DAFTAR PUSTAKA

A.Hidayah (2019) Analisis Peran Stakeholder Dalam Pengembangan Objek
Pariwisata Alam Dan Sejarah Di Kelurahan Pajaresuk Kabupaten

Pringsewu
Apriliani Putri, Chinta (2024) Aktivitas Account Executive Staff pada Divisi
Event Organizer di MAC Events

https://eprints.upj.ac.id/id/eprint/10035/13/13.%20BAB%20111.pdf
B.P.S. Indonesia, Statistik Hotel dan Akomodasi Lainnya di Indonesia (2023).
Badan Pusat Statistik Indonesia. (n.d.).
https://www.bps.go.id/id/publication/2023/12/29/d9c277bd3ad626
74f53e454a/statistik-hotel-dan-akomodasi-lainnya-di-indonesia-
2023.html. Diakses pada 10 Oktober 2024.
Bian Lazuardi (2015) Proses Event Wonderfield Dalam Ranka Memperingati

Ulang Tahun Ke-12 Plaza Ambarrukmo

Dev, C. S., Brown, J. R., & Zhou, K. Z. (2007). Global Brand Expansion: How
to Select A Market Entry Strategy. Cornell Hotel and Restaurant
Administration Quarterly, 48(1), hal. 13-27
https://doi.org/10.1177/0010880406294472

Dolot, A. (2018). Ciri-ciri Generasi Z. E-mentor, hal 45.

Fill, C., & Turnbull, S. (2016). Marketing Communications: discovery, creation

and conversations (Seventh). Pearson education Limited.
https://www.pearson.com/uk. Hal. 332
Goldblatt, J. (2014). Special Events: Creating and Sustaining a New World for

Celebration, 7th Ed. New Jersey: Wiley.
https://drive.google.com/file/d/1Rjeq5dGOtElIjoQ3KChBmxWk4pi
DIl4Mdd/view

Heath Robert L. & Bryant, Jannings. (2000). “Human Communication Theory
and Research: Concept, Context, and Challenges’. Lawrence
Erlbaum Associa-te Publisher, 2000).

Jumlah Penduduk Menurut Wilayah, Klasifikasi Generasi, Dan Jenis Kelamin,

Di Indonesia - dataset - sensus penduduk 2020 - Badan Pusat

113


https://eprints.upj.ac.id/id/eprint/10035/13/13.%20BAB%20III.pdf
https://www.bps.go.id/id/publication/2023/12/29/d9c277bd3ad62674f53e454a/statistik-hotel-dan-akomodasi-lainnya-di-indonesia-2023.html
https://www.bps.go.id/id/publication/2023/12/29/d9c277bd3ad62674f53e454a/statistik-hotel-dan-akomodasi-lainnya-di-indonesia-2023.html
https://www.bps.go.id/id/publication/2023/12/29/d9c277bd3ad62674f53e454a/statistik-hotel-dan-akomodasi-lainnya-di-indonesia-2023.html
https://doi.org/10.1177/0010880406294472
https://www.pearson.com/uk
https://drive.google.com/file/d/1Rjeq5dG0tEIjoQ3KChBmxWk4piDl4Mdd/view
https://drive.google.com/file/d/1Rjeq5dG0tEIjoQ3KChBmxWk4piDl4Mdd/view

Statistik, WEB SENSUS BPS - Badan Pusat Statistik Republik

Indonesia. (n.d.).
https://sensus.bps.go.id/topik/tabular/sp2020/2/0/0. Diakses pada 29
Oktober 2024.

Kakarla, U. 2024. The Evolution of Contemporary Art: a journey through
cultural shifts. The International Journal of Social Sciences and
Humanities Invention, 11(04), hal. 8119-8122.
https://doi.org/10.18535/ijsshi/v11i04.02

Kategori Data Pariwisata dan Budaya, Kota Semarang. (2024). Data Semarang
Kota. https://data.semarangkota.go.id/data/list/4. Diakses pada 11
Oktober 2024.

Kotler Keller (2009) Marketing Management 13th Edition

Lidya (2013) Keterlibatan Event Stakeholders Pada Keberhasilan Event PR

Mahmudah, D. & BPSDMP Kominfo Jakarta. (2020). Upaya Pemberdayaan
Tik Dan Perlindungan Generasi Z Di Era Digital. In Majalah Semi

IImiah Populer Komunikasi Massa: Vol. Vol. 1 (Issue No. 1, pp. 45—
58).

P. Afandi (2014) Brand Association Pada  Suatu  Produk
https://jurnal.stieama.ac.id/index.php/ama/article/viewFile/85/68

PMI Project Management Institute (2017). A Guide to the Project Management
Body of Knowledge (PMBOK® Guide), Sixth Edition

Rahadiansyah (2023) Grup Hotel Lokal dengan Properti Terbanyak 2023
https://destinasian.co.id/grup-hotel-lokal-dengan-properti-
terbanyak-2023/. Diakses pada 6 Desember 2024.

Rodolfa (2012) Events Management: Guide for Tourism, Hospitality, and

Business Professionals

https://www.studocu.com/ph/document/university-of-nueva-

caceres/events-management/theory-of-events-
management/46194946
Santai Seru di 11/12 Rooftop Bar Artotel Gajahmada Semarang - TribunJateng

Travelhttps://tribunjatengtravel.tribunnews.com/2020/02/19/santai-

114


https://sensus.bps.go.id/topik/tabular/sp2020/2/0/0
https://doi.org/10.18535/ijsshi/v11i04.02
https://data.semarangkota.go.id/data/list/4
https://jurnal.stieama.ac.id/index.php/ama/article/viewFile/85/68
https://destinasian.co.id/grup-hotel-lokal-dengan-properti-terbanyak-2023/
https://destinasian.co.id/grup-hotel-lokal-dengan-properti-terbanyak-2023/
https://www.studocu.com/ph/document/university-of-nueva-caceres/events-management/theory-of-events-management/46194946
https://www.studocu.com/ph/document/university-of-nueva-caceres/events-management/theory-of-events-management/46194946
https://www.studocu.com/ph/document/university-of-nueva-caceres/events-management/theory-of-events-management/46194946
https://tribunjatengtravel.tribunnews.com/2020/02/19/santai-seru-di-1112-rooftop-bar-ARTOTEL-gajahmada-semarang

seru-di-1112-rooftop-bar-ARTOTEL -gajahmada-semarang.
Diakses pada 11 Oktober 2024.
Septianing, A. D., & Farida, N. (2021). Pengaruh Fasilitas Wisata dan Kualitas

Pelayanan terhadap Niat Berkunjung Kembali Melalui Kepuasan
Pengunjung (Studi obyek wisata Goa Kreo Kota Semarang). Jurnal
lImu Administrasi Bisnis, 10(1), hal. 781-792.
https://doi.org/10.14710/jiab.2021.29796

Siti Fatimah (2019) Efektivitas Press Release Pemerintah Daerah Kabupaten

https://ojs.unikom.ac.id/index.php/common/article/download/1952/
1309/
Smith, P. & Ze Zook. (2020). Marketing Communications: Integrating Offline

and Online with Social Media. Kogan Page Limited, hal 520.
Susilo, T., & Anto, A. (2017). Penerapan Metode Composite Performance Index
(CPI) dda Pemilihan Hotel di Kota Lubuklinggau. Jurnal Rekayasa
Sistem dan  Teknologi  Informasi, 1(3), hal. 204-210.
https://dx.doi.org/10.29207/resti.v1i3.79
Tim Cordon. (2023, April 15). “The Psychology of Art in Hospitality: Why it

Matters”. iAfrica. https://iafrica.com/the-psychology-of-art-in-

hospitality-why-it-matters/

Tommy D. Andersson PhD & Donald Getz PhD (2008) Stakeholder
Management Strategies of Festivals.

Tommy D. Andersson, PhD Donald Getz, PhD (2008). Stakeholder

Management Strategies of Festivals
https://www.tandfonline.com/doi/full/10.1080/1547014080232380
1#abstract

Torkild Thellefsen (2015). What Brand Associations Are. hal. 200

Wood, R., & Bandura, A. (1989). Social Cognitive Theory of Organizational
Management. Academy of Management Review, 14(3), pp. 361-
384. https://doi.org/10.5465/amr.1989.4279067

Zulfiningrum, R. (2023). Strategi Public Relations dalam Membangun Brand

Image Pada Hotel Aruss Semarang. Ekspresi dan Persepsi: Jurnal
IImu Komunikasi, 6(2), hal. 250-263.

115


https://tribunjatengtravel.tribunnews.com/2020/02/19/santai-seru-di-1112-rooftop-bar-ARTOTEL-gajahmada-semarang
https://doi.org/10.14710/jiab.2021.29796
https://ojs.unikom.ac.id/index.php/common/article/download/1952/1309/
https://ojs.unikom.ac.id/index.php/common/article/download/1952/1309/
https://dx.doi.org/10.29207/resti.v1i3.79
https://iafrica.com/the-psychology-of-art-in-hospitality-why-it-matters/
https://iafrica.com/the-psychology-of-art-in-hospitality-why-it-matters/
https://www.tandfonline.com/doi/full/10.1080/15470140802323801#abstract
https://www.tandfonline.com/doi/full/10.1080/15470140802323801#abstract
https://doi.org/10.5465/amr.1989.4279067

