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ABSTRAK

Peralihan dari dunia pendidikan ke dunia kerja merupakan tantangan besar bagi
mahasiswa tingkat akhir maupun fresh graduates, terutama dalam menghadapi
kecemasan, persaingan ketat, dan ketidakpastian masa depan. Seminar dan
pelatihan self” development bagi mahasiswa tingkat akhir dan fresh graduates
merupakan kegiatan strategis untuk meningkatkan kesiapan mental dan
keterampilan dalam menghadapi dunia kerja yang penuh tantangan. Program ini
bertujuan mengoptimalkan pengembangan diri peserta melalui peningkatan rasa
percaya diri, kemampuan persiapan wawancara, serta pengelolaan stres. Metode
pelaksanaan meliputi penggunaan instrumen kuesioner pra-event dan post-event
untuk mengukur efektivitas, disertai proses produksi materi marketing
communication seperti pembuatan spanduk, flyer, dan video dokumentasi yang
mendukung promosi dan branding acara. Hasil evaluasi menunjukkan adanya
peningkatan signifikan pada aspek kepercayaan diri dan kemampuan peserta setelah
mengikuti seminar dan pelatihan. Selain itu, video after event yang diproduksi
menjadi media efektif dalam memperluas jangkauan informasi dan menguatkan
citra program. Keseluruhan pelaksanaan event berlangsung dengan lancar
meskipun terdapat beberapa kendala teknis yang dapat diatasi. Seminar dan
pelatihan ini diharapkan menjadi program tahunan yang berkelanjutan untuk
mendukung pengembangan generasi muda dalam memasuki dunia kerja secara
optimal dan kompetitif.

Kata Kunci: Komunikasi Pemasaran, Pengembangan Diri, Kesiapan Kerja,
Mahasiswa, Fresh Graduates, Seminar dan Pelatihan, Welas Asih Consulting
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ABSTRACT

The transition from the world of education to the world of work is a major challenge
for final-year students and fresh graduates, especially in dealing with anxiety,
intense competition, and uncertainty about the future. Seminars and self-
development training for final-year students and fresh graduates are strategic
activities to improve mental readiness and skills in facing the challenging world of
work. This program aims to optimize participants' self-development through
enhanced self-confidence, interview preparation skills, and stress management.
Implementation methods include the use of pre-event and post-event questionnaires
to measure effectiveness, along with the production of marketing communication
materials such as banners, flyers, and documentary videos to support event
promotion and branding. Evaluation results indicate a significant improvement in
participants' self-confidence and skills after attending the seminar and training.
Additionally, the post-event video produced serves as an effective medium for
expanding information reach and strengthening the program's image. The overall
event execution proceeded smoothly despite some technical challenges that were
successfully addressed. This seminar and training are expected to become an
annual, sustainable program to support the development of young generations in

entering the workforce optimally and competitively.

Keywords: Marketing Communication, Self-Development, Work Readiness,

Students, Fresh Graduates, Seminars and Training, Welas Asih Consulting
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