DAFTAR PUSTAKA

Afriana, S., Rahmaniar, E., & Shaleh, S. (2022). Concept of Quantitative Research
Methodology and Its Implications on Methods in Islamic Education. IJECA
(International Journal of Education and Curriculum Application), 5(2), 133.
https://doi.org/10.31764/ijeca.v5i2.8973

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-T

Alam, S. M. S., & Islam, K. M. Z. (2021a). Examining the role of environmental
corporate social responsibility in building green corporate image and green
competitive advantage. International Journal of Corporate Social
Responsibility, 6(1), 8. https://doi.org/10.1186/s40991-021-00062-w

Alam, S. M. S., & Islam, K. M. Z. (2021b). Examining The Role of Environmental
Corporate Social Responsibility in Building Green Corporate Image and Green
Competitive Advantage. International Journal of Corporate Social
Responsibility, 6(1), 8. https://doi.org/10.1186/540991-021-00062-w

Albitar, K., Al-Shaer, H., & Liu, Y. S. (2023). Corporate Commitment to Climate
Change: The Effect of Eco-Innovation and Climate Governance. Research
Policy, 52(2), 104697. https://doi.org/10.1016/j.respol.2022.104697

Al-Shammari, A. M. M., & Al-Bakri, F. H. K. (2023). The Role of Sustainable
Marketing in Achieving Competitive Advantage Through Customer Perceived
Value (An Analytical Study of The Opinions of A Sample of Workers at Al-
Kafeel Specialist Hospital in the Holy City of Karbala. Journal of
Contemporary Issues in Business and Government, 29(3).

Aprillia, S., & Elistia, E. (2024). Enhancing Customer Trust and Value for E-
Commerce Sustainability. Journal of Economics, Business, & Accountancy
Ventura, 26(3), 349-366. https://doi.org/10.14414/jebav.v2613.4216

Ara Annisa Almi. (2023). Green Banking dalam Perspektif Hukum Persaingan
Usaha Bank Digital di Indonesia. Jurnal Studia Legalia, 4(01), 1-12.
https://doi.org/10.61084/js1.v4101.60

Aracil, E., Najera-Sanchez, J.-J., & Forcadell, F. J. (2021). Sustainable Banking: A
Literature Review and Integrative Framework. Finance Research Letters, 42,
101932. https://doi.org/10.1016/1.1r1.2021.101932

Arikunto, S. (2019). Prosedur Penelitian. Rineka Cipta.

93



94

Aulia, A., Febriyanti, F., & Umi, L. P. (2023). Trend Analysis of ESG Disclosure
on Green Finance Performance in Indonesia, Malaysia & Singapore
Exchanges. JAK (Jurnal Akuntansi) Kajian IImiah Akuntansi, 10(1), 79-98.
https://doi.org/10.30656/jak.v10i1.5439

Bashir, S., Khwaja, M. G., Rashid, Y., Turi, J. A., & Waheed, T. (2020). Green Brand
Benefits and Brand Outcomes: The Mediating Role of Green Brand Image.
Sage Open, 10(3). https://doi.org/10.1177/2158244020953156

Basrowi, Ali, J., & Suryanto, T. (2023a). Unpacking the Impact of Customer
Perceived Value and Competitive Advantage on Customer Loyalty: The
Mediating Role of Trust. Shirkah: Journal of Economics and Business, 8(1),
60-77.

Basrowi, B., Ali, J., & Suryanto, T. (2023b). Unpacking the Impact of Customer
Perceived Value and Competitive Advantage on Customer Loyalty: The
Mediating Role of Trust. Shirkah: Journal of Economics and Business, 8(1).
https://doi.org/10.22515/shirkah.v8i1.540

Bathmanathan, V., & Hironaka, C. (2016). Sustainability and business: what is
green corporate image? /OP Conference Series: Earth and Environmental
Science, 32, 012049. https://doi.org/10.1088/1755-1315/32/1/012049

Bayu, E. K., & Novita, N. (2021). Analisis Pengungkapan Sustainable Finance dan
Green Financing Perbankan di Indonesia. Jurnal Keuangan Dan Perbankan,
18(2), 57-66.

Belleau, B. D., Summers, T. A., Yingjiao Xu, & Pinel, R. (2007). Theory of
Reasoned Action. Clothing and Textiles Research Journal, 25(3), 244-257.
https://doi.org/10.1177/0887302X07302768

BRI. (2023). Dukung Pembangunan Berkelanjutan, BRI Selaraskan Pertumbuhan
Bisnis dengan Peningkatan Social Value melalui Program CSR & TJSL. BRI.
https://www.bri.co.id/en/detail-news?title=dukung-pembangunan-
berkelanjutan-bri-selaraskan-pertumbuhan-bisnis-dengan-peningkatan-
social-value-melalui-program-csr-tjsl

BRI. (2024). KPR BRI Green Financing. BRI.
https://www.bri.co.id/web/promo/detail -
promo?p_p_id=BriPromoDetailPortlet&p p lifecycle=0& BriPromoDetailP
ortlet contentRef=6345838

Cardoso, A., Gabriel, M., Figueiredo, J., Oliveira, 1., Régo, R., Silva, R., Oliveira,
M., & Meirinhos, G. (2022). Trust and Loyalty in Building the Brand
Relationship with the Customer: Empirical Analysis in a Retail Chain in



95

Northern Brazil. Journal of Open Innovation: Technology, Market, and
Complexity, 8(3), 109. https://doi.org/10.3390/joitmc8030109

Chang, N.-J., & Fong, C.-M. (2010). Green product quality, green corporate image,
green customer satisfaction, and green customer loyalty. African Journal of
Business Management, 4(13), 2836-2844.

Chen, Y., & Chang, C. (2012). Enhance green purchase intentions: The roles of
green perceived value, green perceived risk, and green trust. Management
Decision, 50(3), 502—520. https://doi.org/10.1108/00251741211216250

Chen, Y., & Chang, C. (2013). Towards Green Trust: The Influences of Green
Perceived Quality, Green Perceived Risk, and Green Satisfaction.
Management Decision, SI(1), 63-82.
https://doi.org/10.1108/00251741311291319

Chen, Y. S. (2008). The positive effect of green intellectual capital on competitive
advantages of firms. Journal of Business FEthics, 77(3), 271-286.
https://doi.org/10.1007/s10551-006-9349-1

Chen, Y.-S. (2010). The Drivers of Green Brand Equity: Green Brand Image, Green
Satisfaction, and Green Trust. Journal of Business Ethics, 93(2), 307-319.
https://doi.org/10.1007/s10551-009-0223-9

Choudhuri, S., Rastogi, E., Singh, A., Ravi, R., & Badhusha. (2024). An Analysis
of Factors Influencing Consumer Trust in Online Banking Security Measures.
Educational Administration: Theory and Practice, 30(2), 660—666.

CNN Indonesia. (2024). BRI Perkuat Komitmen Hijau, Tawarkan KPR Green
Financing untuk Hunian. Cnnindonesia.Com.

Coleman, L. J., Bahnan, N., Kelkar, M., & Curry, N. (2011). Walking The Walk:
How The Theory Of Reasoned Action Explains Adult And Student Intentions
To Go Green. Journal of Applied Business Research (JABR), 27(3), 107.
https://doi.org/10.19030/jabr.v27i3.4217

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative and Mixed
Methods ~ Approaches. In SAGE. Thousand Oaks, CA.
https://doi.org/10.5539/elt.v12n5p40

Creswell, J. W., & Creswell, J. D. (2022). Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches. Sage Publications.

Dedy, A. (2020). Pengaruh Green Perceived Value dan Green Brand Image Melalui
Green Satisfaction dan green Trust terhadap Green Brand Equity pada



96

Pariwisata Kreatif di Jawa Barat. Komitmen: Jurnal lImiah Manajemen, 1(1),
1-14. https://doi.org/10.15575/jim.v1i1.8284

Elliott, J., & Lofgren, A. (2022). If money talks, what is the banking industry saying
about  climate  change? Climate  Policy,  22(6),  743-753.
https://doi.org/10.1080/14693062.2022.2036090

Emilova Yuleva, R. (2019). Competitive Advantages and Competitive Strategies of
Small and Medium-Sized Enterprises. Economics and Management, 16(1),
71-81. https://www.researchgate.net/publication/348430203

Gentent, D., Mishra, B., & Mishra, J. (2014). Competitive Advantage and
Motivating Innovation. Advances In Management , 7(1).

Ghozali, I. (2018). Aplikasi Analisis Multivariate Dengan Program SPSS 25 Edisi
9. In UNDIP.

Gupron, & Yandi, A. (2022). Meningkatkan Citra Perbankan Melalui Kualitas
Pelayanan dan Customer Relationship Management Pada BNI KC Simpang
Rimbo Kota Jambi. Jurnal Manajemen Terapan Dan Keuangan (Mankeu),
11(01).

Gusmiarti, 1. (2024). Tren Pembelian Produk Ramah Lingkungan Meningkat
Secara Global. GoodStats. https://data.goodstats.id/statistic/tren-pembelian-
produk-ramah-lingkungan-meningkat-secara-global-PjETy

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2013). Multivariate Data
Analysis (7th ed.). Pearson Education Limited .

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S.
(2021). Partial Least Squares Structural Equation Modeling (PLS-SEM)
Using R. Springer International Publishing. https://doi.org/10.1007/978-3-
030-80519-7

Hancock, P. A., Kessler, T. T., Kaplan, A. D., Stowers, K., Brill, J. C., Billings, D.
R., Schaefer, K. E., & Szalma, J. L. (2023). How and Why Humans Trust: A
Meta-Analysis and Elaborated Model. Frontiers in Psychology, 14, 1081086.
https://doi.org/10.3389/fpsyg.2023.1081086

Hartmann, P., Apaolaza Ibanez, V., & Forcada Sainz, F. J. (2005). Green branding
effects on attitude: functional versus emotional positioning strategies.
Marketing Intelligence & Planning, 23(1), 9-29.
https://doi.org/10.1108/02634500510577447



97

Hastuti, T., & Kusumadewi, R. K. A. (2023). Pengaruh Green Banking Terhadap
Nilai Perusahaan: Peran Pemediasi Efisiensi Bank. Reviu Akuntansi Dan
Bisnis Indonesia, 7(2), 380-393. https://doi.org/10.18196/rabin.v7i2.18312

Huff, A. S., Floyd, S. W., Sherman, H. D., & Terjesen, S. (2009). Strategic
Management: Logic and Actio. John Wiley & Sons.

Jannah, N., Bahri, M. 1., Kismawadi, E. R., & Handriana, T. (2023). The Effect of
Green Brand Image and Green Satisfaction on Green Brand Equity Mediated
Green Trust Outpatient’s.  Quality-Access  to  Success, 25(198).
https://doi.org/10.47750/QAS/25.198.40

Jeong, E., Jang, S. (Shawn), Day, J., & Ha, S. (2014). The Impact of Eco-Friendly
Practices on Green Image and Customer Attitudes: An Investigation in A Café

Setting. [International Journal of Hospitality Management, 41, 10-20.
https://doi.org/10.1016/j.ijhm.2014.03.002

Jones, O., & Tilley, F. (2003). Competitive advantage in SMEs: Towards a
conceptual framework. Competitive advantage in SMEs: Organising for
Innovation and Change. https://www.researchgate.net/publication/228271082

Joseph, S. K., Ralwala, A. O., Wachira-Towey, I. N., & Mustiya, E. (2022).
Sustainability Theory: Synopsis, Concepts, Interpretations and Discourses.
Sustainability Theory: Synopsis, Concepts, Interpretations and Discourses,

2(1).

Kahupi, 1., Eirikur Hull, C., Okorie, O., & Millette, S. (2021). Building Competitive
Advantage with Sustainable Products — A Case Study Perspective of
Stakeholders.  Journal — of  Cleaner  Production, 289, 125699.
https://doi.org/10.1016/j.jclepro.2020.125699

Katadata. (2022a). Persepsi Masyarakat Terhadap Produk Keuangan
Berkelanjutan. https://cdnl.katadata.co.id/media/microsites/transisi-
energi/%5SBREPORT%5D%20Survei%20Green%20Banking%20-
%20180522.pdf

Katadata. (2022b). Persepsi Masyarakat Terhadap Produk Keuangan
Berkelanjutan. Katadata Insight Center.
https://katadata.co.id/SurveiProdukKeuanganBerkelanjutan

Kotler, P., & Amstrong, G. (2016). Principles of Marketing (16th ed.). Pearson
Education .

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). Pearson.



98

Kresno, Z., & Wahyono. (2019). The Influence of Green Perceived Value, Risk and
Quality Toward Purchase Intention Through Green Trust. Management
Analysis Journal, 8(1).

Lien, C.-H., Wen, M.-J., Huang, L.-C., & Wu, K.-L. (2015). Online hotel booking:
The effects of brand image, price, trust and value on purchase intentions. Asia
Pacific Management Review, 20(4), 210-218.
https://doi.org/10.1016/j.apmrv.2015.03.005

Lim, W. M., & Weissmann, M. A. (2023). Toward a Theory of Behavioral Control.
Journal of Strategic Marketing, 31(1), 185-211.
https://doi.org/10.1080/0965254X.2021.1890190

Lin, J., & Zhou, Z. (2022). The positioning of green brands in enhancing their
image: the mediating roles of green brand innovativeness and green perceived
value. International Journal of Emerging Markets, 17(6), 1404—-1424.
https://doi.org/10.1108/IJOEM-06-2020-0657

Liu, H. Te, & Tsaur, R.-C. (2020). The Theory of Reasoned Action Applied to Green
Smartphones: Moderating Effect of Government Subsidies. Sustainability,
12(15), 5979. https://doi.org/10.3390/sul12155979

Meadowcroft, J. (2024, September 1). Sustainability. Encyclopedia Britannica.
https://www.britannica.com/science/sustainability

Megawati, L. R., & Pratama, A. (2024). Sustainable Development Goals in
Corporate Reporting: Analysis of Economic, Social, and Environmental
Disclosure (Survey among Public Listed Companies in Indonesia).
International Journal of Energy Economics and Policy, 14(3), 625-638.
https://doi.org/10.32479/ijeep.15495

Morgan, R. M., & Hunt, S. D. (1994). The Commitment-Trust Theory of
Relationship  Marketing.  Journal  of  Marketing,  58(3), 20.
https://doi.org/10.2307/1252308

Ng, K. Y. N. (2020). The Moderating Role of Trust and The Theory of Reasoned
Action. Journal of Knowledge Management, 24(6), 1221-1240.
https://doi.org/10.1108/JKM-01-2020-0071

Novita, D., & Husna, N. (2020). Competitive Advantage in The Company. Jurnal
TECHNOBIZ, 3(1), 14-18.

OJK. (2024a). Keuangan  Berkelanjutan. Otoritas Jasa  Keuangan.
https://www.ojk.go.id/keuanganberkelanjutan/id/about



99

OJK. (2024b). Taksonomi untuk Keuangan Berkelanjutan Indonesia. Otoritas Jasa
Keuangan.
https://www.ojk.go.id/keuanganberkelanjutan/id/newsmedia/detailpressconfe
rence/3373/taksonomi-untuk-keuangan-berkelanjutan-indonesia

PANRB. (2023). Sri Mulyani Ungkap Potensi KPR Hijau bagi Generasi Milenial.
Menpan.Go.Id. https://www.menpan.go.id/site/berita-terkini/berita-
daerah/sri-mulyani-ungkap-potensi-kpr-hijau-bagi-generasi-milenial

Porter, M. E. (2008). Competitive Advantage: Creating and Sustaining Superior
Performance. Simon and Schuster .

Puspitasari, R. I. (2024). Competitive Advantage as a Mediation of the Influence of
Green Banking and Corporate Governance on Company Value. Profit: Jurnal
Adminsitrasi Bisnis, 18(2), 168—184.

Putri, N. T., Amrina, E., & Astria, G. (2017). Customer Knowledge and Awareness
on Green Banking at Indonesian Public Banks. Proceedings of the
International MultiConference of Engineers and Computer Scientists, 2.

Roh, T., Seok, J., & Kim, Y. (2022). Unveiling ways to reach organic purchase:
Green perceived value, perceived knowledge, attitude, subjective norm, and
trust. Journal of Retailing and Consumer Services, 67, 102988.
https://doi.org/10.1016/j.jretconser.2022.102988

S. Pawar, D., & Munuswamy, J. (2022). The linkage between green banking
practices and green loyalty: A customer perspective. Banks and Bank Systems,
17(3), 201-212. https://doi.org/10.21511/bbs.17(3).2022.17

Saran, S. M., & Shokouhyar, S. (2023). Crossing the chasm between green
corporate image and green corporate identity: a text mining, social media-

based case study on automakers. Journal of Strategic Marketing, 31(1), 116—
139. https://doi.org/10.1080/0965254X.2021.1874490

Sari, E. Y. R., & Martha, L. (2023). Pengaruh Brand Awareness, Keunggulan
Produk Dan Kepercayaan Terhadap Minat Nasabah Menabung Di Bank
Nagari Cabang Lubuk Buaya Padang. Jurnal Mirai Management, 8(1), 71-79.

Sekaran, U. (2017). Metode Penelitian untuk Bisnis (6th ed). Salemba Empat.

Sellitto, M. A., Camfield, C. G., & Buzuku, S. (2020). Green innovation and
competitive advantages in a furniture industrial cluster: A survey and structural
model.  Sustainable  Production and  Consumption, 23, 94-104.
https://doi.org/10.1016/;.spc.2020.04.007



100

Simanjuntak, M., Nafila, N. L., Yuliati, L. N., Johan, I. R., Najib, M., & Sabri, M.
F. (2023). Environmental Care Attitudes and Intention to Purchase Green
Products: Impact of Environmental Knowledge, Word of Mouth, and Green
Marketing. Sustainability, 15(6), 5445. https://doi.org/10.3390/su15065445

Simpson, M., Taylor, N., & Barker, K. (2004). Environmental responsibility in
SMEs: does it deliver competitive advantage? Business Strategy and the
Environment, 13(3), 156—171. https://doi.org/10.1002/bse.398

Sitorus, T., & Yustisia, M. (2018). The Influence of Service Quality and Customer
Trust Toward Customer Loyality: The Role of Customer Satisfaction.
International Journal for Quality Research, 12(3).

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alphabet.

Syahreza, D. S., Rifai, D., Fernanda, M. R., Neliza, A. F., Anisa, R., & Tobing, M.
S.R. L. (2023). Manajemen Strategi Keunggulan Bersaing Perusahaan. Jurnal
Ilmiah Ekonomi Dan Manajemen, 1(4), 112-121.
https://doi.org/10.61722/jiem.v1i4.315

Syarifuddin, D., & Alamsyah, D. P. (2017). Green Perceived Value for
Environmentally Friendly Products: Green Awareness Improvement. Jurnal

Ekonomi Pembangunan: Kajian Masalah Ekonomi Dan Pembangunan, 18(2),
245. https://doi.org/10.23917/jep.v18i2.5145

Tasya, C. Y., Akbar, M. A., & Lina, R. (2024). Work Discipline on Employee
Performance Through Work Productivity. Advances in Human Resource
Management Research, 2(3), 166—-178.
https://doi.org/10.60079/ahrmr.v2i3.326

Tenenhaus, M., Amato, S., & Esposito Vinzi, V. (2004). A global goodness-of-fit
index for PLS structural equation modelling. Proceedings of the XLII SIS
Scientific Meeting, 739—742.

Trafimow, D. (2009). The Theory of Reasoned Action. Theory & Psychology, 19(4),
501-518. https://doi.org/10.1177/0959354309336319

Tri Haryanto, J. (2014). Theoritical Review of The Application of Green Banking
in Indonesia. Jurnal Ekonomi, 16.

UNEP. (2024). Green  Financing. UN  Environment Programme.
https://www.unep.org/regions/asia-and-pacific/regional-
initiatives/supporting-resource-efficiency/green-financing



101

Vilaningrum Wadyatenti, M. A. D., & Pranatasari, F. D. (2025). Analysis of Green
Brand Image on Green Brand Equity With Green Trust, Green Satisfaction,
And Green Perceived Value As Mediation. Dinasti International Journal of
Economics, Finance & Accounting, 5(6), 6149-6157.
https://doi.org/10.38035/dijefa.v516.3817

Wang, H.-L. (2014). Theories for competitive advantage.
http://eurekaconnection.files.wordpress.com/2014/02/p-33-43-theories-of-
competitive-advantage-theori-ebook finaljan2014-v3.pdf

Widyastuti, S., Said, M., & Siswono, S. (2019). Customer Trust through Green
Corporate Image, Green Marketing Staretgy and Social Responsibility: A Case
Study. European Research Studies Journal, 12(2), 83—99.

Widyastuti, S., Said, M., Siswono, S., & Firmansyah, D. A. (2019). Customer trust
through green corporate image, green marketing strategy, and social
responsibility : a case study. European Research Studies Journal, 22(2).

Wu, Y., & Huang, H. (2023). Influence of Perceived Value on Consumers’
Continuous Purchase Intention in Live-Streaming E-Commerce—Mediated
by Consumer Trust. Sustainability, 15(5), 4432.
https://doi.org/10.3390/su15054432

Xie, X., Huo, J., & Zou, H. (2019). Green Process Innovation, Green Product
Innovation, and Corporate Financial Performance: A Content Analysis
Method. Journal of  Business Research, 101, 697-706.
https://doi.org/10.1016/j.jbusres.2019.01.010

Zhuang, W., Cumiskey, K. J., Xiao, Q., & Alford, B. L. (2010). The Impact of
Perceived Value on Behavior Intention: An Empirical Study. Journal of Global
Business, 6(2), 1-7.

Zulfikar, R. (2020). The Influence of Green Brand Image on Green Brand Trust
Equity Mediated by Green Trust. International Conference on Business
Economics, Social Sciences & Humanities, 3.



