 

mengenai kesehatan mental, teknik regulasi emosi dan manajemen stress, serta penerapan 

work-life harmony dalam kehidupan sehari-hari. Media flyer, video reels, dan video after 

event yang diproduksi dan diunggah melalui Instagram terbukti dapat menarik minat 

audiens dan mampu memberikan informasi yang jelas mengenai acara. Berdasarkan post-

survei kepada 30 responden, sebanyak 83,3% menyatakan bahwa visual pada media 

promosi dan publikasi memengaruhi keputusan mereka untuk mengikuti acara. Secara 

keseluruhan, acara ini berhasil meningkatkan kesadaran pekerja muda tentang pentingnya 

kesehatan mental, juga membuktikan strategi marketing communication yang tepat dapat 

memperluas jangkauan publikasi serta mendukung keberhasilan event.  

 

Kata Kunci: Komunikasi Pemasaran, Kelas Konseling, Kesehatan Mental, Pekerja Muda, 

PUSPAGA. 
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ABSTRACT 

 

The high number of mental health complaints recorded by PUSPAGA Kota Semarang, 

particularly from young workers, highlights the urgency of providing a safe learning space 

that supports life harmony. The Mental Health Counseling Class and Aromatherapy Candle 

Workshop for Young Workers was organized as a strategic effort with the aim of  enhancing 

understanding of mental health, work-life harmony, and self-care practices through 

creative activities. The implementation method included pre-production, production, and 

post-production stages, resulting in marketing communication works such as digital flyers, 

banners, video reels, and after-event videos as promotional and publication media. This 

program successfully reached the target of 30 participants and received positive responses. 

Post-test results indicated an improvement in participants understanding of mental health, 

emotional regulation techniques, stress management, and the application of work-life 

harmony in daily life. Promotional media such as flyers, video reels, and after-event videos, 

which were produced and uploaded through Instagram, proved effective in attracting 

audience interest and providing clear information about the event. Based on a post-survey 

of 30 respondents, 83.3% stated that the visuals in promotional and publication media 

influenced their decision to participate. Overall, this event successfully increased young 

workers’ awareness of the importance of mental health and demonstrated that the right 

marketing communication strategy can expand publication reach and support the success 

of the event. 

 

Keywords: Marketing Communication, Counseling Class, Mental Health, Young Workers, 

PUSPAGA. 
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