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ABSTRACT 

Technology continues to evolve rapidly, bringing significant impacts across various 

sectors, including digital communication as a medium for disseminating 

information. TikTok, as a short-form video-based social media platform, has 

become an effective communication tool for reaching a broader audience, 

especially younger generations. SCG utilizes TikTok as a strategic channel to 

enhance brand knowledge of its Sharing the Dream scholarship program. However, 

data shows that high engagement on social media does not always equate to 

audience understanding of important program details. This study focuses on the 

development of eight tailored TikTok videos that incorporate storytelling, trends, 

and creative visual elements to improve comprehension. As a result, understanding 

of eligibility areas increased from 35.2% to 62.3%, and knowledge of program 

qualifications and criteria rose from 13.1% to 46.7%. Furthermore, 60.5% of 

respondents identified TikTok as the most effective platform for accessing 

scholarship information. These findings demonstrate that when strategically 

designed, TikTok content can serve as a powerful communication tool to improve 

audience understanding and broaden reach for educational initiatives such as 

Sharing the Dream. 

Keywords: SCG, Scholarship, TikTok 
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ABSTRAK 

Perkembangan teknologi digital mendorong transformasi dalam strategi 

komunikasi perusahaan, termasuk dalam penyebaran informasi program beasiswa 

Sharing the Dream oleh SCG Indonesia. SCG telah memanfaatkan media sosial, 

akan tetapi data menunjukkan bahwa interaksi tinggi di Instagram dan TikTok 

belum sebanding dengan tingkat pemahaman audiens terhadap informasi penting. 

Penelitian ini memfokuskan strategi komunikasi melalui produksi 8 konten 

informatif berbasis video pendek di TikTok, yang dikemas dengan storytelling dan 

trend. Hasil akhir menunjukkan peningkatan pemahaman yang signifikan yaitu 

responden yang memahami area eligibility naik dari 35,2% menjadi 62,3%, dan 

pemahaman terkait spesifikasi, kualifikasi, serta kualitas beasiswa meningkat dari 

13,1% menjadi 46,7%. TikTok juga dipilih oleh 60,5% responden sebagai platform 

paling efektif dalam memperoleh informasi beasiswa. Temuan ini membuktikan 

bahwa TikTok dapat dimanfaatkan secara strategis dan sesuai karakter platformnya, 

mampu menjadi media komunikasi efektif dalam meningkatkan brand knowledge 

calon penerima beasiswa Sharing the Dream. 

Kata Kunci: Konten, Brand Knowledge, TikTok 
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