
 

86 
 

DAFTAR PUSTAKA 

Adibah, F. (2018). Peningkatan daya saing umkm kabupaten pasuruan untuk 

menopang perekonomian nasional dalam menghadapi persaingan 

global. MAGISTRA: Journal of Management, 2(2), 85-92. 

Alam, R. T., & Kristiningsih, K. (2023). Pengaruh Customer Experience 

Terhadap Repurchase Intention Pada Gold Gym Surabaya Town 

Square (SUTOS) Di Surabaya. PRAGMATIS, 4(1), 1-7. 

Alex, R. K., Maes, T., & Devipriya, S. P. (2024). Clean, but not green: Emission 

assessment, forecast modelling and policy solutions for plastic 

microbeads from personal care products in India. Emerging 

Contaminants, 100326. 

Apriyani, D., & Sunarti. (2017). Pengaruh kualitas pelayanan terhadap kepuasan 

konsumen (survei pada konsumen the little a coffee shop sidoarjo). 

Jurnal Administrasi Bisnis (Jab), 51(2), 1–7. 

Aslam, U. (2023). Understanding the usability of retail fashion brand chatbots: 

Evidence from customer expectations and experiences. Journal of 

Retailing and Consumer Services, 74, 103377. 

Azhari, M. I., Fanani, D., & Mawardi, M. K. (2015). Pengaruh customer 

experience terhadap kepuasan pelanggan dan loyalitas pelanggan 

(survei pada pelanggan kfc kawi malang). Jurnal 

Administrasi Bisnis, 28(1). 

Babin, Barry, 2014. Modelling Consumer Satisfaction and Word Of Mouth: 

Restaurant Patronage In Korea, The Journal Of Service Marketing. 

Vol 19 No.3 hal 133 – 139.  

Banik, S., & Gao, Y. (2023). Exploring the hedonic factors affecting customer 

experiences in phygital retailing. Journal of Retailing and Consumer 

Services, 70, 103147. 

Bhatt, J., & Patel, B. (2020). Exploring customer experience in service sector to 

convert customers into advocates: An exploratory research with 

special reference to indian retail banks. Our Heritage, 68(1), 9270–

9277. 

Dewi, I. T., & Hasibuan, M. I. (2016). Pengaruh pengalaman pelanggan (customer 

experience) terhadap kepuasan pelanggan pada rumah makan kuliner 

jawa rantauprapat. ECOBISMA (Jurnal Ekonomi, Bisnis dan 

Manajemen), 3(1), 93-103. 

Ferdinand, A. (2014). Metode penelitian manajemen: Pedoman penelitian untuk 

penulisan skripsi tesis dan disertasi ilmu manajemen.



87 
 

 

Fiotre, AM, Kimle, PA, 1997. Memahami Estetika untuk Merchandising dan 

Profesional Desain. Fairchild, New York. 

Frederick J. Gravetter and Larry B. Wallnau, 2013: Statistics for the Behavioral 

Sciences 9th Edition, USA: Wadsworth Cengage Learning. 

González-Viralta, D., Veas-González, I., Egaña-Bruna, F., Vidal-Silva, C., 

Delgado-Bello, C., & Pezoa-Fuentes, C. (2023). Positive effects of 

green practices on the consumers' satisfaction, loyalty, word-of-

mouth, and willingness to pay. Heliyon, 9(10). 

Guyader, H., Ponsignon, F., Salignac, F., & Bojovic, N. (2022). Beyond a 

mediocre customer experience in the circular economy: The 

satisfaction of contributing to the ecological transition. Journal of 

Cleaner Production, 378, 134495. 

Hardilawati, L., W. (2020). Strategi umkm di tengah pandemi covid-19. Jurnal 

Akuntasi dan Ekonomika, 10(1), 89-98. 

Horng, J. S., & Hsu, H. (2020). A holistic aesthetic experience model: Creating a 

harmonious dining environment to increase customers' perceived 

pleasure. Journal of Hospitality and Tourism Management, 45, 520-

534. 

Itasari, A. A., Hastuti, N. H., & Supriyadi, A. (2020). Pengaruh word of mouth, 

electronic word of mouth dan kualitas pelayanan terhadap kepuasan 

pelanggan. ETTISAL: Journal of Communication, 5(2), 259-271. 

Jahanshahi, A. A., Gashti, M. A. H., Mirdamadi, S. A., Nawaser, K., & Khaksar, 

S. M. S. (2011). Study the effects of customer service and product 

quality  

Kavitha, S., & Haritha, P. (2018). A study on customer experience and its 

relationship with repurchase intention among telecom subscribers in 

Coimbatore district. International Journal of Management 

Studies, 5(3), 83–91. 

Kim, Y. J., & Kim, H. S. (2022). The impact of hotel customer experience on 

customer satisfaction through online reviews. 

Sustainability, 14(2), 848. 

Kotler, P. and Keller, K. (2007). Manajemen Pemasaran, Edisi 12, Jilid 1 dan 2. 

Terjemahan: Drs. Benyamin Molan, Jakarta: Indeks. 

Kotler, P. and Keller, K. (2007). Manajemen Pemasaran, Edisi 12, Jilid 1 dan 2. 

Terjemahan: Drs. Benyamin Molan, Jakarta: Indeks. 

Kurnia, M., Murniningsih, R., & Prasetyo, A. D. (2015). Pengaruh word of mouth 

communication terhadap keputusan konsumen umkm di area wisata 

kuliner badaan kota magelang. Jurnal Fakultas Ekonomi Universitas 

Muhammadiyah Magelang, 4(2), 12-25. 



88 
 

 
 

LELE, K. K. O. W. T. PENGARUH KUALITAS PELAYANAN DAN HARGA 

TERHADAP KEPUASAN KONSUMEN OBYEK WISATA 

TAMAN LELE DI SEMARANG Mustofa. 

Manyanga, W., Makanyeza, C., & Muranda, Z. (2022). The effect of customer 

experience, customer satisfaction and word of mouth intention on 

customer loyalty: The moderating role of consumer demographics. 

Cogent Business & Management, 9(1), 2082015. 

Moliner-Tena, M. A., Monferrer-Tirado, D., Estrada-Guillen, M., & Vidal-Meliá, 

L. (2023). Memorable customer experiences and autobiographical 

memories: From service experience to word of mouth. Journal of 

Retailing and Consumer Services, 72, 103290. 

Molinillo, S., Aguilar-Illescas, R., Anaya-Sanchez, R., & Carvajal-Trujillo, E. 

(2022). The customer retail app experience: Implications for customer 

loyalty. Journal of Retailing and Consumer Services, 65, 102842. 

Nasermoadeli, Amir., Choon-Ling, Kwek., Maghnati, Farshad. (2012). Evaluating 

the Impact of Customer Experience on Repurchase Intention. 

International Journal of business and management Vol. 8, No. 6,128 

138. 

Niño‐ Zarazúa, M. (2012). Quantitative analysis in social sciences: An brief 

introduction for non-economists. Available at SSRN 2066058. 

Novia, M. A., Semmaila, B., & Imaduddin, I. (2020). Pengaruh kualitas layanan 

dan kualitas produk terhadap kepuasan pelanggan. Tata 

Kelola, 7(2), 201-212. 

on customer satisfaction and loyalty. International Journal of 

Humanities and Social Science, 1(7), 253-260.  

Pamungkas, J. (2015). Estetika koreografi sebagai penunjang kreativitas seni anak 

usia dini. Jurnal Pendidikan Anak, 4(1), 596-600. 

Prentice, C., Wang, X., & Loureiro, S. M. C. (2019). The influence of brand 

experience and service quality on customer engagement. Journal of 

Retailing and Consumer Services, 50, 50-59. 

Roggeveen, A. L., & Rosengren, S. (2022). From customer experience to human 

experience: Uses of systematized and non-systematized knowledge. 

Journal of Retailing and Consumer Services, 67, 102967. 

Santoso, J. B. (2019). Pengaruh kualitas produk, kualitas pelayanan, dan harga 

terhadap kepuasan dan loyalitas konsumen. Jurnal Akuntansi Dan 

Manajemen, 16(01), 127–146  

Sari, G. G., & Gusti, G. E. (2017). Penerapan Strategi Word To Mouth Dalam 

Sistem Jual Beli Di Kelompok Pengajian Salafi Kota Pekanbaru. 

LONTAR: Jurnal Ilmu Komunikasi, 5(1). 



89 
 

 
 

Schnurr, B., & Wetzels, M. (2020). The conditional enjoyment-enhancing effect 

of shipping box aesthetics. Journal of Retailing and Consumer 

Services, 57, 102213. 

Setiawan, A., Qomariah, N., & Hermawan, H. (2019). Pengaruh kualitas 

pelayanan terhadap kepuasan konsumen. Jurnal Sains Manajemen 

dan Bisnis Indonesia, 9(2), 114-126. 

Setyo, P. E. (2017). Pengaruh kualitas produk dan harga terhadap kepuasan 

konsumen best autoworks. Jurnal Manajemen dan Start-Up 

Bisnis, 1(6), 755-764. 

Sugiyono, D. (2019). Statistika untuk Penelitian (Cetakan ke-30). Bandung: Cv 

Alfabeta. 

Ulfa, R. 2021. Variabel penelitian dalam penelitian pendidikan. Al-Fathonah, 

1(1), 342-351. 

Westbrook, R. A., & Oliver, R. L. (1991). The dimensionality of consumption 

emotion patterns and consumer satisfaction. Journal of consumer 

research, 18(1), 84-91. 

Zeqiri, J., Dania, T. R., Adriana, L. T. D., Gagica, K., & Gleason, K. (2023). The 

impact of e-service quality on word of mouth: A higher education 

context. The International Journal of Management Education, 21(3), 

100850. 

Zheng, P., Yu, S., Wang, Y., Zhong, R. Y., & Xu, X. (2017). User-experience 

based product development for mass personalization: a case study. 

Procedia CIRP, 63, 2-7. 


