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ABSTRAK  

 

Kekerasan seksual di lingkungan kampus masih sering dianggap tabu dan diabaikan, 

meskipun dampaknya dapat merusak kondisi psikologis korban. Banyak bentuk kekerasan 

seksual tidak dikenali karena dibungkus dalam candaan, keakraban, atau dianggap hal 

biasa. Tugas akhir ini bertujuan untuk mendorong pemahaman mahasiswa mengenai 

bentuk-bentuk kekerasan seksual melalui kampanye digital. Metode pelaksanaan terdiri 

dari tiga tahap. Tahap pra-produksi meliputi riset, pengumpulan data, penyusunan konsep, 

dan penulisan naskah. Tahap produksi mencakup proses pengambilan gambar, perekaman 

audio, dan penggarapan visual sesuai konsep storytelling naratif. Tahap pasca-produksi 

meliputi penyuntingan video, penambahan grafis edukatif, pengaturan tata suara, serta 

finalisasi konten untuk distribusi. Kampanye ini diproduksi untuk Yayasan Kesehatan 

Perempuan (YKP) dan disebarluaskan melalui platform YouTube. Hasil tugas akhir 

menunjukkan bahwa video kampanye digital #KenaliPeduliLindungi berhasil 

meningkatkan pemahaman mahasiswa terhadap kekerasan seksual, khususnya bentuk-

bentuk yang sering diabaikan seperti pelecehan verbal, catcalling, pelecehan digital, dan 

pelanggaran batas tanpa consent. Pengumpulan data dilakukan melalui kuesioner pre-test 

dan post-test yang diisi oleh 50 mahasiswa setelah menonton tiga video kampanye. Dari 

hasil analisis kuantitatif, terjadi peningkatan skor pemahaman sebesar rata-rata 33,5 persen 

(absolute gain) atau setara dengan 86,6% peningkatan relatif (relative gain), yang 

menunjukkan bahwa pendekatan visual naratif mampu meningkatkan pemahaman audiens 

terhadap pesan yang disampaikan. Kampanye ini menyimpulkan bahwa storytelling visual 

yang naratif dan kontekstual mampu menyampaikan isu sensitif seperti kekerasan seksual 

secara edukatif dan relevan, khususnya bagi generasi muda. Disarankan untuk melanjutkan 

penelitian dengan diversifikasi format konten dan memperluas jangkauan melalui platform 

media sosial lainnya. 

Kata Kunci: Kekerasan Seksual, Kampanye Digital, YKP, Storytelling Visual, 

Pemahaman Consent  
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ABSTRACT  

 

Sexual violence in the campus environment is still often considered taboo and ignored, 
although its impact can damage the psychological condition of the victim. Many forms of 

sexual violence are not recognized because they are wrapped up in jokes, familiarity, or 

are considered commonplace. This final project aims to encourage students' understanding 
of forms of sexual violence through digital campaigns. The implementation method consists 

of three stages. The pre-production stage includes research, data collection, concept 

development, and script writing. The production stage includes the process of shooting, 
audio recording, and visual processing according to the concept of narrative storytelling. 
The post-production stage includes video editing, addition of educational graphics, sound 

arrangement, and finalization of content for distribution. The campaign was produced for 

the Women's Health Foundation (YKP) and disseminated through the YouTube platform. 
The results of the final project showed that digital campaign videos #KenaliPeduliLindungi 

succeeded in increasing students' understanding of sexual violence, especially forms that 

are often overlooked such as verbal harassment, catcalling, digital harassment, and 
boundary violations without consent. Data collection was carried out through pre-test and 

post-test questionnaires filled out by 50 students after watching three campaign videos. 

From the results of the quantitative analysis, there was an increase in comprehension score 
by an average of 33.5 percentage (absolute gain) or equivalent to 86.6% of relative gain, 
which shows that the narrative visual approach is able to increase the audience's 

understanding of the message conveyed. This campaign concludes that narrative and 

contextual visual storytelling is able to convey sensitive issues such as sexual violence in 
an educational and relevant manner, especially for the younger generation. It is 

recommended to continue the research by diversifying the content format and expanding 

the reach through other social media platforms. 

Keywords: Sexual Violence, Digital Campaign, YKP, Visual Storytelling, Understanding 

Consent  
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