
166 
 

 DAFTAR PUSTAKA 

Buku  : 

Amerland, D. (2015). The Social Media Mind: How social media is changing 

business, politics and science and helps create a new world order. New Line 

Publishing. 

Kelley, L. D., & Sheehan, K. B. (2015). Advertising Media Planning: A Brand 

Management Approach. Routledge. 

Kotler, P., Keller, K., Brady, M., Goodman, M., & Hansen, T. (2019). Marketing 

Management. Pearson UK. 

Littlejohn, S. W., Foss, K. A., & Oetzel, J. G. (2016). Theories of Human 

Communication: Eleventh Edition. Waveland Press. 

Looy, A. V. (2015). Social Media Management: Technologies and Strategies for 

Creating Business Value. Springer. 

Luttrell, R., & Wallace, A. A. (2024). Social Media and Society: An Introduction 

to the Mass Media Landscape. Rowman & Littlefield. 

Miller, D., Sinanan, J., Wang, X., McDonald, T., Haynes, N., Costa, E., Spyer, J., 

Venkatraman, S., & Nicolescu, R. (2016). How the World Changed Social 

Media. UCL Press. https://doi.org/10.14324/111.9781910634493 

Pasaman, K. A., Hutauruk, Y. G., Hotnauli, F. G., Maharani, D., & Davisca, M. A. 

(2024). Indonesia Millenial and Gen Z Report 2025: Understanding and 

Uncovering the Behavior, Challenges, and Opportunities. IDN Research 

Institute. 

Raz, M., & Pouryahya, P. (Eds.). (2021). Decision Making in Emergency Medicine: 

Biases, Errors and Solutions. Springer. https://doi.org/10.1007/978-981-

16-0143-9 

Smith, P. R., & Zook, Z. (2019). Marketing Communications: Integrating Online 

and Offline, Customer Engagement and Digital Technologies (7th edition). 

Kogan Page. 

Smith, P. R., & Zook, Z. (2024). Marketing Communications: Integrating Online 

and Offline, Customer Engagement and Digital Technologies. KoganPage. 

Jurnal  : 

Azzahra, F., Fikriya, N., Fadhiyah, R. H., & Marini, A. (2022). 

MEMAKSIMALKAN PENDIDIKAN KARAKTER MELALUI 

PENGGABUNGAN SOSIAL MEDIA DENGAN PRAKTIK DALAM 

KEHIDUPAN SEHARI-HARI. Jurnal Pendidikan Dasar Dan Sosial 

Humaniora, 2(2), Article 2. https://doi.org/10.53625/jpdsh.v2i2.4345 

https://doi.org/10.53625/jpdsh.v2i2.4345


167 
 

Cahyono, A. S. (2016). Pengaruh Media Sosial Terhadap Perubahan Sosial 

Masyarakat Di Indonesia. 

Cıngı, M. (2023). Can I become a social media specialist? A descriptive content 

analysis on the skills and qualifications necessary in job postings in Türkiye. 

OPUS Journal of Society Research, 20(55), Article 55. 

https://doi.org/10.26466/opusjsr.1341187 

Fatimah, S., & Nosita, F. (2019). ANALISIS EFEKTIVITAS IKLAN 

RAMAYANA BERBASIS EPIC MODEL PADA MEDIA SOSIAL 

YOUTUBE. Ultima Management : Jurnal Ilmu Manajemen, 11(1), 39–54. 

https://doi.org/10.31937/manajemen.v11i1.1252 

Fauzia, N. N., & Wijayani, Q. N. (2024). ANALISIS EFEKTIVITAS IKLAN DI 

INSTAGRAM DALAM MENINGKATKAN BRAND AWARENESS. 

JOURNAL SAINS STUDENT RESEARCH, 2(1), Article 1. 

https://doi.org/10.61722/jssr.v2i1.487 

Ferbita, L. V., Setianti, Y., & Dida, S. (2020). Strategi Digital Branding Lembaga 

Ilmu Pengetahuan Indonesia (LIPI) Melalui Media Sosial. Jurnal Ilmu 

Komunikasi Acta Diurna, 16(2), Article 2. 

https://doi.org/10.20884/1.actadiurna.2020.12.2.2865 

Grover, V. (2014). Social Media as an Educational Tool: Opportunities and 

Challenges. 

Mališević, M. (2024). Copywriting as a Creativity Tool in Marketing. University of 

Sarajevo School of Economics and Business. 

Manurung, & Heliany, I. (2020). Tindakan Preventif Yang Harus Dilakukan Dalam 

Menumbuhkan Pendidikan Antikorupsi Bagi Generasi Muda. 

https://journals.usm.ac.id/index.php/julr/article/view/2381 

Maria, D. G. P. (2022). OPTIMALISASI SOSIAL MEDIA UNTUK GENERASI 

MUDA. J-ABDI: Jurnal Pengabdian Kepada Masyarakat, 2(3), Article 3. 

https://doi.org/10.53625/jabdi.v2i3.2941 

Martoredjo, N. T. (2023). Social media as a learning tool in the digital age: A 

review. Procedia Computer Science, 227, 534–539. 

https://doi.org/10.1016/j.procs.2023.10.555 

Mathison, S. (2016). The Purpose of Educational Evaluation. International 

Encyclopedia of Education, 792–797. https://doi.org/10.1016/B978-0-08-

044894-7.01592-X  

Nadube, P. (2018). Understanding integrated marketing communication: Concepts, 

definitions and dimensions. 1–15. 

Nasrullah, R. (2015). Media sosial: Perspektif komunikasi, budaya, dan 

sosioteknologi. Bandung: Simbiosa Rekatama Media, 2016, 2017. 

https://doi.org/10.26466/opusjsr.1341187
https://doi.org/10.31937/manajemen.v11i1.1252
https://doi.org/10.61722/jssr.v2i1.487
https://doi.org/10.20884/1.actadiurna.2020.12.2.2865
https://journals.usm.ac.id/index.php/julr/article/view/2381
https://doi.org/10.53625/jabdi.v2i3.2941
https://doi.org/10.1016/j.procs.2023.10.555
https://doi.org/10.1016/B978-0-08-044894-7.01592-X
https://doi.org/10.1016/B978-0-08-044894-7.01592-X


168 
 

Natalia, D. L. (2019). Media Massa dan Pemberitaan Pemberantasan Korupsi di 

Indonesia. Integritas : Jurnal Antikorupsi, 5(2), 57–73. 

https://doi.org/10.32697/integritas.v5i2.472  

Nisa, Z. (2019). Penerapan Strategi Promosi Di PT Sahid Gema Wisata (Sahid 

Tour) Yogyakarta. https://dspace.uii.ac.id/handle/123456789/16431 

Nurjanah, A., Widyasari, W., & Nurnisya, F. Y. (2016). PUBLIC RELATIONS & 

MEDIA RELATIONS (CRITICISM ON THE ENVELOPE CULTURE IN 

MEDIA RELATIONS OF EDUCATIONAL INSTITUTIONS IN 

YOGYAKARTA). https://repository.umy.ac.id/handle/123456789/3429  

Osiesi, M. P. (2020). Educational Evaluation: Functions, Essence and Applications 

in Primary Schools’ Teaching and Learning. Society & Sustainability, 2, 1–

9. https://doi.org/10.38157/society_sustainability.v2i2.134  

Perakakis, E., Mastorakis, G., & Kopanakis, I. (2019). Social Media Monitoring: 

An Innovative Intelligent Approach. Designs, 3(2), Article 2. 

https://doi.org/10.3390/designs3020024  

Pratiwi, C., Yunarti, S., & Komsiah, S. (2023). Peran Mahasiswa Dalam Menjaga 

Kelestarian Lingkungan Dengan Memanfaatkan Media Sosial. IKRA-ITH 

HUMANIORA : Jurnal Sosial Dan Humaniora, 7(3), Article 3. 

Retnowati, E., & Nugraheni, N. (2024). Analisis Gaya Belajar Peserta Didik dalam 

Pembelajaran di Kelas. Jurnal Riset Pendidikan Dasar (JRPD), 5(1), 

Article 1. https://doi.org/10.30595/jrpd.v5i1.16151  

Saputra, A. (2019). SURVEI PENGGUNAAN MEDIA SOSIAL DI KALANGAN 

MAHASISWA KOTA PADANG MENGGUNAKAN TEORI USES AND 

GRATIFICATIONS. BACA: JURNAL DOKUMENTASI DAN 

INFORMASI, 40(2), Article 2. https://doi.org/10.14203/j.baca.v40i2.476  

Saputri, I. H. Y., Sukarelawati, S., & Kusumadinata, A. A. (2022). KOMUNIKASI 

INTERPERSONAL DIADIK ANTARA ANAK DAN ORANG TUA TIRI 

DALAM KELUARGA. JURNAL KOMUNIKATIO, 8(1), Article 1. 

https://doi.org/10.30997/jk.v8i1.4913  

Simerpreet, K. (2016). Social media marketing. Asian Journal of Multidimensional 

Research (AJMR), 5(4), 6–12. 

Siregar, A. A., & Chastanti, I. (2022). IMPLEMENTASI PENDIDIKAN 

ANTIKORUPSI DI SEKOLAH. Sosial Horizon: Jurnal Pendidikan Sosial, 

9(1), Article 1. https://doi.org/10.31571/sosial.v9i1.1799  

Tripiawan, W., Amani, H., & Wijaya, A. T. (2019). Effectiveness Analysis of 

Social Media Ads as A Promotional Media (Case Study: Instagram 

Taya.Id). IOP Conference Series: Materials Science and Engineering, 

505(1), 012095. https://doi.org/10.1088/1757-899X/505/1/012095  

https://doi.org/10.32697/integritas.v5i2.472
https://dspace.uii.ac.id/handle/123456789/16431
https://repository.umy.ac.id/handle/123456789/3429
https://doi.org/10.38157/society_sustainability.v2i2.134
https://doi.org/10.3390/designs3020024
https://doi.org/10.30595/jrpd.v5i1.16151
https://doi.org/10.14203/j.baca.v40i2.476
https://doi.org/10.30997/jk.v8i1.4913
https://doi.org/10.31571/sosial.v9i1.1799
https://doi.org/10.1088/1757-899X/505/1/012095


169 
 

Widhiyaastuti, I. G. A. A. D., & Ariawan, I. G. K. (2018). Meningkatkan Kesadaran 

Generasi Muda untuk Berperilaku Anti Koruptif melalui Pendidikan Anti 

Korupsi [Journal:eArticle, Udayana University]. In Acta Comitas (Vol. 03, 

pp. 17–25). https://doi.org/10.24843/AC.2018.v03.i01.p02  

 

Website : 

Bidang IKP. (2019). Terapkan Pendidikan Antikorupsi di Sekolah, Jateng Gandeng 

KPK – Pemerintah Provinsi Jawa Tengah. 

https://jatengprov.go.id/publik/terapkan-pendidikan-antikorupsi-di-

sekolah-jateng-gandeng-kpk/ 

DataReportal. (2023). Instagram Users, Stats, Data, Trends, and More. 

https://datareportal.com/essential-instagram-

stats?utm_source=DataReportal&utm_medium=Country_Article_Hyperlin

k&utm_campaign=Digital_2024&utm_term=Indonesia&utm_content=Fac

ebook_Stats_Link 

Indonesia Corruption Watch. (2024, May 3). Refleksi Hari Pendidikan Nasional: 

Korupsi Sektor Pendidikan Masih Tinggi | ICW. 

https://antikorupsi.org/id/refleksi-hari-pendidikan-nasional-korupsi-sektor-

pendidikan-masih-tinggi  

Lang, K. (2024, March 20). How to Use Instagram Collab Posts (+ Ideas to Boost 

Engagement and Reach). Buffer: All-You-Need Social Media Toolkit for 

Small Businesses. https://buffer.com/resources/instagram-collab-post/  

Mayoritas Anak Muda Indonesia Gunakan Internet untuk Media Sosial | Databoks. 

(n.d.). Retrieved October 16, 2024, from 

https://databoks.katadata.co.id/teknologi-

telekomunikasi/statistik/69fcdded6f50870/mayoritas-anak-muda-

indonesia-gunakan-internet-untuk-media-sosial  

Meltwater. (2020, September 6). Owned, Earned, Paid & Shared Media Explained. 

Meltwater. https://www.meltwater.com/en/blog/owned-earned-paid-

shared-media  

https://doi.org/10.24843/AC.2018.v03.i01.p02
https://jatengprov.go.id/publik/terapkan-pendidikan-antikorupsi-di-sekolah-jateng-gandeng-kpk/
https://jatengprov.go.id/publik/terapkan-pendidikan-antikorupsi-di-sekolah-jateng-gandeng-kpk/
https://datareportal.com/essential-instagram-stats?utm_source=DataReportal&utm_medium=Country_Article_Hyperlink&utm_campaign=Digital_2024&utm_term=Indonesia&utm_content=Facebook_Stats_Link
https://datareportal.com/essential-instagram-stats?utm_source=DataReportal&utm_medium=Country_Article_Hyperlink&utm_campaign=Digital_2024&utm_term=Indonesia&utm_content=Facebook_Stats_Link
https://datareportal.com/essential-instagram-stats?utm_source=DataReportal&utm_medium=Country_Article_Hyperlink&utm_campaign=Digital_2024&utm_term=Indonesia&utm_content=Facebook_Stats_Link
https://datareportal.com/essential-instagram-stats?utm_source=DataReportal&utm_medium=Country_Article_Hyperlink&utm_campaign=Digital_2024&utm_term=Indonesia&utm_content=Facebook_Stats_Link
https://antikorupsi.org/id/refleksi-hari-pendidikan-nasional-korupsi-sektor-pendidikan-masih-tinggi
https://antikorupsi.org/id/refleksi-hari-pendidikan-nasional-korupsi-sektor-pendidikan-masih-tinggi
https://buffer.com/resources/instagram-collab-post/
https://databoks.katadata.co.id/teknologi-telekomunikasi/statistik/69fcdded6f50870/mayoritas-anak-muda-indonesia-gunakan-internet-untuk-media-sosial
https://databoks.katadata.co.id/teknologi-telekomunikasi/statistik/69fcdded6f50870/mayoritas-anak-muda-indonesia-gunakan-internet-untuk-media-sosial
https://databoks.katadata.co.id/teknologi-telekomunikasi/statistik/69fcdded6f50870/mayoritas-anak-muda-indonesia-gunakan-internet-untuk-media-sosial
https://www.meltwater.com/en/blog/owned-earned-paid-shared-media
https://www.meltwater.com/en/blog/owned-earned-paid-shared-media

