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ABSTRAK

Penelitian ini menganalisis strategi kampanye digital Batang Career yang
diterapkan oleh Dinas Ketenagakerjaan Kabupaten Batang untuk mengatasi
permasalahan pengangguran di wilayah tersebut. Dengan menggunakan
pendekatan kualitatif deskriptif, penelitian ini mengkaji efektivitas kampanye
digital dalam meningkatkan kesadaran masyarakat terhadap platform Batang
Career. Platform ini dirancang untuk memfasilitasi pencari kerja dan pemberi
kerja melalui informasi lowongan Kkerja, pelatihan keterampilan, dan
pengembangan CV. Penelitian menggunakan teori Excellence in Public Relations
dari James E. Grunig, serta konsep kampanye digital, media sosial, dan website
sebagai kerangka teoretis. Data dikumpulkan melalui wawancara mendalam
dengan staf Dinas Ketenagakerjaan dan analisis konten media sosial serta website
Batang Career. Hasil penelitian menunjukkan bahwa strategi kampanye digital
yang melibatkan media sosial seperti Instagram, Facebook, dan YouTube efektif
dalam menjangkau audiens yang lebih luas. Namun, tantangan seperti
keterbatasan literasi digital dan kesadaran masyarakat masih menjadi hambatan
utama. Penelitian ini menyarankan peningkatan edukasi digital dan penguatan
komunikasi dua arah untuk mengoptimalkan efektivitas kampanye.

Kata kunci: kampanye digital, Batang Career, strategi komunikasi,
pengangguran, media sosial
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ABSTRACT

This study analyzes the digital campaign strategy of Batang Career implemented
by the Department of Manpower in Batang Regency to address unemployment
issues in the region. Using a descriptive qualitative approach, the research
examines the effectiveness of the digital campaign in raising public awareness
about the Batang Career platform. This platform is designed to facilitate job
seekers and employers by providing job vacancy information, skill training, and
CV development. The study employs James E. Grunig's Excellence in Public
Relations theory, along with concepts of digital campaigns, social media, and
websites as its theoretical framework. Data were collected through in-depth
interviews with the Department of Manpower staff and content analysis of Batang
Career's social media and website. The findings reveal that the digital campaign
strategy, which involves social media platforms such as Instagram, Facebook,
and YouTube, effectively reaches a broader audience. However, challenges such
as limited digital literacy and public awareness remain significant obstacles. The
study recommends enhancing digital education and strengthening two-way
communication to optimize the campaign's effectiveness.

Keywords: digital campaign, Batang Career, communication strategy,
unemployment, social media
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