DAFTAR PUSTAKA

Aulia, W. (2016). Meningkatkan Hasil Belajar Siswa Pada Mata Pelajaran
Matematika Dengan Menggunakan Model Kumon Di Kelas IV SDN
135563 Tanjung Balai T.A 2015/2016 [Undergraduate, UNIMED].
https://doi.org/10/13.%20NIM.%201123111102%20CHAPTER%20V .pdf

Bandura, A. (1977). Social learning theory (pp. viii, 247). Prentice-Hall.

Berkman, H. W., & Gilson, C. C. (1987). Advertising, Concepts and Strategies.

Random House.

Chaffey, D., & Smith, P. R. (2022). Digital Marketing Excellence: Planning,
Optimizing and Integrating Online Marketing. Taylor & Francis.

Chu, S.-C. (2011). Determinants of consumer engagement in electronic word-of-
mouth (eWOM) in social networking sites | Request PDF. ResearchGate.
https://doi.org/10.2501/1JA-30-1-047-075

Duhigg, C. (2012). The power of habit: Why we do what we do in life and

business (pp. xx, 371). Random House.

Goldstein, N. J., Cialdini, R. B., & Griskevicius, V. (2008). A Room with a
Viewpoint: Using Social Norms to Motivate Environmental Conservation
in Hotels. Journal of Consumer Research, 35(3), 472—-482.
https://doi.org/10.1086/586910

Iglesias, O., Markovic, S., & Josep, R. (2018). How does sensory brand
experience influence brand equity? Considering the roles of customer
satisfaction, customer affective commitment, and employee empathy |

Request PDF. ResearchGate. https://doi.org/10.1016/j.jbusres.2018.05.043

136



Iglesias, O., Markovic, S., & Rialp, J. (2019). How to build brand
engagement in service settings: The behaviors that drive
engagement through interaction. Journal of Service Management,

30(3), 389—412. https://doi.org/10.1108/JOSM-09-2018-0285

Ismaryanto, W. S. (2020). EVALUASI INDIKATOR KINERJA UTAMA PADA
KPP PRATAMA SEMARANG BARAT. ABIS: Accounting and Business
Information Systems Journal, 1(3), Article 3.

https://doi.org/10.22146/abis.v113.59401

Kim, M., Lee, M., & Hsieh, G. (2018). Understanding motivational and
social impact of social media-based health campaigns. Computers
in Human Behavior, 93, 295-305.
https://doi.org/10.1016/].chb.2018.02.011

Kotler, P., & Keller, K. L. (2012). Marketing Management. Prentice Hall.

Kriyantono, R. (2013). Manajemen Periklanan: Teori dan Praktik. Universitas

Brawijaya Press.

Lally, P., van Jaarsveld, C. H. M., Potts, H. W. W., & Wardle, J. (2010). How are
habits formed: Modelling habit formation in the real world. European
Journal of Social Psychology, 40(6), 998—1009.
https://doi.org/10.1002/ejsp.674

Lee, N. R, & Kotler, P. (2019). Social Marketing: Behavior Change for Social
Good. SAGE Publications.

Mamis, S., Putra, I. N. A. S., Yusa, I. M. M., Aryanto, D., Yasa, N. P. D.,
Wabhidiyat, M. P., Novitasari, D., Jayanegara, I. N., Mutiarani, R. A.,
Sutarwiyasa, [. K., Yasa, [. W. A. P., Putra, P. S. U., Setiawan, 1. K.,
Anggara, I. G. A. S., Setiawan, [. N. A. F., & Carollina, D. (2023). Dasar-

137


https://doi.org/10.1108/JOSM-09-2018-0285
https://doi.org/10.1016/j.chb.2018.02.011

Dasar Desain Komunikasi Visual (DKV): Panduan Lengkap Untuk
Memasuki Dunia Kreatif Visual. PT. Sonpedia Publishing Indonesia

Moriarty, S., Mitchell, N., & Wells, W. (2009). Advertising Ed.8. Kencana.

Morissan. (2021). Teori Komunikasi Individu Hingga Massa Ed Revisi. Prenada
Media.

Nadarajah, D., Ramayah, T., & Samat, N. (2020). The role of user-generated
content in pro-environmental behavior: A social influence perspective.

Sustainability, 12(22), 9686. https://doi.org/10.3390/sul12229686

Nainggolan, M. A., Kojo, C., & Sendow, G. (2018). Analisi Pengaruh Internal
Locus Of Control Dan External Locus Of Control Terhadap Kepuasan
Kerja Serta Dampaknya Terhadap Kinerja Tenaga Kependidikan Di
Fakultas Ekonomi Dan Bisnis Universitas Sam Ratulangi. Jurnal EMBA :
Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 6(4), Article 4.

https://doi.org/10.35794/emba.v6i4.21926

Plessis, D. F. du. (2021). Introduction to Public Relations and Advertising. Juta
and Company Ltd.

Rahmadhani, L. O., Melika, K., Juliansyah, A. R., Pratama, A. A., & Sumarni, L.
(2024). Strategi Lobi dan Negosiasi Dalam Membangun Kepercayaan
Sponsorship Studi Kasus: Produk Hydro Coco. Populer: Jurnal Penelitian

Mahasiswa, 3(3), Article 3. https://doi.org/10.58192/populer.v3i3.2343

Stone, M. (2007). Fundamentals of Marketing. Routledge.
https://doi.org/10.4324/9780203030783

Tambunan, T. S. (2019). Glosarium istilah pemerintahan. Prenada Media.

138


https://doi.org/10.3390/su12229686

White, K., Habib, R., & Hardisty, D. J. (2011). How to SHIFT consumer
behaviors to be more sustainable: A literature review and guiding
framework. Journal of Marketing, 75(4), 14-32.
https://doi.org/10.1509/jmkg.75.4.14

White, K., Hardisty, D. J., & Habib, R. (2019). The Elusive Green Consumer.
Harvard Business Review. https://hbr.org/2019/07/the-elusive-green-

consumer

139


https://doi.org/10.1509/jmkg.75.4.14

