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ABSTRAK

Rendahnya pemahaman masyarakat perkotaan mengenai konsep permakultur serta
pengelolaan limbah rumah tangga menjadi dasar dilaksanakannya penelitian ini. Untuk
menjawab persoalan tersebut, diproduksi empat video edukasi yang ditayangkan melalui
kanal YouTube KebunQita dengan tema pengenalan dasar permakultur, pemilihan dan
perawatan tanaman, pengolahan limbah organik, dan pemanfaatan limbah anorganik
menjadi pot. Hasil survei terhadap 108 responden memperlihatkan adanya peningkatan
pemahaman audiens sebesar 27,8% setelah menonton seluruh rangkaian video. Angka
tersebut melampaui target minimal 20% yang ditetapkan sebagai tolok ukur keberhasilan,
sehingga dapat disimpulkan bahwa tujuan penelitian telah tercapai. Analisis interaksi di
media sosial juga menunjukkan bahwa video pengenalan permakultur memperoleh jumlah
penayangan tertinggi, sedangkan interaksi terbanyak berupa komentar dan like ditemukan
pada konten tutorial yang bersifat praktis dan kreatif, khususnya video mengenai perawatan
tanaman serta pemanfaatan limbah anorganik sebagai pot. Pola penayangan
memperlihatkan adanya fluktuasi, dengan kecenderungan bahwa audiens lebih tertarik
pada konten yang sederhana, aplikatif, dan menghadirkan kebaruan dibandingkan topik
umum seperti pembuatan kompos. Dengan demikian, penelitian ini membuktikan bahwa
produksi video edukasi melalui platform YouTube tidak hanya mampu meningkatkan
pengetahuan tetapi juga efektif mendorong keterlibatan audiens melalui interaksi digital.
Konten yang dikemas dalam bentuk tutorial praktis dan inovatif terbukti paling disukai dan
lebih berpotensi memperkuat pemahaman audiens perkotaan mengenai praktik urban
farming berbasis permakultur.

Kata kunci: permakultur, urban farming, video edukasi, YouTube, Kebungita.
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ABSTRACT

The low level of understanding among urban communities regarding the concept of
permaculture and household waste management was the basis for conducting this study.
To address this issue, four educational videos were produced and aired on the KebunQita
YouTube channel with themes covering the basics of permaculture, plant selection and
care, organic waste management, and the use of inorganic waste to make pots. A survey of
108 respondents showed a 27.8% increase in audience understanding after watching the
entire video series. This figure exceeded the minimum target of 20% set as a measure of
success, so it can be concluded that the research objectives were achieved. Analysis of
social media interactions also showed that the permaculture introduction video received
the highest number of views, while the most interactions in the form of comments and likes
were found on practical and creative tutorial content, particularly videos on plant care and
the use of inorganic waste as pots. The viewing pattern shows fluctuations, with a tendency
for audiences to be more interested in content that is simple, applicable, and presents
something new compared to general topics such as composting. Thus, this study proves
that the production of educational videos through the YouTube platform is not only able to
increase public knowledge but is also effective in encouraging audience engagement
through digital interaction. Content packaged in the form of practical and innovative
tutorials has proven to be the most popular and has the greatest potential to strengthen the
understanding of urban audiences regarding permaculture-based urban farming practices.

Keywords: permaculture, urban farming, educational videos, YouTube, Kebungita.
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