
137 

 

DAFTAR PUSTAKA 

 

APJII Jumlah Pengguna Internet Indonesia Tembus 221 Juta Orang. (2024, 

February 7). 

Data Usaha Cafe Kota Semarang 2023. (n.d.). 

Fill, C. & T. Sarah., & Turnbull, Sarah. (2022a). Marketing communications : 

touchpoints, sharing and disruption. Pearson. 

Fill, C. & T. Sarah., & Turnbull, Sarah. (2022b). Marketing communications : 

touchpoints, sharing and disruption. Pearson. 

Lee, C. J. (2014). Effects of sport mega-events on city brand awareness and 

image: Using the 2009 world games in Kaohsiung as an example. Quality 

and Quantity, 48(3), 1243–1256. https://doi.org/10.1007/s11135-013-

9832-6 

Petänen, P., Tuovila, H., & Heikkilä, P. (2024). Strategic marketing of sustainable 

fashion: Exploring approaches and contradictions in the positioning of 

fashion rental. Cleaner Production Letters, 7. 

https://doi.org/10.1016/j.clpl.2024.100075 

Rusman Desie, K., & Yuriewaty, W. (n.d.). ACTA DIURNA KOMUNIKASI   

Search Current Archives About. 

https://ejournal.unsrat.ac.id/v3/index.php/actadiur 

Smith, P. R. ., & Zook, Ze. (2020). Marketing communications : integrating 

online and offline, customer engagement and digital technologies. 

KoganPage. 

SOSTAC® 1-Day Masterclass-AI enabled 30 Jan London. (n.d.). 

Tynan, A. C., & Drayton, J. (1987). Market segmentation. Journal of Marketing 

Management, 2(3), 301–335. 

https://doi.org/10.1080/0267257X.1987.9964020 



138 

 

Wong, I. H. S., Fan, C. M., Chiu, D. K. W., & Ho, K. K. W. (2024). Social media 

celebrities’ influence on youths’ diet behaviors: a gender study based on 

the AIDA marketing communication model. Aslib Journal of Information 

Management, 76(5), 778–799. https://doi.org/10.1108/AJIM-11-2022-

0495 

 

  


