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ABSTRAK

Lembaga Penyiaran Publik (LPP) TVRI Jawa Tengah merupakan media publik
yang berperan penting dalam menyampaikan nilai budaya dan keberagaman
Indonesia melalui program siaran berkualitas. Namun, masih banyak masyarakat
yang belum mengenal program-program yang disiarkan. Tugas akhir ini bertujuan
untuk meningkatkan kesadaran masyarakat terhadap program siaran TVRI Jawa
Tengah melalui produksi video pendek dalam bentuk Reels di Instagram. Metode
yang digunakan meliputi tiga tahapan: praproduksi, produksi, dan pascaproduksi.
Instagram dipilih karena memiliki banyak pengguna aktif, terutama dari kalangan
muda. Dari sepuluh video yang dipublikasikan, konten berjudul “Mengapa Harus
TVRI Jawa Tengah” mendapat perhatian terbesar dengan 4.758 tayangan, 165
suka, dan 46 komentar. Evaluasi menunjukkan bahwa Reels berhasil menarik
perhatian audiens yang lebih luas, meningkatkan interaksi pengguna, dan
membangun ketertarikan terhadap program TVRI. Survei terhadap 68 responden
menunjukkan bahwa 70,6% merasa video Reels membantu memahami program,
dan 66,2% sudah tahu cara menonton TVRI melalui YouTube. Selain itu, 70,6%
responden menyebut smartphone sebagai media yang paling nyaman untuk
menonton. Dengan demikian, strategi promosi melalui Instagram terbukti berhasil
dalam mempromosikan program siaran dan memperluas jangkauan TVRI Jawa
Tengah di era digital.

Kata Kunci : TVRI Jawa Tengah, media sosial, Instagram Reels, promosi digital,
awareness, program siaran, media publik



ABSTRACT

TVRI Central Java, as a Public Broadcasting Institution (LPP), plays an
important role in conveying Indonesia’s cultural values and diversity through
high-quality broadcast programs. However, many people are still unfamiliar with
the specific programs being aired. This study aims to increase public awareness
of TVRI Central Java’s programs through the production of short videos in the
form of Instagram Reels. The method used in this final project consists of three
stages: pre-production, production, and post-production. Instagram was chosen
due to its large number of active users, particularly among younger audiences. Of
the ten videos published, the content titled “Why Should It Be TVRI Central
Java?” received the most attention, with 4,758 views, 165 likes, and 46 comments.
The evaluation showed that Instagram Reels effectively attracted a wider
audience, increased user interaction, and built interest in TVRI programs. A
survey of 68 respondents revealed that 70.6% felt the Reels helped them
understand the programs, and 66.2% stated they already knew how to access
TVRI Central Java via YouTube live streaming. Additionally, 70.6% of
respondents chose smartphones as the most convenient device to watch TVRI
content. Therefore, the promotional strategy implemented through Instagram has
proven effective in promoting broadcast programs and extending the reach of
TVRI Central Java in the digital era.

Keywords : TVRI Central Java, social media, Instagram Reels, digital promotion
awareness,broadcast programs, public media
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