DAFTAR PUSTAKA

Abadi, R. R., Nursyamsi, I., & Syamsuddin, A. R. (2020). Effect of customer
value and experiential marketing to customer loyalty with customer
satisfaction as intervenings=variable (case study on gojek makassar

consumers). The Astan dournal of Technoloagy Management, 13(1), 82-97.

Abadi, R. R., Nusryamsi, |., & Syamsuddin, A. R. (2020). Effect of Customer
Value and Experiental Marketing to Customer Loyalty with Customer
Satisficationas ‘Intervening Variable (Case Study on Gojek Makassar
Consumers). The Asian Journal of Technology Management, 13(1).

Alma, Buchari. (2011). Manajemen Pemasaran dan Pemasaran Jasa. Penerbit

Alfabeta.

Ananda, A., Mugiono, M., & Hussein, A: S. (2021). The influence of store image
on repurchase intention: the mediation role of perceived value and
customer satisfaction. International Journal of Research in Business and

Social Science (2147-4478),10(4), 17-27.

Augusty, Ferdinand, 2006. Metode Penelitian Manajemen: Pedoman Penelitian
Untuk Penulisan Skripsi, Tesis dan Disertasi llmu Manajemen. Badan

Penerbit Universitas Diponegoro. Semarang.

Bhatt, G., Sarkar, A., & Sarkar, J. G. (2020). Attractive and facilitating store
atmospheric stimuli: validating the scales. International Journal of Retail

& Distribution Management.

105



106

Brakus, J.J., Schmitt, B.H. and Zarantonello, L. (2009), “Brand experience: what
is it? How is it measured? Does it affect loyalty?”, Journal of Marketing,

Vol. 73 No. 3, pp. 52-68.

Calvo-Porral, C., & Levy-Mangin, J. (2017). Speciality food retailing: examining
the role of products' perceivedyquality. British Food Journal, 119(7),

1511-1524.

Cho, Hae-Joang. (2005). Reading the ‘Korean Wave' as a Sign of Global Shift.

Korea/Journal: Winter 2005.

Dano, F., & Lesakova, D. (2018). The role of environmental stimuli in shopping

evaluation and responses. Ekonomicky Casopis, 66(5), 465-478.

Diaz, P., & Rutherford, D. (1997). When recipes.are not trade secrets. Cornell

Hotel and Restaurant Administration Quarterly, 38(1), 43-50.

Djan, I., & Adawiyyah, S. R. (2020). The Effect of Convenience and Trust to
Purchase Decision and Its Impact to Customer Satisfaction. International

Journal of Business-and Economics Research, 9(4),263-2609.

Djan, ., & Adawiyyah, S. R. (2020). The effect of convenience and trust to
purchase decision and its impact to customer satisfaction. International

Journal of Business and Economics Research, 9(4), 269.

Dunne, P & Lusch, R. 2008. Retailing 6th edition. Mason: Thomson Higher

Education.



107

Ersoy, P., GOk, O., & Borihan, G. (2019). The effect of user manual quality on
customer satisfaction: the mediating effect of perceived product quality.

Journal of Product & Brand Management, 28(4), 475-488.

Ferdinand, D.A. N. O. The Role of Environmental Stimuli in Shopping Evaluation

and Responses.
Ghozali, 1. (25). Grand‘Theory. Semarang:<Yoga Pratama.

Ghozali, Imam.2018. Aplikasi Analisis Multivariate dengan Program IBM SPSS

25 Edisi 9Semarang. Badan Penerbit Universitas.Dipanegoro.

Hetharie, Jondry Adrin.(2011). » Peran emosi positif sebagai mediator stimulus
lingkungan toko dan faktor sosial-terhadap tmpulse buying tedency pada
matahari departement store kota Ambon”. Jurnal Aplikasi Manajemen.

Vol 10.No.4. Desember.2012.

Holjevac, I. A., Markovic, S., & Raspor, S. (2009). Customer satisfaction
measurement in-hotel industry: Content analysis study. 4th International
Scientifie Conference ‘‘Planning for the future learning from the past:
Contemporary Developments in Tourism, Travel & Hospitality, Rhodes

Islands.

Hui, Michael K. and John E.G. Bateson (1991), “Perceived Control and the
Effects of Crowding and Consumer Choice on the Service Experience,”

Journal of Consumer Research, 18 (September), 174-84



108

Hunneman, A., Verhoef, P.C. and Sloot, L.M. (2015), “The impact of consumer
confidence on store satisfaction and share of wallet formation”, Journal of

Retailing, Vol. 91 No. 3, pp. 516-532.

Jang, S., & Ha, J. (2014). Do loyal customers perceive the quality of restaurant
attributes differently?: A study of Korean restaurant customers. Journal of

Foodserving Business Research,17,257-266.

Jong-Hyeong, K., & Chen, J. (2010). The effects of situational and personal
characteristics. on. consumer complaint behavior in restaurant services.

Journal of Travel and Tourism Marketing, 27(1), 96-112.

Kerin, Roger A., Ambuj Jain, and Daniel J. Howard (1992), “Store Shopping
Experience and Consumer Price—Quality—Value Perceptions,” Journal of

Retailing, 68 (4), 376-97:

Kim, K., & Choi, K. (2019). Article Bridging the Perception Gap between
Management and Customers on DINESERV Attributes: The Korean All-

You-Can-Eat Buffet. Sustainability, 11, 5212.

Kotler dan Keller. (2012), Manajemen Pemasaran, Edisi 12. Jakarta : Erlangga.

Kotler, P. (2001). Manajemen Pemasaran :Analisis, Perencanaan, Implementasi,

dan Kontrol.

Kotler, P. (2002). Manajemen Pemasaran Edisi Milenium. PT. Prenhalindo.

Kotler, P. (2010). Manajemen Pemasaran.



109

Kotler, P., & Armstrong, G. (2008). Prinsip-prinsip pemasaran (Vol. 1, No. 2).

Jilid.

Kotler, P., & Armstrong, G. (2012). Prinsip-Prinsip Pemasaran.

Lam, T., & Tang, V. (2003). Recognizing customer complaint behavior: The case
of Hong Kong hotel" restaurants...Journal of Travel and Tourism

Marketing, 14(1), 69<86.

Lee, M.-S., Hsiao, H.-D., & Yang, M.-F. (2011). The Study of the Relationships
Among Experiential Marketing Service Quality. The International Journal

of Organizational Innovation, 3(2), 352-378.

Lee, S. (2018). The Influence of The Experiental Marketing Factors of Restaurant
on the Brand Image, Satisfication, and Customer Loyalty: Focused on
Restaurants in Complex Shopping Mall. Culinary Science & Hospitality
Research, 24(2).

Levy, Michael & Weitz,.Barton A. 2012. Retailing Management (5th ed.) New

York: Mc GrawHill.

Lin, M. T. (2019). Effects of Experiential Marketing on Experience Value and

Customer Satisfaction in Ecotourism. Ekoloji, 28(107).

Lucas, T., & Santos, J. (2003). Measuring the effects of casino-operated restaurant
volume on slot machine business. Journal of Hospitality and Tourism

Research, 27(1), 101-117.

Lutfie, H., & Marcelino, D. (2020, September). Implementation Application of

Experiential Marketing to Brand Trusts and the Impacts on Purchasing



110

Decisions. In International Conference on Management, Accounting, and

Economy (ICMAE 2020) (pp. 211-215). Atlantis Press.

Majid, M., Ramli, M. F., Badyalina, B., Roslan, A., Hashim, A. J. C. M., &
Nadzri, W. N. M. (2023). Consumer purchase decision in the malaysian
retail market: A study..of "RM2 stores. International Journal of

Management Studies, 30(1),793-120.

Marzuki. 2005. Metodologt Riset. Yogyakarta: Badan Penerbit Fakultas Ekonomi

Universitas Islam Indonesia

Meyer, C. and Schwager, A. (2007), “Understanding customer experience”,

Harvard Business Review, Vol. 85 No. 2, pp. 116-126

Min, H., & Min, H. (2013). Cross-cultural competitive benchmarking of fast-food

restaurant services. Benchmarking International Journal, 20, 212-232.

Morgan, A. J. (1996). Customer orientations in.the development of time-based

retailing strategies. The University of Memphis.

Mranani, N. A., & Lastianti, S. D. (2019). Analysis of the effect of experiental
marketing and community reference on purchase decision (Study in
Surabaya Brain Coffee). International Journal of Advances in Social and

Economic, 1(1), 36-44.

Mranani, N. A., & Lastianti, S. D. (2019). Analysis of The Effect of Experiential

Marketing And Community Reference on Purchase Decisions (Study In



111

Surabaya Brain Coffee). International Journal of Advances in Social and

Economics, 1(1), 36-44.

Oyewole, P. (1999). Multi-attribute dimensions of service quality in the fast food
restaurant industry. Journal of Restaurant and Foodservice Marketing,

3(3/4), 65-92.

Oyewole, P. (2013). Multiattribute Dimensions of Service Quality in the All-You-
Can-Eat Buffet Restaurant Industry. Journal of Hospitality Marketing &

Management, 22(1), 1-24.

Peter, J. P., & Olsen, J. C. (2010). Consumer Behavior & Marketing Strategy (9th

ed.). New York: McGraw-Hill Companies.

Pham, D.T.; Setchi, R.M. and Dimov, S.S. (2002), “Enhanced product support
through intelligent product manuals”, International Journal of Systems

Science, Wol. 33 No. 6, pp. 433-449

Qin, H., & Prybutok, V. R. (2009). Service quality, customer satisfaction, and
behavioral--intentions-in fast-food- restaurants. International Journal of

Quality and Service Sciences, 1 (1), 78-95.

Raab, C., & Mayer, K. (2007). Menu engineering and activity-based costing—can
they work together in a restaurant? International Journal of Contemporary

Hospitality Management, 19(1), 43-52.



112

Rumondang, A., Sudirman, A., Sitorus, S., Kusuma, A. H. P., Manuhutu, M.,
Sudarso, A., ... & Arif, N. F. (2020). Pemasaran Digital dan Perilaku

Konsumen. Yayasan Kita Menulis.

Ryu, K., & Han, H. (2010). Influence of the quality of food, service, and physical
environment on customer satisfaction and behavioral intention in quick-
casual restaurants: moderating role. of perceived price. Journal of

Hospitality.& Tourism Research, 34(3), 310-329.

Ryu, K., Lee, H;.& Kim, W. G. (2012). The influence of the quality of the
physical environment, food, and service on restaurant image, customer
perceived value, customer satisfaction, and behavioral intentions.
International Journal of Contemporary Hospitality Management, 24(2),

200—223.

Sabir, R. 1., Ghafoor, O., N., A,, I, H.,, & AU, R. (2014). No Title. Factors

Affecting Customer Satisfaction.in Banking Sectar of Pakistan.

Sabir, R. 1., Irfan, M., Akhtar, N., Pervez, M. A., & Rahman, A. (2014). Customer
satisfaction in the restaurant industry; examining the model in local

industry perspective. Journal of Asian Business Strategy, 4(1), 18-31.

Schmitt, B. (1999). Experiential marketing. Journal of marketing management,

15(1-3), 53-67.

Sekaran, U., & Bougie, R. (2016). Research methods for business: A skill building

approach. john wiley & sons.



113

Sudaryono 2016, Manajemen Pemasaran Teori Dan Implementasi, Penerbit

ANDI, Yogyakarta.

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The

development of a multiple item scale. Journal of retailing, 77(2), 203-220.

Tjiptono, F. (2012). Strategi Pemasaran. Andi.

Tjiptono, F., Arli, .D., & Bucic, T. (2014). Consumer confusion proneness:
insights from a developing economy. Marketing Intelligence & Planning,

32(6)1 722=134.

Ulkhag, M. M., Nartadhi, R. I., & Akshinta, P. Y. (2016). Evaluating service
quality of Korean restaurants: A fuzzy analytic hierarchy approach.

Indonesia Engineering Management System, 15, 77-91.

Wang, X., Guo, J., & Wu, Y. (2020). Emotional as signal of product quality: Its
effect on ‘purchase. decision based on online customer reviews. Internet

Research, 30(2);463-485.

Wolfe, 2005, “Exactly-What Is “Experiential Marketing?’”’, Ageless Marketing
http://ageless marketing.typepad.com/ageless_marketing/200

5/01/exactly_what_is.html

Zeithaml, V.A. (1988), “Consumer perceptions of price, quality, and value: a
means-end model and synthesis of evidence”, The Journal of Marketing,

Vol. 52 No. 3, pp. 2-22.



114

Zeithaml, Valarie A. (1988), “Consumer Perceptions o f Price, Quality, And
Value: A Means-End Model and Synthesis o f Evidence,” Journal o f
Marketing, 52(July), 2-22.

Zena, P. A., & Hadisumarto, A. D. (2013). The study of relationship among
experiential marketing, service quality, customer satisfaction, and

customer loyalty. Aseg

FEB UNDIP



