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ABSTRAK

Judul  :Peran Digital Public Relations Diskominfo Kota Semarang dalam Mendukung
Komunikasi Publik pada Penanganan Pandemi COVID-19

Nama : Hafiz Maulana Sadiq

NIM : 14040117140095

Pandemi Covid-19 menerpa seluruh dunia secara cepat dan masif, tidak
terkecuali Kota Semarang, Pemerintah sejatinya telah mengeluarkan berbagai kebijakan
prokol kesehatan dalam rangka penekanan penyebaran virus ini di masyarakat Indonesia
dan termasuk di dalamnya Kota Semarang, meskipun begitu nyatanya pertumbuhan kasus
Covid-19 di Kota Semarang sangat tinggi, banyaknya zona merah yang ada menyebabkan
Kota Semarang menjadi Kota dengan kasus aktif terbanyak di Jawa Tengah, beragam
faktor seperti Infodemics, Hoax, hingga banyaknya masyrakat yang tidak mematuhi
protokol kesehatan menjadi beberapa alasan kenapa Covid-19 di Kota Semarang begitu
tinggi, oleh karena itu dalam penelitian ini peneliti mencari tau bagaimana peran Digital
Public Relations Diskominfo Kota Semarang dalam mendukung komunikasi publik pada
penanganan pandemi Covid-19, teori yang digunakan pada penelitian kali ini adalah
Cyber Public Relations, Teori Pemrosesan Informasi, Two way Symetrical, Teori
Pemrosesan Organisasi, Two Step Flow Communication, Penelitian ini menggunakan tipe
deskriptif kualitatif dengan metode pendekatan audit public relations, data pada penelitian
ini diperoleh dengan metode wawancara serta observasi yang dilakukan secara daring
(online)

Hasil dari penelitian ini menemukan bahwa Cyber/Digital Public Relations
Diskominfo Kota Semarang melakukan peran sebagai Public Relations yaitu publikasi,
event, news, community involvement, dan juga inform. PR digital Diskominfo Kota
Semarang mengutamakan penggunaan media digital dalam melakukan komunikasi
publik terkait Covid-19, beberapa media yang digunakan adalah website, Instagram,
twitter, dan youtube. Selain itu Diskominfo Kota Semarang juga mengelola web khusus
terkait Covid-19 yaitu www.siagacorona.semarangkota.go.id, kuantitas upload konten
perhari di media sosial cenderung tinggi dengan 2-3 konten terkait Covid-19 perhari,
namun dalam melakukan komunikasi publik terkait Covid-19 Diskominfo tidak
menggunakan |Brand Ambassador / duta selain Walikota Semarang, selain itu
Diskominfo Kota Semarang juga tidak melakukan riset dan survey mendalam pada
perncanaan strategi komunikasi publik yang di jalanakan. lalu dalam mengatasi informasi
hoax Diskominfo kota Semarang memiliki system untuk mendeteksi informasi hoax
secara otomatis dan aktual yang kemudian informasi terkait informasi palsu tersebut akan
di publikasikan pada website www.semarangkota.go.id, namun Diksominfo Kota
Semarang tidak pernah menindak lanjuti penyebar informasi palsu ke jalur hukum.

Kata Kunci: Digital Public Relations, Diskominfo Kota Semarang, Komunikasi Publik pada
Penanganan Pandemi COVID-19
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ABSTRACT

Title : The Role of Digital Public Relations at the Semarang City Communication and
Information Office in Supporting Public Communication in Handling the COVID-
19 Pandemic

Name : Hafiz Maulana Sadiq

NIM :14040117140095

The Covid-19 pandemic hit the whole world quickly and massively, including the
City of Semarang, the Government has actually issued various health protocol policies
in order to suppress the spread of this virus in Indonesian society and including the City
of Semarang, despite the fact that the growth of Corona cases in the City of Semarang
very high, the number of red zones that exist causes Semarang City to become the city
with the most active cases in Central Java, various factors such as Infodemics, Hoax, to
the number of people who do not comply with health protocols are some of the reasons
why Covid-19 in Semarang City is so high, by Therefore, in this study the researchers
sought to find out how the role of Digital Public Relations at the Semarang City
Communication and Information Office in Supporting Public Communication in
Handling the COVID-19 Pandemic. The theory used in this study is Cyber Public
Relations, Information Processing Theory, Two way Symmetrical, Organizational
Processing Theory. , T wo Step Flow Communication, This research uses a qualitative
descriptive type with a public relations audit approach method, the data in this study were
obtained by interview methods and online Observations

The results of this study found that the Cyber/Digital Public Relations of the
Semarang City Communication and Information Office performs the role of Public
Relations, namely publications, events, news, community involvement, and also informs.
The digital PR of the Semarang City Diskominfo prioritizes the use of digital media in
conducting public communications regarding Covid-19, some of the media used are
websites, Instagram, Twitter, and YouTube. In addition, the Semarang City Diskominfo
also  manages a  special  website  related to  Covid-19, namely
www.siagacorona.semarangkota.go.id, the quantity of content uploaded per day on
social media tends to be high with 2-3 contents related to Covid-19 per day, but in
carrying out public communication related Covid-19 Diskominfo does not use |Brand
Ambassadors/ambassadors other than the Mayor of Semarang, apart from that,
Diskominfo of Semarang City also does not conduct in-depth research and surveys on the
planning of public communication strategies that are carried out. Then, in dealing with
hoax information, the Semarang City Communication and Information Office has a
system to detect hoax information automatically and actually, then information related to
fake information will be published on the website www.semarangkota.go.id, but
Semarang City Diksominfo has never followed up on those who spread false information
to other people to legal route.

Keywords: Digital Public Relations, Diskominfo Semarang City, Public Communication on Handling
the COVID-19 Pandemic
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