DAFTAR ISI

HALAMAN JUDUL ...ttt 1
PERSETUJUAN SKRIPST .....oooiiiiiiiiiieiieii et il
PENGESAHAN KELULUSAN UJTAN.......coiiiiiiiiiiiei i iii
PERNYATAAN ORISINALITAS SKRIPSI......cccccoiiiiiiiiiieiiiie e v
MOTO DAN PERSEMBAHAN........cooiiiiiiiii it \
ABSTENCT Sl o"....... S A . ... .. o . W ... vi
ABEIRANg..... ¢ . AN 1. 5. U b W W ... vii
KAVA PENGCANTAR S S, ... LEL.... 0. AN VA..... " ... viii
IAFTARTST.. SABEE T 185 4 AN & % . .. xi
I\ FTARSIFA BTN SR— 00 . “S—— . ... Xiv
DAFTAR GAMBAR ..ottt nre e XV
DAFTAR LAMPIRAN s, - a0 i it st s st 8008 e e eseesmeesneees st e XVi
BAB I PENDAHULUAN .....ooitiiiiiiie ittt nne e 1
1.1 Latar Belakang ...........cccooiiiiiiiinii e 1
I8 Rumusan Masalah ..........cccoooiiiiiiiii e 16
1.3 Tujuan PenQEETA A W A WAV W ... ............ 17
1.4 Sistematika Penulisan............ccoiiiiiiiiiiiiiiie e 18
BAB II TELAAH PUSTAKA ...t 20
2.1 [C¥hdasangMaciies S8 S S8 WH S0 FOR B . . & . . . 20
2.1.1 Concept Recall ..............c..ccouioiiiiiiii i 20
2.1.2 Social Media Marketing.................c..ccccoeuviiiiiiiniciiiise s 21
2.13 Coo o W W W W M W O e 25
2.14 Tmg i s W N A B W N N e 27
2.1.5 Brand Loyalty ... 30

2.2 Hubungan Antar Variabel dan Pengembangan Hipotesis..............c....... 33
2.2.1 Pengaruh Social Media Marketing terhadap Brand Loyalty ......... 33
2.2.2 Pengaruh Social Media Marketing terhadap Brand Trust............. 35
223 Pengaruh Social Media Marketing terhadap Brand Equity........... 36

Xi



224 Pengaruh Brand Trust terhadap Brand Loyalty............ccc.cooevenne. 38

2.2.5 Pengaruh Brand Equity terhadap Brand Loyalty .......................... 40
23 Penelitian Terdahulu..........coccooiiiiiiiiiii e 42
2.4 Kerangka Penelitian ............ccoeieeiiiiiiiiiiic e 48
2.5 Hipotesis. g8...... . . Wmm...... 4. 0. 2. ... o0 ooeee e snnereenesenens 48

BAB IIIl METODE PENELITIAN.......cccoeiiiiiiieiiie st 49
3.1 Variabel Penelitian dan Definisi Operasional ............cccoeveiiiieiiennnne 49

3.1.1 VatipcT Pengliilifih "S- B, ... . 4k W . 49

K" ¥ Definisi Operasional Variabel ...........c.ccccoviiviiiiinieee 52
3.2 EOPERsi diinSengeimee... P48, N e A .. TN W 55

3.2.1 Poplilgmms. S....L.B.L...... . SNIAN....... ... W ... 55

322 S AR W ... E Y. (Y ot ... g0 55
33 Jenis dan Sumber Data.........ccooooiiiiiiiiiiiniii s 57

3.3.1 AT V... JERR . A C AR 57

332 SumdSENEIT.. S . 57
3.4 Metode Pengumpulan Data............ccooeeiiiieiiiiiiiiiiieenes 58

34.1 KuGSh ... . ... N A, ................ ... 58
3.5 Metode AfSilisik HotSh. BTl & 8. 8. N................... ... 59

3.5.1 Analisis Deskriptif .......cooooiiiiiiiiiiieii e 59

3.5.2 Analisis Kuantitatif ..........ccooooiiiiiiii e 60

BAB IV ANALISIS DAN PEMBAHASAN ......coiiiiiiiiecciesre s 66
4.1 Deskripsi Objek Penelitian...........ccooivieriiiieiiiiennniie i 66

4.1.1 Gambaran Umum Objek Penelitian ..o, 66

4.1.2 Gambaran Umum Responden ............cocevviiiniiiiiiiiiiiccee 67
4.2 Analisis Statistik Deskriptif .........cccooioiiiiiiiiiiie e 70

4.2.1 Deskripsi Variabel Social Media Marketing ..................ccc..ccuu..... 71

422 Deskripsi Variabel Brand Trust...........ccccooivoiiiieiiieiiciieieee 72

423 Deskripsi Variabel Brand EQUILY..........cccccocoiveiiiiiiiiiiiciiseenns 73

424 Deskripsi Variabel Brand Loyalty ..o, 74
43 Hasil Pengujian StatiStik .........cccoiiieiiiiiiiiceee e 75

43.1 Outer MOdel ............c...ccooeiiiiiiiiiiiiiie s 75

xii



432 INNCH MO ...t 79

433 UJT HIPOTESIS. ottt 81

4.4 Pembahasan..........cccuoiiiiiiiiiei 84
44.1 Pengaruh Social Media Marketing Terhadap Brand Loyalty ........ 84
4.4.2 Pengaruh Social Media Marketing Terhadap Brand Trust............ 86
443 Pengaruh Social Media Marketing Terhadap Brand Equity.......... 87
4.44 Pengaruh Brand Trust Terhadap Brand Loyalty.............cc.cc.cc..... 89
44.5 Pengaruh Brand Equity Terhadap Brand Loyalty ......................... 90
BABAFPENUNILIP ....... S ... OSSR ... ... " N W ........... 92
5.1 ROSHRpulgh S S Ja8 .. e A .. "N W . 92
Ry Implikasi Manajerial ..........cccooovviiiiiiniii i 93
53 Keterbatasan Penelitian..............cocoeeiiiiiiiiiii it 94
5.4 Saran untuk Penelitian Mendatang..........ccocvveiiiiiiiieniiiniiieniesnieens 94
DAFTAR PUSTAKA ... ..ottt ettt s sneesnn e sneesn s e e nnn s e 96
IBMPIRAN.... o 4SS N T ... ... 102

xiii



