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ABSTRAK  

 

Tugas akhir ini memproduksi booklet company profile Klinik Triaz Persada sebagai media 

komunikasi bisnis untuk meningkatkan minat kerja sama dengan perusahaan non-asuransi. 

Booklet dirancang dalam format cetak dan digital melalui tahapan pra-produksi, produksi, 

dan pasca-produksi, kemudian diuji efektivitasnya dengan distribusi kepada calon mitra 

bisnis di kawasan Sudirman, Jakarta. Hasil kuesioner menunjukkan adanya peningkatan 

minat kerja sama dari pra-survei sebesar 87% menjadi 95,7% pada post-survei, atau naik 

8,7%. Temuan ini membuktikan bahwa booklet company profile efektif tidak hanya sebagai 

media informasi, tetapi juga sebagai strategi komunikasi visual yang mampu membangun 

citra profesional, meningkatkan kepercayaan, dan memperluas peluang kolaborasi bagi 

Klinik Triaz Persada. 

Kata kunci: Booklet, Company Profile, Kerja Sama Bisnis, Komunikasi Bisnis, Klinik 

Triaz Persada. 
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ABSTRACT  

 

This final project produced a company profile booklet for Klinik Triaz Persada as a 

business communication tool to increase collaboration interest with non-insurance 

companies. The booklet was designed in both print and digital formats through pre-

production, production, and post-production stages, and its effectiveness was tested by 

distributing it to potential business partners in the Sudirman business district, Jakarta. The 

questionnaire results indicated an increase in collaboration interest from 87% in the pre-

survey to 95.7% in the post-survey, a rise of 8.7%. These findings prove that the company 

profile booklet is effective not only as an informational medium but also as a visual 

communication strategy to build a professional image, enhance trust, and expand 

collaboration opportunities for Klinik Triaz Persada. 

Keywords: Booklet, Company Profile, Business Collaboration, Business Communication, 

Triaz Persada Clinic. 
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