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BAB Il menjelaskan metodologi pelaksanaan dalam perancangan media
promosi,
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ABSTRAK

Pertumbuhan UMKM di Kota Semarang semakin meninggi, menuntut pelaku usaha
untuk memiliki strategi promosi yang efektif guna membangun brand awareness. Mafia
Cake & Bakery, salah satu UMKM di bidang bakery, menghadapi tantangan dalam
membangun kesadaran merek akibat strategi promosi yang terbatas, identitas visual yang
lemah, dan kemasan produk yang sederhana. Berdasarkan pra-survei, tingkat brand
awareness berada pada angka 75,5% dan brand recognition sebesar 50%. Tugas Akhir ini
bertujuan merancang media promosi strategis yang selaras dengan identitas merek untuk
meningkatkan daya saing di tengah persaingan pasar bakery. Metode yang digunakan
meliputi analisis permasalahan, perancangan media, serta evaluasi melalui pra-survei dan
pasca-survei terhadap responden, dengan uji coba dilakukan pada kegiatan Car Free Day
di Tembalang. Hasil menunjukkan peningkatan brand awareness menjadi 87% dan brand
recognition menjadi 69,8% setelah media promosi diperkenalkan. Penelitian ini
membuktikan bahwa media promosi yang dirancang secara konsisten dan terarah efektif
meningkatkan brand awareness UMKM.

Kata Kunci: UMKM Semarang, Media Promosi Cetak, Brand Awareness, Brand
Recognition, Mafia Cake & Bakery



ABSTRACT

The growth of MSMEs in Semarang City continues to rise, compelling business owners
to adopt effective promotional strategies to build brand awareness. Mafia Cake & Bakery,
one of the MSMEs in the bakery sector, faces challenges in establishing brand awareness
due to limited promotional strategies, weak visual identity, and simple product packaging.
Based on the pre-survey, the brand awareness level was recorded at 75.5%, while brand
recognition stood at 50%. This final project aims to design strategic promotional media
aligned with the brand’s identity to enhance competitiveness in the highly competitive
bakery market. The methods employed include problem analysis, media design, and
evaluation through pre- and post-surveys of respondents, with trials conducted during the
Car Free Day event in Tembalang. The results show an increase in brand awareness to
87% and brand recognition to 69.8% after the promotional media was introduced. This
study proves that a consistent and well-directed promotional media is effective in
improving the brand awareness of MSMEs.

Keywords: Semarang MSME, Print Promotional Media, Brand Awareness, Brand
Recognition, Mafia Cake & Bakery
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