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ABSTRAK 

Tingkat konsumsi daging ayam di Kabupaten Kendal yang meningkat 

menyebabkan persaingan penjualan daging ayam yang juga terus meningkat. 

Daging ayam tidak hanya dijual di pasar tradisional saja namun kini mulai 

merambah ke pasar modern yang dijual dalam bentuk frozen. Perusahaan perlu 

mengembangkan pemasarannya agar mampu bersaing dengan cara meningkatkan 

kepuasan konsumen yaitu salah satunya melalui marketing mix 4p. Kepuasan 

konsumen sendiri merupakan suatu penilaian emosional dimana harapan dan 

kebutuhan konsumen terpenuhi setelah menggunakan suatu produk atau jasa. 

Penelitian ini bertujuan untuk mengetahui penerapan marketing mix 4p yang 

dilakukan Prima Freshmart dan pengaruhnya terhadap kepuasaan konsumen ayam 

frozen Prima Freshmart di Kabupaten Kendal. Penelitian ini dilakukan di Prima 

Freshmart yang berada di 3 Kecamatan di Kabupaten Kendal yaitu Kecamatan 

Boja, Kecamatan Kaliwungu, dan Kecamatan Pegandon pada bulan November – 

Desember 2023. Metode penelitian yang digunakan yaitu metode survei dengan alat 

bantu kuosioner. Pengambilan sampel menggunakan metode accidental sampling 

dengan jumlah responden sebanyak 120. Analisis data menggunakan analisis 

deskriptif dan analisis regresi linier berganda. Hasil penelitian menunjukkan 

penerapan marketing mix 4p yang dilakukan Prima Freshmart sudah terlaksana 

dengan baik. Produk, harga, tempat dan promosi secara serempak dan parsial 

berpengaruh terhadap kepuasan konsumen ayam frozen Prima Freshmart di 

Kabupaten Kendal. Kooefisien determinasi sebesar 0,789 yang artinya variabel 

produk harga, tempat dan promosi menjelaskan nilai kepuasan konsumen ayam 

frozen Prima Freshmart di Kabupaten Kendal sebesar 78,9% dan sisanya 21,1% 

dijelaskan oleh variabel lain yang tidak diteliti.  

 

Kata kunci  : ayam frozen, kepuasan, maketing mix  

 

 

 

 

 



 

 

vi 

ANALYSIS THE EFFECT OF MARKETING MIX 4P TO THE  

CONSUMER SATISFACTION OF PRIMA FRESH MART  

FROZEN CHICKEN IN KENDAL DISTRICT 

 

ABSTRACT 

The increasing level of chicken meat consumption in Kendal Regency has caused 

competition for the sale of chicken meat which also increase. Chicken meat is not 

only sold in traditional markets but is now starting to spread to modern markets 

where it is sold in frozen. Companies need to develop their marketing to be able to 

compete by increasing consumer satisfaction, one of which is through the marketing 

mix 4p. Consumer satisfaction is an emotional assessment where consumer 

expectations and needs are met. This research aims to determine the application of 

the marketing mix 4p and the influence of the marketing mix 4p on consumer 

satisfaction of Prima Freshmart frozen chicken in Kendal Regency. This research 

was conducted at Prima Freshmart in 3 sub-districts in Kendal Regency, namely 

Boja, Kaliwungu and Pegandon in November - December 2023. The research 

method used was a survey method using questionnaires. Sampling used the 

accidental sampling method with a total of 120 respondents. Data analysis used 

descriptive analysis and multiple linear regression analysis. The research results 

show that the implementation of the 4p marketing mix carried out by Prima 

Freshmart has been implemented well. Product, price, place and promotion 

simultaneously and partially influence consumer satisfaction for Prima Freshmart 

frozen chicken in Kendal Regency. The coefficient of determination is 0.789, which 

means that  product price, place and promotion explain the consumer satisfaction 

value of Prima Freshmart frozen chicken in Kendal Regency by 78.9% and the 

remaining 21.1% is explained by other variables not studied. 
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