
125 
 

 
 

DAFTAR PUSTAKA 

 
Adongo, C. A., Anuga, S. W., & Dayour, F. (2015). Will they tell others to taste? 

International tourists’ experience of Ghanaian cuisines. Tourism Management 

Perspectives, 15, 57–64. https://doi.org/10.1016/j.tmp.2015.03.009 

Adrianty, O. N., & Chairy, C. (2021). Factors Affecting Tourist Revisit Intention In 

Bali. Jurnal Muara Ilmu Ekonomi Dan Bisnis, 5(1), 171. 

https://doi.org/10.24912/jmieb.v5i1.10977 

Ahsanah, U., & Artanti, Y. (2021). The Role of Memorable Tourism Experiences in 

the Relation between City Image and Visitor Engagement Toward Re-Visit 

Intention to Yogyakarta City. Jurnal Manajemen Bisnis, 12(1), 56–70. 

https://doi.org/10.18196/mabis.v12i1.9138 

A. Gima Sugiama. (2013). Manajemen Aset Pariwisata. Bandung: Guardaya Intimarta. 

Beerli, A., & Martín, J. D. (2004). Factors influencing destination image. Annals of 

Tourism Research, 31(3), 657–681. https://doi.org/10.1016/j.annals.2004.01.010 

Bigné, J. E., Sánchez, M. I., & Sánchez, J. (2001). Tourism image, evaluation variables 

and after purchase behaviour: inter-relationship. Tourism Management, 22(6), 

607–616. https://doi.org/10.1016/S0261-5177(01)00035-8 

Cho, K. wook. (2022). A Review of Memorable Experiences and Their Implications 

for Tourism Experiences in Management and Marketing Science. Mondes Du 

Tourisme. https://doi.org/10.4000/tourisme.5053 

Çoban, S. (2012). The Effects of the Image of Destination on Tourist Satisfaction and 

Loyalty: The Case of Cappadocia. European Journal of Social Sciences, 29(2), 

222–232. http://www.europeanjournalofsocialsciences.com 

Dwi, A., Putri, S., & Farida, N. (2021). Pengaruh Fasilitas Wisata Dan Kualitas 

Pelayanan Terhadap Niat Berkunjung Kembali Melalui Kepuasan Pengunjung 

(Studi Obyek Wisata Goa Kreo Kota Semarang). In Jurnal Administrasi Bisnis: 

Vol. X. 

https://doi.org/10.18196/mabis.v12i1.9138


126 
 

 
 

Echtner, C. M., & Ritchie, J. R. B. (1993). The Measurement of Destination Image: 

An Empirical Assessment. Journal of Travel Research, 31(4), 3–13. 

https://doi.org/10.1177/004728759303100402 

Fakeye, P. C., & Crompton, J. L. (1991). Image Differences between Prospective, 

First-Time, and Repeat Visitors to the Lower Rio Grande Valley. Journal of Travel 

Research, 30(2), 10–16. https://doi.org/10.1177/004728759103000202 

Hair, Jr., Joseph, F., et al. 2011. Multivariate Data Analysis. Fifth edition: New Jersey: 

Prentice Hall, Inc. 

Hidayati, V. A., Handayani, B., & Saufi, A. (2022). Pengaruh Value Co Creation dan 

Destination Image terhadap Kepuasan Wisatawan Muda dengan Memorable 

Tourist Experience sebagai Variabel Intervering pada Destinasi Halal di Pulau 

Lombok. Empiricism Journal, 3(2), 371–385. 

https://doi.org/10.36312/ej.v3i2.1089 

Gina Melati R, & Abdul Ahmad H.N. (2025). Pengaruh Destination Image Terhadap 

Revisit Intention Melalui Memorable Tourism Experience Dan Tourist 

Engagement Wisatawan Trans Studio Di Kota Bandung. Jurnal Lentera Bisnis, 

14(1), 677–695. https://doi.org/10.34127/jrlab.v14i1.1392 

Kim, J. H., Ritchie, J. R. B., & McCormick, B. (2012). Development of a scale to 

measure memorable tourism experiences. Journal of Travel Research, 51(1), 12–

25. https://doi.org/10.1177/0047287510385467 

Lee, Tsu Hung. (2011). A Structure Model to Examine How Destination Image, 

Attitude, and Motivation Affect the Future Behavior of Tourist. Leisure Science, 

Vol. 31. pp.215-236. 

Marschall, S. (2012). ‘Personal memory tourism’ and a wider exploration of the 

tourism−memory nexus. Journal of Tourism and Cultural Change, 10(4), 321–

335. https://doi.org/10.1080/14766825.2012.742094 

Masykur, F., Widiartanto, & Saryadi. (2022). Pengaruh Destination Image Dan 

Fasilitas Wisata Terhadap Revisit Intention (Studi Pada Pengunjung Wisata Alam 

https://doi.org/10.1177/004728759103000202
https://doi.org/10.1177/0047287510385467


127 
 

 
 

Seroja di Kabupaten Wonosobo). Jurnal Ilmu Administrasi Bisnis, 11(2). 

https://ejournal3.undip.ac.id/index.php/jiab 

Mazursky, D. (1989). Past experience and future tourism decisions. Annals of Tourism 

Research, 16(3), 333–344. https://doi.org/10.1016/0160-7383(89)90048-0 

Nur Setyaningsih, R., & Farida, N. (2020). The Effect of Destination Image, 

Memorable Tourism Experience with Second Order Construct towards Revisit 

Intention: Study in Karimunjawa National Park. 538–543. 

https://doi.org/10.5220/0008433405380543 

Oh, H., Fiore, A. M., & Jeoung, M. (2007). Measuring experience economy concepts: 

Tourism applications. Journal of Travel Research, 46(2), 119–132. 

https://doi.org/10.1177/0047287507304039 

Oktania, K., & Basyir, M. (2022). Kinerja Industri Pariwisata Aceh : Destination 

Image Sebagai Variabel Mediasi. Jurnal Ilmiah Mahasiswa Ekonomi Manajemen 

TERAKREDITASI SINTA, 4(4), 772–783. http:jim.unsyiah.ac.id/ekm 

Qu, H., Kim, L. H., & Im, H. H. (2011). A model of destination branding: Integrating 

the concepts of the branding and destination image. Tourism Management, 32(3), 

465–476. https://doi.org/10.1016/j.tourman.2010.03.014 

Rasoolimanesh, S. M., Seyfi, S., Hall, C. M., & Hatamifar, P. (2021). Understanding 

memorable tourism experiences and behavioural intentions of heritage tourists. 

Journal of Destination Marketing and Management, 21. 

https://doi.org/10.1016/j.jdmm.2021.100621 

Seyidov, J., & Adomaitienė, R. (2017). Factors Influencing Local Tourists’ Decision-

making on Choosing a Destination: a Case of Azerbaijan. Ekonomika, 95(3), 112–

127. https://doi.org/10.15388/Ekon.2016.3.10332 

Song, H. M., Kim, K. S., & Yim, B. H. (2017). The mediating effect of place 

attachment on the relationship between golf tourism destination image and revisit 

intention. Asia Pacific Journal of Tourism Research, 22(11), 1182–1193. 

https://doi.org/10.1080/10941665.2017.1377740 

Spillane, James J. 1987. Ekonomi Pariwisata, Sejarah dan Prospeknya. Kanisius 

https://doi.org/10.1080/10941665.2017.1377740


128 
 

 
 

Stylos, N., Vassiliadis, C. A., Bellou, V., & Andronikidis, A. (2016). Destination 

images, holistic images and personal normative beliefs: Predictors of intention to 

revisit a destination. Tourism Management, 53, 40–60. 

https://doi.org/10.1016/j.tourman.2015.09.006 

Sudiarta, N. (2017). Membangun Citra (Destinasi) Pariwisata Seberapa Pentingkah? 

Jurnal Ekonomi Dan Pariwisata, 7(1). 

https://doi.org/https://doi.org/10.36002/jep.v7i1.184 

Suwena, I. K., & Widyatmaja, I. G. N. (2017). Pengetahuan Dasar Ilmu Pariwisata. 

Pustaka Larasan. 

Tasci, A. D. A., & Kozak, M. (2006). Destination brands vs destination images: Do we 

know what we mean? Journal of Vacation Marketing, 12(4), 299–317. 

https://doi.org/10.1177/1356766706067603 

Tasia, W., & Yasri, Y. (2021). Marketing Management Studies The effect of destination 

image on revisit intention with memorable tourism experience (MTE) as 

intervening variable. http://jkmp.ppj.unp.ac.id/index.php/mms 

Tosun, C., Dedeoğlu, B. B., & Fyall, A. (2015). Destination service quality, affective 

image and revisit intention: The moderating role of past experience. Journal of 

Destination Marketing & Management, 4(4), 222–234. 

https://doi.org/10.1016/j.jdmm.2015.08.002 

Tsai, C. (Simon). (2016). Memorable Tourist Experiences and Place Attachment When 

Consuming Local Food. International Journal of Tourism Research, 18(6), 536–

548. https://doi.org/10.1002/jtr.2070 

Wibowo, S. F., Sazali, A., & Kresnamurti R. P., A. (2016). The Influence Of 

Destination Image And Tourist Satisfaction Toward Revisit Intention Of Setu 

Babakan Betawi Cultural Village. JRMSI - Jurnal Riset Manajemen Sains 

Indonesia, 7(1), 136–156. https://doi.org/10.21009/jrmsi.007.1.08 

Widya Rani, W., Purbawati, D., & Farida, N. (2024). Pengaruh Tourist Facilities Dan 

Destination Image Terhadap Revisit Intention Melalui Electronic Word Of Mouth 

https://doi.org/https://doi.org/10.36002/jep.v7i1.184


129 
 

 
 

(E-Wom) (Studi Pada Wisata Air Umbul Ponggok). In Jurnal Ilmu Administrasi 

Bisnis (Vol. 13, Issue 4). https://ejournal3.undip.ac.id/index.php/jiab 

Winda, P., Anggraeni, P., Antara, M., Putu, N., & Sari, R. (2022). Pengaruh Daya Tarik 

Wisata Dan Citra Destinasi Terhadap Niat Berkunjung Kembali Yang Dimediasi 

Oleh Memorable Tourism Experience. In JUMPA (Vol. 9, Issue 1). 

Yu, C. P., Chang, W. C., & Ramanpong, J. (2019). Assessing visitors’ memorable 

tourism experiences (MTEs) in forest recreation destination: A case study in 

Xitou Nature Education Area. Forests, 10(8). https://doi.org/10.3390/f10080636 

Zeithaml, Bitner, Mary Jo, Gremler, Dwayne. (2018). Services Marketing: Integrating 

Customer Focus Across the Firm.7th Edition. McGrawHill. ISBN10: 

0078112109 

Zhang, H., Wu, Y., & Buhalis, D. (2018). A model of perceived image, memorable 

tourism experiences and revisit intention. Journal of Destination Marketing & 

Management, 8, 326–336. https://doi.org/10.1016/j.jdmm.2017.06.004 

Zulfi Utama, A., & Anggraeni, R. (2019). Peran Dimensi Memorable Tourism 

Experience (Mte) Dalam Upaya Meningkaykan Intensi Berkunjung Kembali Ke 

Desa Wisata Sumber Maron. 

  

 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.3390/f10080636

