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ABSTRAK

Keterlibatan karyawan Jakarta Smart City dalam menyebarkan konten video JAKI Super
App melalui media sosial menjadi faktor penting dalam memperluas jangkauan informasi
serta meningkatkan pemahaman audiens terhadap layanan publik. Tugas akhir ini mengkaji
efektivitas strategi Public Relations dengan pendekatan Employee Advocacy dalam
meningkatkan insight audiens terhadap layanan digital pemerintah daerah. Strategi disusun
berdasarkan teori Cutlip & Center melalui tahapan perencanaan, penyusunan content
guideline, produksi tujuh video, publikasi melalui akun resmi dan akun pribadi karyawan,
serta evaluasi menggunakan kuesioner. Sebanyak lima karyawan dilibatkan untuk
mendistribusikan konten secara organik melalui jaringan personal. Hasil kuesioner
terhadap 60 responden menunjukkan mayoritas (83,3%) menyatakan konten sangat
membantu pemahaman fitur JAK/, dan seluruh responden (100%) tertarik mengunduh atau
menggunakan aplikasi setelah menonton. Data interaksi juga memperlihatkan dominasi
akses melalui Instagram Story (83,3%) dan WhatsApp Story (45%) dengan grup WhatsApp
sebagai saluran pendukung. Dengan demikian, strategi Employee Advocacy terbukti efektif
dalam memperluas jangkauan informasi, meningkatkan insight audiens, serta mendorong
pemanfaatan JAKI Super App sebagai layanan publik digital.

Kata kunci: Employee Advocacy, JAKI Super App, Media Sosial, Insight
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ABSTRACK

The involvement of Jakarta Smart City employees in disseminating JAKI Super App
video content through social media plays a crucial role in expanding information
reach and enhancing audience understanding of public services. This final project
examines the effectiveness of a Public Relations strategy using an Employee
Advocacy approach in improving audience insight toward regional government
digital services. The strategy was developed based on Cutlip & Center’s theory
through stages of planning, preparing a content guideline, producing seven videos,
publishing via official and personal employee accounts, and evaluation using
questionnaires. Five employees were involved in distributing the content
organically through their personal networks. A survey of 60 respondents revealed
that the majority (83.3%) stated the content greatly improved their understanding
of JAKI features, and all respondents (100%) expressed interest in downloading or
using the application after watching. Interaction data also showed that Instagram
Story (83.3%) and WhatsApp Story (45%) dominated as access points, with
WhatsApp groups functioning as supporting channels. Thus, the Employee
Advocacy strategy proved effective in expanding information dissemination,
increasing audience insight, and encouraging the use of the JAKI Super App as a
digital public service.

Keywords: Employee Advocacy, JAKI Super App, Social Media, Insight

xvil



