DAFTAR ISI

PERSETUJUAN SKRIPSI
PENGESAHAN KELUL

222
223
224
225
2.2.6

SoUrce TrUSTWOTIRINESS ........cc.cvvueeeiiniiiniiniiieienieeeeeeeeee e 24
SOUTCE AMFACIIVENESS ... 25
Content DeSign QUALILY ........cocueeeeeueeieeieeieeiesieseesiesaesie e sseeeesseeaens 26
CONLENT CFEALIVILY ..ottt sttt e b 27
CUSTOMET ENGAZEIMEONL ...ttt 27



2.3.1 Pengaruh Customer Engagement tethadap Purchase Intention ........ 30

2.3.2 Pengaruh Sour cperti. lap Customer Engagement............ 32

233 ) adap Customer Engagement. 34
234 mer Engagement.... 35
235 ign O r Engagement 37

2.3.6 7 . : ement ......... 39

3.5.3  UjJi HIPOLESIS eeueeuieiieiieiieieieieieie ettt 63
3.54  Uji Efek Mediasi....cccoeceriecienieiieieieeieeeteeee e 64
BAB IV HASIL DAN ANALISIS ..ot 65
4.1 Deskripsi Objek Penelitian..........cccoceeieieeiriiniinieieeeeeeeeeeeeeeeeee e 65

Xi



4.2 Gambaran Umum Responden...........ccoecvevuveieniecienienienieecceieeeeieeenens 66
4.2.1 Gambaran Responden Berdasarkan Jenis Kelamin.............cocccoeueneeee. 66
4.2.2 Gambaran Responden Berdasarkan Usia...........cccccoveveenieerienienennnne. 67
4.2.3 Gambaran Respe JAAM L 67

424 3 e vatan Perbulan ................ 68
4.2.5 Gambaran Frekuensi Akses Konten Tasya Farasya........ccccoeveveeeunen.. 68
4.2.6 ia - . 69

4.3 igSIRN...... o A, ... ¥ PR VR 70

Attractiveness dan PUFCAASE TNICHIION ...ocsiifiiimm e eeeeeeeeeeeeeeeeeeeeeeeeeieeeeeeeeens 95

4.6.10  Customer Engagement Memediasi Hubungan Antara Content

DF hase Inte M B J .............. 96
4.6.11 age 1 gan An Content

Creativity dan Purchase INTeNLION ............ccoeceeveeeeseeiieiesieeiesieeeesieeeenieeenens 96
BAB V PENUTUP ...ttt 98
5.1 KeSTMPUIAN ..o 98
5.2 IMPLIKAST TEOTILIS ...ttt 107
53 Implikasi Manajerial..........ccooiriiiiirinicieeeeeeeeeee e 108

Xii



54 Keterbatasan Penelitian ......c.ccevieiiiiiiiiicceee e 110
5.5 Saran Penelitian Mendatang............cccoceeevevienienineneneseeeeeeeeee 110
DAFTAR PUSTAKA
LAMPIRAN

FEB UNDIP




