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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh persepsi terhadap korupsi,
konten edukatif, dan konten negatif di media sosial terhadap kepatuhan pajak
pelaku Usaha Mikro, Kecil, dan Menengah (UMKM) di Kabupaten Wonosobo.
Kepatuhan pajak sebagai variabel dependen dalam penelitian ini dipengaruhi oleh
tiga variabel independen, yaitu: (1) persepsi terhadap korupsi pajak, (2) konten
edukatif perpajakan di media sosial, dan (3) konten negatif tentang pajak yang
tersebar di media sosial. Penelitian ini mengacu pada Theory of Planned Behavior
(TPB) yang menekankan bahwa perilaku dipengaruhi oleh sikap (attitude), norma
subjektif (subjective norms), dan persepsi kontrol (perceived behavioral control).
Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei terhadap
100 responden pelaku UMKM yang terdaftar di Kabupaten Wonosobo. Pengolahan
data dilakukan menggunakan aplikasi SPSS versi 25, dengan teknik analisis regresi
linier berganda. Hasil penelitian menunjukkan bahwa persepsi terhadap korupsi
pajak dan konten negatif di media sosial tidak berpengaruh signifikan terhadap
kepatuhan pajak UMKM. Sebaliknya, konten edukatif pajak di media sosial
berpengaruh positif dan signifikan terhadap kepatuhan wajib pajak UMKM.
Temuan ini menegaskan pentingnya optimalisasi strategi edukasi perpajakan
melalui platform digital yang relevan dan mudah diakses, serta perlunya upaya
mengurangi penyebaran konten negatif yang dapat memengaruhi persepsi wajib
pajak.

Kata kunci: Persepsi korupsi, Konten media sosial, Konten edukatif, Kepatuhan
pajak, UMKM, Theory of Planned Behavior



ABSTRACT

This study aims to analyze the influence of perceptions of tax corruption,
educational content, and negative content on social media toward tax compliance
among Micro, Small, and Medium Enterprises (MSMEs) in Wonosobo Regency. The
dependent variable in this study is tax compliance, while the independent variables
include: (1) perceptions of tax corruption, (2) tax-related educational content on
social media, and (3) negative content about taxes circulating on social media. The
research is based on the Theory of Planned Behavior (TPB), which explains that
behavior is influenced by attitude, subjective norms, and perceived behavioral
control.

A quantitative approach was applied using a survey method involving 100
respondents who are registered MSME taxpayers in Wonosobo. Data were
processed using SPSS version 25, and analyzed through multiple linear regression
techniques. The results show that perceptions of tax corruption and negative content
on social media have no significant effect on tax compliance. Conversely,
educational content on social media has a positive and significant effect on MSME
tax compliance.

These findings highlight the importance of optimizing tax education strategies
through accessible and relevant digital platforms, and the need to mitigate the
spread of negative content that may distort taxpayers’ perceptions.

Keywords: Perception of corruption, Social media content, Educational content,
Tax compliance, MSMEs, Theory of Planned Behavior
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