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ABSTRAK 

Penelitian ini bertujuan untuk mendeskripsikan kegiatan social campaign yang 

dilakukan oleh Pelindo Multi Terminal Tanjung Emas dalam upaya meminimalisir 

pelanggaran kerja di lingkungan operasionalnya. Pelanggaran terhadap prosedur 

keselamatan kerja seperti kelalaian dalam penggunaan Alat Pelindung Diri (APD) 

dan penggunaan jalur truck masih kerap ditemukan. Penelitian ini menggunakan 

metode kualitatif deskriptif, menggunakan teknik pengumpulan data melalui 

observasi dan wawancara, dengan menggunakan Teori Coordinated Management 

of Meaning (CMM) yang menekankan pentingnya makna yang dibentuk melalui 

proses komunikasi antar Pelindo Multi Terminal Tanjung Emas dengan para 

pekerja dalam konteks Keselamatan dan Kesehatan Kerja (K3). Hasil penelitian 

menunjukkan bahwa kegiatan social campaign yang dilaksanakan telah 

memberikan perubahan positif yang signifikan, terbukti dari angka pelanggaran 

kerja yang berdampak terhadap insiden  menurun sejak tahun 2023. Pelindo Multi 

Terminal Tanjung Emas juga mengoptimalkan penggunaan media seperti infografis 

dan video edukasi singkat yang disesuaikan dengan karakteristik target audiens agar 

pesan yang disampaikan lebih mudah dipahami. 

Kata Kunci: Social Campaign, Pelanggaran Kerja, Keselamatan dan 

Kesehatan Kerja (K3), Pelindo Multi Terminal  
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ABSTRACT 

This research aims to describe the social campaign activities conducted by Pelindo 

Multi Terminal Tanjung Emas in an effort to minimize work violations in its 

operational environment. Violations of safety procedures, such as negligence in the 

use of Personal Protective Equipment (PPE) and the use of truck routes, are still 

frequently found. This research uses a descriptive qualitative method, employing 

data collection techniques through observation and interviews, utilizing the 

Coordinated Management of Meaning (CMM) Theory which emphasizes the 

importance of meaning formed through the communication process between 

Pelindo Multi Terminal Tanjung Emas and the workers in the context of 

Occupational Safety and Health (OSH). The research results show that the social 

campaign activities conducted have brought about significant positive changes, 

evidenced by the decrease in work violation rates impacting incidents since 2023. 

Pelindo Multi Terminal Tanjung Emas also optimizes the use of media such as 

infographics and short educational videos tailored to the characteristics of the 

target audience so that the messages conveyed are easier to understand. 

 

Keywords: Social Campaign, Work Violations, Occupational Health and Safety 

(OHS), Pelindo Multi Terminal 
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