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ABSTRAK

PENGARUH ATHLETE ENDORSEMENT, PERSEPSI HARGA DAN
KUALITAS PRODUK TERHADAP KEPUTUSAN PEMBELIAN SEPATU AZA
DIMODERASI SPORT INVOLVEMENT DI YOGYAKARTA. Arief Dwi
Wicaksono. 14030120410006. Magister Administrasi Bisnis

Keinginan membeli dari pelanggan biasanya dipengaruhi oleh kualitas produk suatu
barang atau jasa yang sering ditawarkan dari seseorang yang berpengaruh.
Penelitian ini bertujuan untuk mengetahui pengaruh athlete endorsement terhadap
keputusan pembelian sepatu basket lokal, pengaruh persepsi harga terhadap
keputusan pembelian sepatu basket lokal, pengaruh kualitas produk terhadap
keputusan pembelian sepatu basket lokal, dan pengaruh sport involvement
memoderasi athlete endorsement, persepsi harga, dan kualitas produk terhadap
keputusan pembelian sepatu basket lokal merek AZA. Penelitian ini termasuk
dalam penelitian eksplanatori dengan teknik sampling menggunakan purposive
sampling dilanjutkan dengan snowball sampling. Sampel didapatkan 100
responden. Teknik analisis data menggunakan Multiple Regression Analysis
(MRA). Hasil yang ditemukan yaitu 1) terdapat pengaruh signifikan athlete
endorsement terhadap keputusan pembelian sepatu basket lokal, 2) terdapat
pengaruh signifikan persepsi harga terhadap keputusan pembelian sepatu basket
lokal, 3) terdapat pengaruh signifikan kualitas produk terhadap keputusan
pembelian sepatu basket local, dan 4) terdapat pengaruh signifikan sport
involvement memoderasi athlete endorsement, persepsi harga, dan kualitas produk
terrhadap keputusan pembelian sepatu basket lokal merek AZA. Berdasarkan hal
tersebut, sebaiknya PT. DBL Indonesia tetap mempertahankan Abraham Damar
Grahita sebagai brand ambassador karena latar belakang cerita dan etika Abraham
Damar dapat diterima oleh konsumen sehingga konsumen puas terhadap produk
yang dibeli. Untuk kedepannya jika kerjasama antara PT. DBL Indonesia dan
Abraham sudah tidak terjalin dengan semestinya, maka PT. DBL Indonesia harus
mencari seorang atlet lain dengan karakteristik serta memiliki etika yang baik dan
memiliki segudang prestasi yang setara sehingga perhatian dan ketertarikan
konsumen dapat mempengaruhi terhadap keputusan pembelian sepatu AZA akan
terus meningkat.

Kata kunci: athlete endorsement, sport involvement, sepatu lokal



ABSTRACT

THE INFLUENCE OF ATHLETE ENDORSEMENT, PRICE PERCEPTION
AND PRODUCT QUALITY ON THE PURCHASE DECISION OF AZA SHOES
MODERATED SPORT INVOLVEMENT IN YOGYAKARTA. Arief Dwi
Wicaksono. 14030120410006. Master of Business Administration

Customer's purchase intention is usually affected by product's quality that are often
promoted by figure with influence. This article aims to determine the effect of
athlete endorsement on local basketball shoe purchases, the influence of product
quality on purchasing decision of local basketball shoes, and the influence of sport
involvement that moderates athlete endorsement, price perception, and product
quality on purchasing decisions of AZA local brand basketball shoes. This article
is an explanatory research using purposive sampling and snowball sampling with a
total sample of 100 respondents. Data analysis technique using Multiple Regression
Analysis (MRA). The results of this study are 1) There is a significant determinant
of athlete endorsement on purchasing decision of local basketball shoes; 2) There
is a significant determinant of price perception on purchasig decision of local
basketball shoes; 3) There is a significant determinant of product quality on
purchasing decision of local basketball shoes; and 4) There is a significant
determinant of sport involvement moderate athelet endorsement, price perception,
and product quality on purchasing decisions of AZA local brand basketball shoes.
Based on these results, PT. DBL Indonesia ought to retain Abraham Damar Grahita
as a brand ambassador because of his background story and ethics are accepted by
consumers, thereby consumers are satisfied with their purchases. Henceforth, if PT.
DBL Indonesia is no longer collaborates with Abraham as it should, PT. DBL
Indonesia must look for another athlete with the same characteristics and avhiement
so that the attention and interest of consumers can always increase the decision to
purchase AZA shoes.

Keywords: athlete endorsement, sport involvement, local shoes
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