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ABSTRAK

Penerimaan Pajak Bumi dan Bangunan sebagai salah satu pendapatan daerah di
Kota Semarang, masih kurang realistis mencapai target karena kepatuhan Wajib
Pajak yang masih rendah. Program insentif pajak, aplikasi PAKDE SEMAR
HEBAT sebagai aplikasi Pajak Daerah Kota Semarang, serta penyebarluasan
informasi pajak di media sosial diharapkan dapat mempengarui kepatuhan Wajib
Pajak. Penelitian ini bertujuan untuk mengetahui pengaruh insentif pajak, aplikasi
PAKDE SEMAR HEBAT, dan informasi pajak di media sosial terhadap kepatuhan
Wajib Pajak Bumi dan Bangunan. Populasi penelitian ini adalah seluruh Wajib
Pajak Bumi dan Bangunan di Kecamatan Semarang Selatan, dengan sampel
sebanyak 100 responden yang dipilih dengan metode simple random sampling.
Pengumpulan data dilakukan dengan menyebarkan kuesioner secara langsung
kepada Wajib Pajak. Data dianalisis dengan Structural Equation Modeling Partial
Least Square (SEM-PLS) melalui program SmartPLS versi 4.0. Hasil penelitian
menyatakan insentif pajak berpengaruh terhadap kepatuhan Wajib Pajak Bumi dan
Bangunan di Kecamatan Semarang Selatan, sementara aplikasi PAKDE SEMAR
HEBAT dan informasi pajak di media sosial tidak berpengaruh terhadap kepatuhan
Wajib Pajak Bumi dan Bangunan di Kecamatan Semarang Selatan.

Kata Kunci: Pajak Bumi dan Bangunan, Kepatuhan Wajib Pajak, Insentif Pajak,
Aplikasi PAKDE SEMAR HEBAT, Informasi Pajak di Media Sosial



ABSTRACT

Land and Building Tax revenue as one of the local revenues in Semarang City, is
still unrealistic to reach the target due to low taxpayer compliance. The tax
incentive program, PAKDE SEMAR HEBAT application as the Semarang City
Local Tax application, and the dissemination of tax information on social media
are expected to affect taxpayer compliance. This study aims to determine the effect
of tax incentives, PAKDE SEMAR HEBAT application, and tax information on
social media on land and building taxpayer compliance. The population of this
study were all land and building taxpayers in South Semarang District, with a
sample of 100 respondents selected by simple random sampling method. Data
collection was done by distributing questionnaires directly to taxpayers. Data were
analyzed with Structural Equation Modeling Partial Least Square (SEM-PLS)
through the SmartPLS version 4.0 program. The results showed that tax incentives
affect the compliance of land and building taxpayers in South Semarang District,
while the PAKDE SEMAR HEBAT application and tax information on social media
do not affect the compliance of land and building taxpayers in South Semarang
District.

Keywords: Land and Building Tax, Taxpayer Compliance, Tax Incentives, PAKDE
SEMAR HEBAT Application, Tax Information on Social Media
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