TABLE OF CONTENT

THESIS APPROV AL ..o |
APPROVAL OF EXAMINATION PASSAGE ... i
DECLARATION OF ORIGINALITY it v
MOTTO e e Vv
ABSTRACT ..o ... 0. B0l ... B 0. oo VI
ACKNOWLEDGEMENTS 1. it i et et at et e e e e e ee s VI
TABLE OF COMTENUSS....d0n B B .. F 060 B ... IX
LISTOFTABFESS. Y..... 0 e . . € B ... Xi
LISTOFFIGUREBS®.. . AVER.B .. [1]l. WAL, . a B ..o Xii
CHAPTER | INTRODUCTION ... ..ot oot et e et et 1
1.1 BAECKGROUNTEERN. " i) Sy ............ N, 1
1.2 PROBLEM STATEMENT . ...ceuti ittt e eeeeeesinn e iasssesaaseseneaesseseessnnesenasseseeereeennnnns 3
1.2.1 CUITENT S U O e 0 L0 e et e e s et e e e e e e e e e 3
1.2.2 DESITEO STEUBTION ... oot ettt e e et aen ettt e e e e e ee e er e e e e e e e e naeeereeeeens 4

1.3  RESEARCH QUESTIONS ... co.iutiuee e iumeaeatia@ cureeeesenresbassnneeeesssnneeessnnsnnens 5
1.3.1 Main Research QUESTION i, ik i itiieririeiieeiieecabinee e ceeenteesireeeeens 5
1.3.2  SUb-QUESLIONS . i ket el e e it i e e e 6

1.4  RESEARCH OBIECTIVES . itetuesiesterennnnnsaeeeeeeeeennassbaseeseeeeieasseeeesreeennnaans 8
1.5  SYSTEMATICS OF WRITING ...ttt e eeeeeeeteee e e e e eee e tene e e e e eeestee s s e eeeeseeensnnnnas 9
CHAPTER Il LITERATURE REVIEW ... .o et 12
2.1  GLOBAL MARKET ENTRY STRATEGY .....oooutttiiieeeeeeeeeeerriinieeersressssnnnseeees 12
2.2 ONLINE M ARKETING .ttt i e oottt 18
2.3 SUPPLY.-CHAN IMANAGEMENT st sssn . s eseussnns s st e s5ssitnseennsseeeseeeessnnnnnseeees 21
24  PREVIOUS RESEARCH ii..eeieeee et ettt e ettt 22
CHAPTER 11l RESEARCH METHODOLOGY ..oveiiiiiteeeeeens 25
3.1 RESEARCH VARIABLES AND OPERATIONAL DEFINITIONS ....ocvvvveeeeeennnnn. 25
3.2 POPULATION AND SAMPLE ..ooevttiet et e et eeeeee e e e e et e e e e e e e e eearasseeaaeeeenes 26
3.3 TYPES AND SOURCES OF DATA ..ottt e e e tiee e e e e aaaneenes 27
3.4  DATA COLLECTION IMETHODS. .. .iieeitteeeeteeeeeeeeeeeeiaesseseesseeessnansesessseenns 28
3.5 DATA ANALYSIS IMETHODS ...vte ettt e e eeeeeeee e e e e e e e e eeeeseeeeeseeennnaasseeeeeeeenes 29
3.0 RESEARCH CONSTRAINTS .ttttttttuteteeeteeesetnaseesesreessssnasseseesseessnnnsesesseeenes 29
CHAPTER IV RESEARCH FINDINGS AND DISCUSSION ..., 31
4.1 INTERNAL ANALY SIS .t eeteieeetee e e e e eeeeeee e aseeeeeeeeestaaasesesssesessnasseseeseeenns 31
411  Mokana’s Existing Online Marketing (Marketing MiX)................. 32
4.1.2  Strengths and Weaknesses .........ccccevveiiieniiciie i 46

4.2 EXTERNAL ANALY SIS ..t iiieeeeeeee e e e e e e eeeeeasseeeereeeessaassssesseeennnassseeeeeeenes 48



421 MACIO ANAIYSIS ..ottt 48

4.2.2  MESO ANAIYSIS....cuiiiiiiieii et 58
4.2.3  Opportunities and THreat...........ccooeieieiiniiiiieeee s 78
CHAPTER V CONCLUSION ..ottt 81
5.1 CONCLUSION ....oiiuiieitiietie sttt ettt ettt st et st eebe e see e nbeessneeneenaneenes 81
51.1  SWOT ANAIYSIS c.oecveieieiecieseeie sttt se e sre e 81

5.2 RECOMMENDATION ....iiitiiititaiiesiteateestteesteesieeasaeesieeeseesieeebeesseeeneesnneenes 85
5.2.1  Online Marketing Strategy for Mokana in Spain..............cccceveuenee. 86

BIBLIOGRAPHY ...ttt ot 88
APPENDIX ... P TR 93

FEB UNDIP



