ABSTRACT

This study aims to analyze the effect of store environment stimuli,
experiential marketing, perceived product quality, and purchase decisions on
customer satisfaction at Sogogi Shabu & Grill in Cibubur.

The population used in this study were consumers of Sogogi Shabu & Grill
in Cibubur. The number of samples used in this study were 100 consumers of
Sogogi Shabu & Grill in Cibubur. The analytical tool used to test the hypothesis is
Structural Equation Modeling (SEM) with SmartPLS 4.0 software.

The results showed that the store environment stimuli did not have a
positive and significant effect on-purchase decisions and customer satisfaction.
Furthermore, experiential marketing has a positive and significant effect on
purchase decisions and customer satisfaction. Furthermore, perceived product
quality has a positive and significant effect on purchase decisions and customer
satisfaction. Furthermore, purchase decisions have a positive and significant
effect on customer satisfaction.
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