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ABSTRACT  

 The Marketing Division is responsible for promoting and selling services to both 

domestic and international clients at PT. PRPP Jawa Tengah Perseroda. This division 

requires frequent communication with clients, making strong communication skills 

essential for the staff, particularly in English, which is the international language. 

However, it has been observed that the Marketing Division staff at PT. PRPP Jawa Tengah 

Perseroda lack proficiency in English communication, primarily because there was no 

specific training, and there is no handbook available to help staff improve their English 

skills. To address this issue, a bilingual handbook can be developed to enhance the English 

communication abilities of the Marketing Division staff at PT. PRPP Jawa Tengah 

Perseroda. This study aims to identify the need for such a handbook and describe the 

process of creating it. The research method used is Research and Development (R&D). A 

Likert-scale questionnaire was administered to 18 respondents to evaluate the content, 

audiovisual, and linguistic aspects of the handbook. The assessment results indicated that 

all respondents strongly agreed with the statements in the evaluated aspects, meaning the 

handbook successfully help the marketing staff to perform sales in English. 
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ABSTRAK  

 Divisi Pemasaran bertanggung jawab untuk mempromosikan layanan kepada 

klien domestik dan internasional di PT. PRPP Jawa Tengah Perseroda. Divisi ini sering 

berkomunikasi dengan klien, sehingga keterampilan komunikasi yang baik sangat penting 

bagi para staff, terutama dalam bahasa Inggris yang merupakan bahasa internasional. 

Namun, diketahui bahwa staf Divisi Pemasaran di PT. PRPP Jawa Tengah Perseroda 

kurang mahir berkomunikasi dalam bahasa Inggris, karena tidak adanya pelatihan dan 

buku panduan untuk membantu staf meningkatkan kemampuan bahasa Inggris mereka. 

Untuk mengatasi masalah ini, pengembangan buku panduan bilingual dapat menjadi solusi 

untuk meningkatkan kemampuan komunikasi bahasa Inggris staff Divisi Pemasaran di PT. 

PRPP Jawa Tengah Perseroda. Penelitian ini bertujuan untuk mengidentifikasi kebutuhan 

buku panduan tersebut dan menjelaskan proses pembuatannya. Metode penelitian yang 

digunakan adalah Research and Development (R&D). Kuesioner skala Likert diberikan 

kepada 18 responden untuk menilai aspek konten, audiovisual, dan linguistik dari buku 

panduan tersebut. Hasil penilaian menunjukkan bahwa semua responden sangat setuju 

dengan pernyataan yang ada dalam aspek-aspek yang dievaluasi. Hal ini menunjukkan 

keberhasilan handbook membantu staff marketing melakukan sales dalam bahasa Inggris. 

  

Kata Kunci:   Pemasaran, PT. PRPP Jawa Tengah Perseroda, Buku Panduan Bilingual 

    

  



viii 
 

TABLE OF CONTENTS 

 

STATEMENT OF ORIGINALITY ..................................................................... i 

APPROVAL SHEET ............................................................................................ ii 

ACCEPTANCE .................................................................................................... iii 

ACKNOWLEDGEMENT ................................................................................... iv 

ABSTRACT .......................................................................................................... vi 

ABSTRAK ........................................................................................................... vii 

TABLE OF CONTENTS ................................................................................... viii 

LIST OF FIGURES ...............................................................................................x 

LIST OF TABLES .............................................................................................. xii 

LIST OF APPENDICES.................................................................................... xiii 

CHAPTER I  INTRODUCTION ..........................................................................1 

1.1 Background of Study......................................................................................1 

1.2 The Problem Statements ................................................................................3 

1.3 The Objective of the Study ............................................................................3 

1.4 The Advantages of the Study .........................................................................3 

1.5 Output of The Study .......................................................................................4 

CHAPTER II  LITERATURE REVIEW ............................................................5 

2.1 The Definition of Marketing ..........................................................................5 

2.2 English for Marketing ....................................................................................8 

2.3 The Definition of Handbook ........................................................................10 

2.4 Bilingual Handbook .....................................................................................13 

CHAPTER III METHODOLOGY ....................................................................16 

3.1 Method of the Study .....................................................................................16 

3.1.1 Research and Information Collection....................................................19 

3.1.2 Planning.................................................................................................21 

3.1.3 Developing Preliminary Form of Product .............................................22 

3.1.4 Preliminary Field Testing ......................................................................23 

3.1.5 Revising Main Product ..........................................................................25 

3.1.6 Main Field Testing ................................................................................26 



ix 
 

3.1.7 Revising Final Product ..........................................................................27 

3.1.8 Disseminating and Implementing .........................................................27 

3.2 Data Analysis Technique .............................................................................28 

CHAPTER IV RESULTS AND DISCUSSION ................................................30 

4.1 Result............................................................................................................30 

4.2 Discussion ....................................................................................................67 

CHAPTER V CONCLUSION AND SUGGESTION .......................................70 

5.1 Conclusion....................................................................................................70 

5.2 Suggestions ..................................................................................................71 

BIBLIOGRAPHY ................................................................................................72 

APPENDIX ...........................................................................................................75 

 

  



x 
 

LIST OF FIGURES 

 

Figure 3.1 R&D model of Borg & Gall ................................................................. 18 

Figure 3.2 R&D model of Borg & Gall used in this Study .................................... 18 

Figure 3.3 Sample of Validation Form .................................................................. 26 

Figure 4.1 Organisation structure of PT. PRPP Jawa Tengah Perseroda............... 31 

Figure 4.2 Color Used in The Handbook ............................................................... 39 

Figure 4.3 Color Used in The Handbook ............................................................... 39 

Figure 4.4 Color Used in The Handbook ............................................................... 40 

Figure 4.5 Color Used in The Handbook ............................................................... 40 

Figure 4.6 Color Used in The Handbook ............................................................... 41 

Figure 4.7 The Combination of Font Type, Size, and Color ................................. 42 

Figure 4.8 The Use of Graphic Element ..................................................................... 42 

Figure 4.9 Handbook Cover Design....................................................................... 44 

Figure 4.10 Table of Contents Design ................................................................... 45 

Figure 4.11 Introduction Section............................................................................ 45 

Figure 4.12 Chapter One (Sales Calls) ................................................................... 46 

Figure 4.13 Chapter Two (Sales Presentation) ...................................................... 46 

Figure 4.14 Chapter Three (Negotiation) ............................................................... 47 

Figure 4.15 Appendix .............................................................................................. 47 

Figure 4.16 Researcher’s Biodata .......................................................................... 48 

Figure 4.17 Back Cover Design ............................................................................. 48 

Figure 4.18 Raw Recording Editing....................................................................... 50 

Figure 4.19 Audio Mixing Process ........................................................................ 50 

Figure 4.20 Audio Compilation ............................................................................. 51 

Figure 4.21 The main display of ‘ME-QR’ software ............................................. 52 

Figure 4.22 Link to QR Convertion Page .............................................................. 52 

Figure 4.23 QR Code Options ................................................................................ 53 

Figure 4.24 QR Code Access for the Audio .......................................................... 53 

Figure 4.25 Design Validation Form ..................................................................... 56 

Figure 4.26 Material Validation Form ................................................................... 59 



xi 
 

Figure 4.27 Validation Form .................................................................................. 60 

  



xii 
 

LIST OF TABLES 

 

Table 3.1 Expertise Criteria ................................................................................... 24  

Table 3.2 List of Statements in The Questionnaire ................................................ 26 

Table 3.3 Grid of Questionnaires ........................................................................... 21 

Table 3.4 Likert Scale Score Levels ...................................................................... 29 

Table 3.5 Interval Assessment ............................................................................... 29 

Table 4.1 Bilingual Handbook Material................................................................. 34 

Table 4.2 Production Schedule .............................................................................. 36 

Table 4.3 List of Respondents ................................................................................ 64 

Table 4.4 Interval Scoring on The Likert Scale ..................................................... 65 

Table 4.5 Interval Results ...................................................................................... 65 

 

  


