
 

 

93 

 

BIBLIOGRAPHY 

 

Aaker, D. A. (1991). Managing Brand Equity: Capitalizing on the Value of a 

Brand Name. The Free Press. 

Abubakar, A.H. and Sugito, P. (2019) Mediation function brand loyalty on the 

effects of brand image and Price to customer satisfaction, Inovasi : Jurnal 

Ekonomi, Keuangan, dan Manajemen. Available at: 

https://journal.feb.unmul.ac.id/index.php/INOVASI/article/view/5067/855 

(Accessed: 14 December 2023). 

Adis, A. A., & Kim, H. J. (2013). The mediating role of brand recall and brand 

attitude in influencing purchase intention in advergames. Asia Marketing 

Journal, 15(3). https://doi.org/10.53728/2765-6500.1561 

Afif, N. C., Sutiksno, D. U., Hardiyanto, N., & Shiratina, A. (2015). Building 

Brand Loyalty Through Increasing Brand Trust and Brand Affect. 

International Journal of Scientific & Technology Research, 4(11). 

Agrawal, N., & Smith, S. A. (2015). Retail Supply Chain Management: 

Quantitative Models and empirical studies. Springer. 

Akhtar, N., Ahmed, I., Jafar, H. Y., Rizwan, A., & Nawaz, J. M. (2016). The 

Impact of Packaging, Price and Brand Awareness on Brand Loyalty: A 

Reseller Perspective in Mobile Sector of Pakistan. International Review of 

Management and Business Research , 55(3). 

Akhtar, N., Ahmed, I., Jafar, H. Y., Rizwan, A., & Nawaz, J. M. (2016). The 

Impact of Packaging, Price and Brand Awareness on Brand Loyalty: A 

Reseller Perspective in Mobile Sector of Pakistan. International Review of 

Management and Business Research, 55(3). 

Alae-Carew, C.; Green, R.; Stewart, C.; Cook, B.; Dangour, A.D.; Scheelbeek, 

P.F. The role of plant-based alternative foods in sustainable and healthy 

food systems: Consumption trends in the UK. Sci. Total Environ. 2022, 

807, 151041. 

Alkhawaldeh, A., Al-Salaymeh, M., Alshare, F., & Eneizan, B. M. (2017). The 

Effect of Brand Awareness on Brand Loyalty: Mediating Role of Brand 

Commitment. European Journal of Business and Management, 9(36). 

Alkhawaldeh, A., Al-Salaymeh, M., Alshare, F., & Eneizan, B. M. (2017). The 

Effect of Brand Awareness on Brand Loyalty: Mediating Role of Brand 

Commitment. European Journal of Business and Management, 9(36). 

Baker, M. J. (Ed.). (2001). Marketing: Critical perspectives on business and 

management (Vols. 1-2). Routledge. 

Baldauf, Artur & Cravens, Karen & Binder, Gudrun. (2003). Performance 

consequences of brand equity management: Evidence from organizations 



94 

 

 

 

in the value chain. Journal of Product & Brand Management. 12. 220-236. 

10.1108/10610420310485032. 

Berry, S., & Haile, P. (2016). Identification in differentiated products markets. 

Annual Review of Economics, 8(1), 27–52. 

https://doi.org/10.1146/annurev-economics-080315-015050 

Blackwell, R. D., Miniard, P. W., & Engel, J. F. (2012). Consumer behavior (11th 

ed.). Cengage Learning. 

Bonyuet , D. (2019). Price Delegation and the Impact on Customer Loyalty. 

Journal of Instructional Pedagogies , 22. 

BOUGIE, ROGER, UMA SEKARAN. (2016). Research Methods For Business: 

A Skill Building Approach. 8th Ed. Asia Edition. (8th Ed.). New Jersey: 

John Willey & Sons. 

Brand loyalty in emerging markets | Emerald Insight. (2023). Marketing 

Intelligence & Planning, 29(3), 222-232. Retrieved from 

https://www.emerald.com/insight/content/doi/10.1108/0263450111112921

1/full/html 

Business‘ Views on Environmental Sustainability - Deloitte US. Deloitte. (2021). 

https://www2.deloitte.com/content/dam/Deloitte/mt/Documents/sustainabi

lity/gx-deloitte-global-climate-check-report-march-2021.pdf 

Chaudhuri, A. & Holbrook. M.B., 2001, ‗The chain of effects from brand trust 

and brand effect to brand performance: The role of brand loyalty‘, Journal 

of Marketing 65, 81–93. http://dx.doi.org/10.1509/jmkg.65.2.81.18255 

Chen, S. Preparation of Fluid Soymilk. In Proceedings of the World Congress on 

Vegetable Protein Utilization in Human Foods and Animal Feedstuffs; 

Applewhite, T.H., Ed.; American Oil Chemists‘ Society: Champaign, IL, 

USA, 1989; pp. 341–352 

Chernatony, L., & McDonald, M. (1992). Creating Powerful Brands: The 

Strategic Route to Success in Consumer, Industrial and Service Markets. 

Taylor & Francis Group. 

Creswell, J. W. (2014). Reseach Design: Pendekatan, Kualitatif, Kuantitatif, dan 

Mixed. Yogyakarta: Pustaka pelajar. 

Dhurup, M., Mafini, C., & Dumasi, T. (2014). The impact of packaging, Price and 

brand awareness on brand loyalty: Evidence from the paint retailing 

industry. Acta Commercii, 14(1). https://doi.org/10.4102/ac.v14i1.194 

Dhurup, Manilall & Mafini, Chengedzai & Dumasi, Tshepiso. (2014). The impact 

of packaging, price and brand awareness on brand loyalty: Evidence from 

the paint retailing industry. Acta Commercii. 14. 10.4102/ac.v14i1.194. 

Drenik, G. (2022, January 27). Cultivating loyalty is more challenging than ever: 

Here‘s what customers want and brands should know, according to the 

latest data. Forbes.  

https://www.emerald.com/insight/content/doi/10.1108/02634501111129211/full/html
https://www.emerald.com/insight/content/doi/10.1108/02634501111129211/full/html
https://www2.deloitte.com/content/dam/Deloitte/mt/Documents/sustainability/gx-deloitte-global-climate-check-report-march-2021.pdf
https://www2.deloitte.com/content/dam/Deloitte/mt/Documents/sustainability/gx-deloitte-global-climate-check-report-march-2021.pdf
http://dx.doi.org/10.1509/jmkg.65.2.81.18255


95 

 

 

 

https://www.forbes.com/sites/garydrenik/2022/01/26/cultivating-loyalty-is-more-

challenging-than-ever---heres-what-customers-want-and-brands-should-

know-according-to-the-latest-data/?sh=2d0c3a745b00 

Erasmus, M. D., & Schiffman, R. M. (2001). Consumer decision-making models 

within the discipline of consumer science: A critical approach. Journal of 

Consumer Behavior, 142(1), 3-22. 

Euromonitor. (2023). Plant-based dairy in Indonesia. 

https://www.euromonitor.com/plant-based-dairy-in-indonesia/report 

Evans, M., Jamal, A., & Foxall, G. (2015). Consumer behaviour (3rd ed.). Wiley. 

Faqih, M., & Luhita, T. (2020). The influence of online brand community, 

product quality, and Price on Brand Loyalty. Terbuka Journal of 

Economics and Business, 1(1), 28–39. 

https://doi.org/10.33830/tjeb.v1i1.761 

FMI (2020). The Power of Food Transparency: From the Store to the Home. Food 

Marketing Institute. Available at: https://www.fmi.org/docs/default-

source/webinars/fmi-transparent-webinar-slidedeck.pdf 

Freundt, V. L., & Foschiera, L. V. (2023). The impact of voluntary recall on the 

trust of loyal and first-time consumers in a high awareness brand after a 

functional transgression. Corporate Reputation Review. 

https://doi.org/10.1057/s41299-023-00164-0 

Freundt, V. L., & Foschiera, L. V. (2023). The impact of voluntary recall on the 

trust of loyal and first-time consumers in a high awareness brand after a 

functional transgression. Corporate Reputation Review. 

https://doi.org/10.1057/s41299-023-00164-0 

García-Salirrosas, E. E., Millones-Liza, D. Y., Esponda-Pérez, J. A., Acevedo-

Duque, Á., Müller-Pérez, J., & Sánchez Díaz, L. C. (2022). Factors 

influencing loyalty to health food brands: An analysis from the value 

perceived by the Peruvian consumer. Sustainability, 14(17), 10529. 

https://doi.org/10.3390/su141710529 

Gensler, Sonja & Völckner, Franziska & Liu-Thompkins, Yuping & Wiertz, 

Caroline. (2013). Managing Brands in the Social Media Environment. 

Journal of Interactive Marketing. 27. 242–256. 

10.1016/j.intmar.2013.09.004. 

Gerpott, T. J., & Berends, J. (2022a). Competitive pricing on online markets: A 

literature review. Journal of Revenue and Pricing Management, 21(6), 

596–622. https://doi.org/10.1057/s41272-022-00390-x 

Ghozali, Imam. 2011. ―Aplikasi Analisis Multivariate Dengan Program SPSS‖. 

Semarang: Badan Penerbit Universitas Diponegoro. 

https://www.euromonitor.com/plant-based-dairy-in-indonesia/report
https://www.fmi.org/docs/default-source/webinars/fmi-transparent-webinar-slidedeck.pdf
https://www.fmi.org/docs/default-source/webinars/fmi-transparent-webinar-slidedeck.pdf
https://doi.org/10.3390/su141710529


96 

 

 

 

Haas, R., J. Sterns, O. Meixner, D. I. Nyob, and V. Traar. 2013. Do US consumers 

perceive local and organic food differently? An analysis based on means-

end chain analysis and word association. Int. J. Food Syst. Dyn. 4:214–226 

Haas, R., Schnepps, A., Pichler, A., & Meixner, O. (2019). "Cow milk versus 

plant-based milk substitutes: A comparison of product image and 

motivational structure of consumption." (―The Complete Guide to Animal 

and Plant-based Milks‖) Sustainability, 11(18), 5046. 

https://doi.org/10.3390/su11185046 

Harris, F. & de Chernatony, L. (2001), "Corporate branding and corporate brand 

performance", European Journal of Marketing, Vol. 35 No. 3/4, pp. 441-

456. https://doi.org/10.1108/03090560110382101 

Heath, Timothy & Delvecchio, Devon & Mccarthy, Michael. (2011). The 

Asymmetric Effects of Extending Brands to Lower and Higher Quality. 

Journal of Marketing. 75. 3-20. 10.2307/41228605. 

How to measure brand awareness: 2023 methods and metrics. Morning Consult. 

(2023). https://morningconsult.com/2023/02/17/how-to-measure-brand-

awareness/ 

Hoyer, W. D., MacInnis, D. J., & Pieters, R. (2020). Consumer behavior (7th ed.). 

Cengage Learning. 

Hsu, C. H., Oh, H., & Assaf, A. G. (2011). A customer-based Brand Equity 

Model for upscale hotels. Journal of Travel Research, 51(1), 81–93. 

https://doi.org/10.1177/0047287510394195 

Islam, N., Shafiee, M., & Vatanparast, H. (2021). Trends in the consumption of 

conventional Dairy Milk and plant‐ based beverages and their contribution 

to nutrient intake among Canadians. Journal of Human Nutrition and 

Dietetics, 34(6), 1022–1034. https://doi.org/10.1111/jhn.12910 

Jin, B., & Suh, Y.G. (2005). Integrating effect of consumer perception factors in 

predicting private brand purchase in a Korean discount store context. 

Journal of Consumer Marketing, 22(2), 62-71. DOI: 

10.1108/07363760510589295 

Joyce, A., Dixon, S., Comfort, J., & Hallett, J. (2012). Reducing the 

environmental impact of dietary choice: perspectives from a behavioural 

and social change approach. Journal of environmental and public health, 

2012, 978672. https://doi.org/10.1155/2012/978672 

Kabiraj, Sajal; Shanmugan, Joghee (2011). Development of a conceptual 

framework for brand loyalty: A Euro-Mediterranean perspective. Journal 

of Brand Management, 18(4-5), 285–299. doi:10.1057/bm.2010.42 

Keller, K. L., Heckler, S. E., & Houston, M. J. (1998). The effects of brand name 

suggestiveness on advertising recall. Journal of Marketing, 62(1), 48. 

https://doi.org/10.2307/1251802 

https://doi.org/10.3390/su11185046
https://doi.org/10.1108/03090560110382101
https://morningconsult.com/2023/02/17/how-to-measure-brand-awareness/
https://morningconsult.com/2023/02/17/how-to-measure-brand-awareness/


97 

 

 

 

Keller, K.L. (1993) Conceptualizing, Measuring, and Managing Customer-Based 

Brand Equity. Journal of Marketing, 57, 1-22. 

http://dx.doi.org/10.2307/1252054 

Khurram, M., Qadeer, F., & Sheeraz, M. (2018). The Role of Brand Recall, Brand 

Recognition and Price Consciousness in Understanding Actual Purchase. 

Journal of Research in Social Sciences - JRSS, 6(2). 

Kotler, P., & Armstrong, G. (2018). Principles of Marketing Global Edition 17th 

Edition. London: Pearson Education. 

Kotler, P., & Keller, K. L. (2011). Marketing Management. Prentice Hall PTR. 

Kumar, V., & Reinartz, W. (2016). Creating Enduring Customer Value. Journal of 

Marketing, 80(6), 36-68. https://doi.org/10.1509/jm.15.0414 

Louangrath, P. (2021). Brand awareness through pricing strategy. SSRN 

Electronic Journal. https://doi.org/10.2139/ssrn.3806253 

Lu, J., & Xu, Y. (2015). Chinese young consumers‘ brand loyalty toward 

sportswear products: a perspective of selfcongruity. Journal of Product & 

Brand Management, 24(4), 365-376. doi:doi.org/10.1108/JPBM-05-2014- 

0593 

Magnier, Lise & Schoormans, Jan & Mugge, Ruth. (2016). Judging a product by 

its cover: Packaging sustainability and perceptions of quality in food 

products. Food Quality and Preference. 53. 132-142. 

10.1016/j.foodqual.2016.06.006. 

Maris, I., & Radiansyah, M. R. (2021). "Review of plant-based milk utilization as 

a substitute for Animal Milk." (―Review of Plant-Based Milk Utilization 

as a Substitute for Animal Milk‖) Food Scientia: Journal of Food Science 

and Technology, 1(2), 103–116. 

https://doi.org/10.33830/fsj.v1i2.2064.2021 

Markets and Markets, 2019. Dairy Alternatives Market - Market Research Report. 

Available from https://www.marketsandmarkets.com/Market-

Reports/dairy-alternative-plant-milk-beverages-market-677.html 

Medill School of Journalism, Media, Integrated Marketing Communications. 

(2023, February 13). What is Brand Trust? how to recognize IT & how to 

build it. NorthwesternSite. 

https://imcprofessional.medill.northwestern.edu/blog/what-is-brand-trust 

Mensah, J., Oppong, P. K., & Addae, M. (2022). Effect of packaging on perceived 

quality and brand loyalty: The Mediating Role of Brand Association in 

over-the-counter market. Open Journal of Business and Management, 

10(01), 297–313. https://doi.org/10.4236/ojbm.2022.101018 

Mensah, J., Oppong, P. K., & Addae, M. (2022). Effect of Packaging on 

Perceived Quality and Brand Loyalty: The Mediating Role of Brand 

http://dx.doi.org/10.2307/1252054
https://doi.org/10.1509/jm.15.0414
https://doi.org/10.2139/ssrn.3806253


98 

 

 

 

Association in Over-the-Counter Market. Open Journal of Business and 

Management, 10,297-313.https://doi.org/10.4236/ojbm.2022.101018 

Meyvis, Tom & Janiszewski, Chris. (2014). When Are Broader Brands Stronger 

Brands? An Accessibility Perspective on the Success of Brand Extensions. 

Journal of Consumer Research - J CONSUM RES. 31. 346-357. 

10.1086/422113. 

Mintel. (2023). The future of Dairy and non - 2023 : Consumer market research 

report : Mintel.com. Mintel Store USA. 

https://store.mintel.com/us/report/the-future-of-dairy-and-non-dairy-

drinks/ 

Moss, R., Barker, S., Falkeisen, A., Gorman, M., Knowles, S., & McSweeney, M. 

B. (2022). "An investigation into consumer perception and attitudes 

towards plant-based alternatives to milk." (―An investigation into 

consumer perception and attitudes towards plant ...‖) Food Research 

International, 159, 111648. https://doi.org/10.1016/j.foodres.2022.111648 

Nagle, T. T., & Müller, G. (2018). The strategy and tactics of pricing: A guide to 

growing more profitably. Routledge. 

Notani, A. S. (1997). Perceptions of affordability: Their role in predicting 

purchase intent and purchase. Journal of Economic Psychology, 18(5), 

525–546. https://doi.org/10.1016/s0167-4870(97)00022-6 

Notani, A. S. (1997). Perceptions of affordability: Their role in predicting 

purchase intent and purchase. Journal of Economic Psychology, 18(5), 

525–546. https://doi.org/10.1016/s0167-4870(97)00022-6 

O‘Guinn, T.C., Allen, C.T. & Semenik, R.J., 2009, Advertising and integrated 

brand promotion, 5th edn., South-Western, Mason, OH. 

Oat milk market size, industry share and forecast 2021-2028. Polaris. (2023). 

https://www.polarismarketresearch.com/industry-analysis/oat-milk-market 

Oatly‘s Form F-1. Available at: 

https://www.sec.gov/Archives/edgar/data/1843586/000119312521121323/

d123209df1.htm (Accessed: 16 May 2023). 

Oliver, R. L. (1999). Whence consumer loyalty? Journal of Marketing, 

63(4_suppl1), 33–44. https://doi.org/10.1177/00222429990634s105 

Oppong, P.K. et al. (2022) ‗Exploring the nexus between packaging, quality, 

equity and loyalty in Drug Industry‘, Open Journal of Business and 

Management, 10(05), pp. 2414–2430. doi:10.4236/ojbm.2022.105121. 

Orth, U. R., & Crouch, R. (2014). The impact of packaging design on brand 

image: Implications for the UK beverage industry. British Food Journal, 

116(1), 150-170. 

https://store.mintel.com/us/report/the-future-of-dairy-and-non-dairy-drinks/
https://store.mintel.com/us/report/the-future-of-dairy-and-non-dairy-drinks/
https://www.polarismarketresearch.com/industry-analysis/oat-milk-market
https://doi.org/10.1177/00222429990634s105


99 

 

 

 

Pappu, R., & Quester, P. G. (2016). How does brand innovativeness affect brand 

loyalty? European Journal of Marketing, 50(1/2), 2-28. 

https://doi.org/10.1108/EJM-01-2014-0020 

Park Y. W. (2021). The Impact of Plant-Based Non-Dairy Alternative Milk on the 

Dairy Industry. Food science of animal resources, 41(1), 8–15. 

https://doi.org/10.5851/kosfa.2020.e82 

Pérez, J., & López-Ospina, H. (2022). Competitive pricing for multiple market 

segments considering consumers‘ willingness to pay. Mathematics, 

10(19), 3600. https://doi.org/10.3390/math10193600 

Pieters, F. G. M. (Rik), & Wedel, M. (2012). Ad Communication in a Single Eye 

Fixation. Marketing Science, 31(1). 

Polaris. (2023). Oat milk market size, industry share and forecast 2021-2028. 

https://www.polarismarketresearch.com/industry-analysis/oat-milk-market 

Prasad, R. K., & Jha, M. (2014). Consumer buying decisions models: A 

descriptive study. International Journal of Innovation and Applied Studies, 

6. 

Pride, W. M., & Ferrell, O. C. (2015). Foundations of Marketing (6th ed.). 

Cengage Learning. 

Prytulska, N., Motuzka, I., Koshelnyk, A., Motuzka, O., Yashchenko, L., 

Jarossová, M., Krnáčová, P., Wyka, J., Malczyk, E., & Habánová, M. 

(2021). Consumer preferences on the market of plant-based milk 

analogues. Potravinarstvo Slovak Journal of Food Sciences, 15, 131–142. 

https://doi.org/10.5219/1485 

PwC. (2019). Healthy eating trends around the world. PwC Consumer Insights 

Survey. https://www.pwc.com/gx/en/industries/consumer-

markets/consumer-insights-survey/healthy-eating.html 

Ramsing, R., Santo, R., Kim, B.F. et al. Dairy and Plant-Based Milks: 

Implications for Nutrition and Planetary Health. Curr Envir Health Rpt 

(2023). https://doi.org/10.1007/s40572-023-00400-z 

Rao, A. R., & Monroe, K. B. (1989). The Effect of Price, Brand Name, and Store 

Name on Buyers‘ Perceptions of Product Quality: An Integrative Review. 

Journal of Marketing Research, 26(3), 351-357. 

https://doi.org/10.1177/002224378902600309 

Rettie, R., & Brewer, C. (2000). The verbal and visual components of package 

design. Journal of Product & Brand Management, 9(1), 56-70. 

https://doi.org/10.1108/10610420010316339 

Ridder, M. (2022, December 12). Oatly: Net sales 2021. Statista. 

https://www.statista.com/statistics/987664/net-sales-of-oatly-ab/ 

Riley, D., Silva, P., & Behr, S. (2015). The Impact of Packaging Design on Health 

Product Perceptions. 

https://doi.org/10.1108/EJM-01-2014-0020
https://www.polarismarketresearch.com/industry-analysis/oat-milk-market
https://www.pwc.com/gx/en/industries/consumer-markets/consumer-insights-survey/healthy-eating.html
https://www.pwc.com/gx/en/industries/consumer-markets/consumer-insights-survey/healthy-eating.html
https://doi.org/10.1177/002224378902600309
https://doi.org/10.1108/10610420010316339
https://www.statista.com/statistics/987664/net-sales-of-oatly-ab/


100 

 

 

 

Rundkvist, F. (2022). Oatly-reklam stoppas i Storbritannien. [online] 

Aftonbladet.se. 

Samu, S., & Shanker Krishnan, H. (2009a). Brand related information as context: 

The impact of brand name characteristics on memory and choice. Journal 

of the Academy of Marketing Science, 38(4), 456–470. 

https://doi.org/10.1007/s11747-009-0175-8 

Santika, E. F. (2023, February 27). Pandemi Covid-19 Membuat Sebagian Warga 

Dunia Ubah Pola Makan: Databoks. Pusat Data Ekonomi dan Bisnis 

Indonesia. 

https://databoks.katadata.co.id/datapublish/2023/02/27/pandemi-covid-19-

membuat-sebagian-warga-dunia-ubah-pola-makan 

Schiffman, L., Hansen H. and Kanuk L. (2007) ―Consumer Behaviour: A 

European Outlook‖, London: Pearson Education 

Schiffman, R. M., & Kanuk, S. (1997). Consumer behavior: Building models and 

models of models. In R. M. Schiffman (Ed.), Advances in Consumer 

Research (Vol. 2, No. 1, pp. 31-56). Academic Press. 

Selvia, M. (2022). Pengaruh Harga Dan Kualitas Produk Terhadap Keputusan 

Pembelian Produk Kosmetik Scarlett Whitening Pada Mahasiswi fakultas 

Ekonomi Dan Bisnis. Jurnal EMBA : Jurnal Riset Ekonomi, Manajemen, 

Bisnis dan Akuntansi. 

https://ejournal.unsrat.ac.id/v3/index.php/emba/article/view/43797  

Sethi, S., Tyagi, S. K., & Anurag, R. K. (2016). "Plant-based milk alternatives an 

emerging segment of Functional Beverages: A Review." (―A Closer Look 

at Plant-Based Milk Alternatives - IFT.org‖) Journal of Food Science and 

Technology, 53(9), 3408–3423. https://doi.org/10.1007/s13197-016-2328-

3 

Simms, C., & Trott, P. (2010). Packaging development: A conceptual framework 

for identifying new product opportunities. Marketing Theory, 10(4), 397-

415. https://doi.org/10.1177/1470593110382826 

Solomon, M. R. (2019). Consumer behavior: Buying, having, and being (12th 

ed.). Pearson. 

SPROTLES, GEORGE B.; KENDALL, ELIZABETH L. (1986). A Methodology 

for Profiling Consumers' Decision-Making Styles. Journal of Consumer 

Affairs, 20(2), 267–279. doi:10.1111/j.1745-6606.1986.tb00382.x 

Sugiyono. (2007). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung: 

Alfabeta. 

Sukmasari, E. (2020, May 12). Tren Susu Vegan Dan Dampak pemanasan global. 

Cultura. Retrieved April 10, 2023, from https://www.cultura.id/tren-susu-

vegan-dan-dampak-pemanasan-global 

https://doi.org/10.1177/1470593110382826


101 

 

 

 

Sunday, A. O., & Olasoji, O. T. (2023). The impact of brand awareness on 

customer loyalty in selected food and beverage businesses in Lagos State 

Nigeria. Jurnal Multidisiplin Madani, 3(3), 541–551. 

https://doi.org/10.55927/mudima.v3i3.3095 

Sunday, A. O., & Olasoji, O. T. (2023). The impact of brand awareness on 

customer loyalty in selected food and beverage businesses in Lagos State 

Nigeria. Jurnal Multidisiplin Madani, 3(3), 541–551. 

https://doi.org/10.55927/mudima.v3i3.3095 

Suresh, S., Mohanam, P. & Naresh, G., 2012, ‗Brand success redefined: An 

analysis of the interrelationships among various brand dimensions‘, 

Psychological Research 2(1), 32–39. 

Transparency Market Research [TMR] Global industry analysis, size, share, 

growth, trends, and forecast, 2019–2029. TMR; Albany, NY, USA: 2019 

Trivedi, K., & Patel, J. (2018). The impact of brand awareness on consumer 

purchase intention with special reference to FMCG products in the rural 

market. Global Journal of Commerce and Management Perspective, 7(1), 

33-38. 

Trivedi, R. H., Patel, J. D., & Acharya, N. (2018). Causality analysis of media 

influence on environmental attitude, intention and behaviors leading to 

green purchasing. Journal of Cleaner Production, 196, 11–22. 

https://doi.org/10.1016/j.jclepro.2018.06.024 

Underwood, R. L. (2003). The Communicative Power of Product Package: 

Creating Brand Identity via Lived and Mediated Experience. Journal of 

Marketing Theory & Practice, 11, 62-76. 

https://doi.org/10.1080/10696679.2003.11501933 

USDA-ERS (US Department of Agriculture- Economic Research Service). 2019. 

Data set: Fluid beverage milk sales quantities by product (annual). 

Accessed Aug. 25, 2020. 

https://www.ers.usda.gov/webdocs/DataFiles/48685/fluidmilk.xlsx?v=309

4.9 

Usman, O., & Navari, R. G. (2020). Effect of brand awareness, Price, product 

quality towards decisions to purchase social media Instagram. SSRN 

Electronic Journal. https://doi.org/10.2139/ssrn.3637671 

Völckner, F., & Hofmann, J. (2007). The Price-perceived Quality Relationship: A 

Meta-analytic Review and Assessment of Its Determinants. Marketing 

Letters, 18, 181-196. 10.1007/s11002-007-9013-2. 

Yeo, S.-F., Tan, C.-L., Lim, K.-B., & Khoo, Y.-H. (2020). Product packaging: 

Impact on customers‘ purchase intention. International Journal of Business 

and Society, 21(2), 857–864. https://doi.org/10.33736/ijbs.3298.2020 

https://doi.org/10.55927/mudima.v3i3.3095
https://doi.org/10.1016/j.jclepro.2018.06.024
https://doi.org/10.1080/10696679.2003.11501933
https://www.ers.usda.gov/webdocs/DataFiles/48685/fluidmilk.xlsx?v=3094.9
https://www.ers.usda.gov/webdocs/DataFiles/48685/fluidmilk.xlsx?v=3094.9
https://doi.org/10.2139/ssrn.3637671
https://doi.org/10.33736/ijbs.3298.2020


102 

 

 

 

Yeonshin Kim and Sejung Marina Choi (2005). "Antecedents of green purchase 

behavior: An examination of collectivism, environmental concern, and 

PCE", in NA - Advances in Consumer Research Volume 32, eds. Geeta 

Menon and Akshay R. Rao, Duluth, MN: Association for Consumer 

Research, Pages: 592-599. 

 


