DAFTAR PUSTAKA

Alyasiry, S. A. A. H., Alkroosh, I. S., & Sarker, P. K. (2017). Feasibility of
producing nano cement in a traditional cement factory in Irag. Case Studies
in Construction Materials, 7, 91-101.
https://doi.org/10.1016/J.CSCM.2017.06.001

Arifin, S., Darmawan, D., Hartanto, C. F. B., & Rahman, A. (2022). Human
Resources based on Total Quality Management. Journal of Social Science
Studies, 2(1), 17-20.

Armstrong, C. S., Kepler, J. D., Larcker, D. F., & Shi, S. X. (2024). Rank-and-file
accounting employee compensation and financial reporting quality. Journal
of Accounting and Economics, 101672.
https://doi.org/10.1016/J.JACCECO.2024.101672

Asman, N. (2020). Studi Kelayakan Bisnis (Pedoman Memulai Bisnis Era
Revolusi Industri 4.0). Penerbit Adab.

Benzaghta, M. A.; Elwalda, A., Mousa, M., Erkan, |.; & Rahman, M. (2021).
SWOT analysis applications: An integrative literature review. Journal of
Global Business Insights, 6(1), 55-73. https://doi.org/10.5038/2640-
6489.6.1.1148

Bhaila, P., Bist, S., C., S. K., & Shresta, S. (2021). Pre-feasibility study of upper
bheri hydropower project.

Dam, S. M., & Dam, T. C. (2021). Relationships between Service Quality, Brand
Image, Customer Satisfaction, and Customer Loyalty. Journal of Asian
Finance, Economics and Business, 8(3), 585-593.
https://doi.org/10.13106/jafeb.2021:v018.n03.0585

Danthinne, E. S., Giorgianni, F. E., Austin, S. B.; & Rodgers, R. F. (2022). Beauty
and the big business: A qualitative investigation of the development and
implementation of the CVS Beauty Mark. Body Image, 41, 74-83.
https://doi.org/10.1016/j.bodyim.2022.01.012

David, F. R., Creek, S. A., & David, F. R. (2019). What is the key to effective
SWOT analysis, including AQCD factors. SAM Advanced Management
Journal, 84(1), 25-35.

David-West, O., Iheanachor, N., & Umukoro, 1. (2020). Sustainable business
models for the creation of mobile financial services in Nigeria. Journal of
Innovation & Knowledge, 5(2), 105-116.
https://doi.org/10.1016/J.J1K.2019.03.001

118



119

Dessler, G. (2019). Manajemen Sumber Daya Manusia (14th ed.). Salemba
Empat.

Ebert, R. J., & Griffin, R. W. (2020). Business Essentials. Pearson.

Faradiba, B., & Musmulyadi. (2020). Analisis Studi Kelayakan Bisnis Usaha
Waralaba dan Citra Merek Terhadap Keputusan Pembelian
“Alpokatkocok Doubig” di Makassar. Jurnal Keuangan Dan Perbankan,
2(2).

Farid, M. S., Cavicchi, A., Rahman, M. M., Barua, S., Ethen, D. Z., Happy, F. A.,
Rasheduzzaman, M., Sharma, D& Alam, M. J. (2023). Assessment of
marketing mix associatedswith consumer’s purchase intention of dairy
products in Bangladesh: Application of an extended theory of planned
behavior. Heliyon, 9(6). https://doi.org/10.1016/j.heliyon.2023.e16657

Fichter, K., & Tiemann, I. (2020). Impacts of promoting sustainable
entrepreneurship.in generic business plan competitions. Journal of Cleaner
Production, 267. https://doi.org/10.1016/j.jclepro.2020.122076

Gonzélez-Prieto, D., Fernandez-Nava, Y., Megido, L., & Prieto, M. M. (2023).
Economicand environmental prioritisation of potential retrofitting
interventions in electricity decarbonisation scenarios: Application to a
heritage building used as offices. Journal of Building Engineering, 72,
106561. https://doi.org/10.1016/J.JOBE.2023.106561

Grace, P. I, Osman, Z., & Tze-Yin, L. (2020). Marketing mix and STP strategies:
An exploratory study into grocery retailers in malaysia. Asian Journal of
Entrepreneurship, 1(4), 129--143.
https://myjms.mohe.gov.my/index.php/aje/article/view/11665/5622

Hamwi, M., Lizzaralde, I.; & Legardeur, J. (2021). Demand response business
model canvas: A tool for flexibility creation in the electricity markets.
Journal of Cleaner Production, 282.

Heiets, I., Oleshko, T.; & Leshchinsky, O.(2021). Airline-within-Airline business
model and strategy: case study of Qantas Group. Transportation Research
Procedia, 56, 96-109.

Heizer, J., & Render, B. (2019). Manajemen Operasi: Manajemen
Kerberlangsungan dan Rantai Pasokan (11th ed.). Salemba Empat.

Hisrich, R. D., Peters, M. P., & Shepherd, D. A. (2017). Entrepreneurship (10th
ed.). McGraw-Hill Education.

Horv“ath, D., & Szab“o, R. Z. (2018). Evolution of photovoltaic business models:
Overcoming the main barriers of distributed energy deployment. Renewable
and Sustainable Energy Reviews, 90, 623-635.

119



120

Hu, X., He, L., & Liu, J. (2022). The power of beauty: Be your ideal self in online
reviews—an empirical study based on face detection. Journal of Retailing
and Consumer Services, 67. https://doi.org/10.1016/j.jretconser.2022.102975

Iheanachor, N., David-West, Y., & Umukoro, I. O. (2021). Business model
innovation at the bottom of the pyramid — A case of mobile money agents.
Journal of Business Research, 127, 96-107.
https://doi.org/10.1016/j.jbusres.2021.01.029

lichuk, M., Us, S., Liubar, R., Androsovych, I., & Zanizdra, A. (2023). The main
aspects of production optimization of agricultural business structures in
ukraine. Science and Innovation, 19(6), 51-64.
https://doi.org/10.15407/scine19.06.051

Kajtazi, K., Rexhepi, G., Sharif, A., & Ozturk, I. (2023). Business model
innovation and its impact on corporate sustainability. Journal of Business
Research, 166. https://doiorg/10.1016/j.jbusres.2023.114082

Karim, A., Desl, N., & Ahmad, A. (2022). Regional public water company
business plan for sustainable economic in Makassar city, Indonesia. Special
Education, 1(43), 10864—-10876.

Kasmir. (2019). Kewirausahaan. PT RajaGrafindo Persada.
Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th ed.). Pearson.

Lee, N. Y., Noble, S. M., & Zablah, A. R. (2020). So distant, yet useful: The
impact of distal stories on customers’ service expectations. Journal of
Business Research, 113, 230-242.
https://doi.org/10.1016/j.jbusres.2020.01.044

Lewrick, M. (2022). Design Thinking for Business Growth. Wiley.

Mas, F. D., Massaro, M., Paoloni, P.; & Kianto, A. (2023). Translating knowledge
in new entrepreneurial ventures: the role.of business plan development.
Journal of Information and Knowledge Management Systems, 53(6), 1159—
1177. https://doi.org/10.1108/VJIKMS-04-2021-0060

Masciocchi, B. (2020). How to make a business plan. In Studies in Surface
Science and Catalysis (Vol. 179, pp. 465-484). Elsevier.
https://doi.org/10.1016/B978-0-444-64337-7.00023-9

Min, K. S., Jung, J. M., & Ryu, K. (2021). Listen to their heart: Why does active
listening enhance customer satisfaction after a service failure? International
Journal of Hospitality Management, 96.
https://doi.org/10.1016/j.ijhm.2021.102956

120



121

Needle, D., & Burns, J. (2019). Business in Context: An Introduction to Business
and its Environment (7th ed.). Cengage. www.cengage.com/highered

Osterwalder, A., & Pigneur, Y. (2010). Business Model Generation. John Wiley &
Sons.

Othman, B., He, W., Huang, Z., Xi, J., & Ramsey, T. (2021). The effects on
service value and customer retention by integrating after sale service into the
traditional marketing mix model of clothing store brands in China.
Environmental Technology and Innovation, 23.
https://doi.org/10.1016/j.eti.2021.101784

Paniandi, T. A., Albattat, A. R.; Bijami, M., Alexander, A., & Balekrisnan, V.
(2018). Marketing mix and destination image, case study: Batu Caves as a
religious destination. Almatourism - Journal. of Tourism, Culture and
Territorial Development, 9(17), 165-186.

Phadermrod, B., Crowder, R. M., & Wills, G. B. (2019). Importance-Performance
Analysis based SWOT analysis. International Journal of Information
Management, 44, 194-203. https://doi.org/10.1016/j.ijinfomgt.2016.03.009

Piwowar-Sulej, K. (2022). Environmental strategies and human resource
development consistency: Research in the manufacturing industry. Journal of
Cleaner Production, 330. https://doi.org/10.1016/j.jclepro.2021.129538

Puspita, D., Ervina, N., & Matwar, H. (2022). Analisis studi kelayakan bisnis
terhadap usaha kerupuk sari rasa di desa deli serdang ditinjau dari aspek
produksi, aspek pemasaran dan aspek keuangan. Journal of Visions and
Ideas, 2(2), 160-171.

Puyt, R. W, Lie, F. B., & Wilderom, C. P. M. (2023). The origins of SWOT
analysis. Long Range:Planning, 56(3).
https://doi.org/10.1016/j.1rp.2023.102304

Rangkuti, F. (2020). Business Plan. PT Gramedia Pustaka Utama.

Ritter, T., & Pedersen, C. L. (2024). Is segmentation a theory? Improving the
theoretical basis of a foundational concept in business-to-business marketing.
Industrial Marketing Management, 116, 82-92.
https://doi.org/10.1016/j.indmarman.2023.11.012

Robbins, S. P., & Judge, T. A. (2019). Organizational Behavior (18th ed.).
Pearson.

Sartwell, C. (2022). Beauty. In E. N. Zalta (Ed.), Stanford Encyclopedia of
Philosophy (Summer 2022 Edition). Metaphysics Research Lab.

121



122

Shahid, M. S., Hossain, M., Shahid, S., & Anwar, T. (2023). Frugal innovation as
a source of sustainable entrepreneurship to tackle social and environmental
challenges. Journal of Cleaner Production, 406, 137050.
https://doi.org/10.1016/J.JCLEPRO.2023.137050

Siahtiri, V., Heirati, N., & O’Cass, A. (2020). Unlocking solution provision
competence in knowledge-intensive business service firms. Industrial
Marketing Management, 87, 117-127.
https://doi.org/10.1016/j.indmarman.2020.02.010

Sobana, D. H. (2018). Studi Kelayakan Bisnis. CV Pustaka Setia.

Sudari, S., Tarofder, A., Khatibi, A., & Tham, J. (2019). Measuring the critical
effect of marketing mix on customer loyalty through customer satisfaction in
food and beverage products. Management Science Letters, 9(9), 1385-1396.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D.
ALFABETA.

Sukirno, S. (2022). Mikroekonomi Teori Pengantar (3rded.). PT RajaGrafindo
Persada.

Tanjung, I. (2021). Analysis of the Effect of Marketing Mix 7P on Purchase
Decisions at Sentra Snack Stores. International Journal of Review
Management Business and Entrepreneurship (RMBE), 1(2), 125-133.
https://doi.org/10.37715/rmbe.v1i2.2421

Terén-Yépez, E., Marin-Carrillo, G. M., Casado-Belmonte, M. del P., &
Capobianco-Uriarte, M. de las M. (2020). Sustainable entrepreneurship:
Review of its evolution and new trends. Journal of Cleaner Production, 252,
119742. https://doi.org/10.1016/J.JCLEPRO.2019.119742

Tolentino, J. (2019). The Age of Instagram Face. The New Yorker.

Widodo, S. R., & Santoso, H. B. (2020). Prefeasibility Analysis of Processed
Soybean Products. Jurnal Teknologi Dan Manajemen Agroindustri, 9, 128—
133. https://doi.org/10.21776/ub.industria.2020.009.02.6

Wijayati, H. (2023). Buku Pintar Analisis SWOT. Anak Hebat Indonesia.

Wu, J., Zhao, N., & Yang, T. (2024). Wisdom of crowds: SWOT analysis based on
hybrid text mining methods using online reviews. Journal of Business
Research, 171, 114378. https://doi.org/10.1016/j.jbusres.2023.114378

Yamagishi, K., Safiosa, A. R., de Ocampo, M., & Ocampo, L. (2021). Strategic
marketing initiatives for small co-operative enterprises generated from
SWOT-TOWS analysis and evaluated with PROMETHEE-GAIA. Journal of

122



123

Co-Operative Organization and Management, 9(2).
https://doi.org/10.1016/j.jcom.2021.100149

Yunus, R. F., Suryana, N., & Aryani, S. (2020). Feasibility analysis of opening
new branch of kedai kinetik reviewed from market aspects, technical aspects,
and financial aspects. E-Proceeding of Engineering, 7(2), 5181-5186.

123



