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Pengaruh Sales Promotion dan Keragaman Produk pada Shopee terhadap
Minat Beli Ulang melalui Kepuasan Konsumen sebagai Variabel Intervening

ABSTRAK

Perubahan gaya hidup masyarakat yang semakin maju dapat kita rasakan di jaman
modern ini. Salah satunya adalah perubahan hidup dalam kegiatan berbelanja.
Seiring berkembangnya teknologi semakin memudahkan masyarakat dalam
mendapatkan apa yang mereka inginkan. Perkembangan digitalisasi memicu
banyaknya marketplace yang bermunculan. Salah satunya Shopee yang
merupakan marketplace terdepan di Asia Tenggara dan Taiwan. Namun, Shopee
telah kalah bersaing dengan marketplace lainnya seperti Tokopedia dan Lazada,
dengan menurunnya jumlah pengunjung yang mencari informasi di Shopee
Indonesia.

Penelitian ini bertujuan untuk mengetahui pengaruh promosi penjualan
dan keragaman produk terhadap minat beli ulang melalui kepuasan konsumen.
Tipe penelitian yang digunakan adalah explanatory research. Sampel yang
diambil sebanyak 100 responden yang pernah melakukan pembelian di
marketplace Shopee. Teknik sampling yang digunakan adalah purposive
sampling. Penelitian ini menggunakan alat bantu software SPSS 23.0 for
Windows. Hasil penelitian menunjukkan variabel promosi penjualan dan
keragaman produk berpengaruh positif terhadap minat beli ulang melalui
kepuasan konsumen. Dalam pengujian variabel intervening, menunjukkan bahwa
kepuasan konsumen memiliki pengaruh mediasi parsial antara variabel promosi
penjualan dan keragaman produk terhadap minat beli ulang.

Kata Kunci: Promosi Penjualan, Keragaman Produk, Kepuasan Konsumen dan
Minat Beli Ulang



The Effect of Sales Promotion and Product Variety on Repurchase Intention
through Customer Satisfaction as Intervening Variable

ABSTRACT

We can feel the changes of people lifestyle nowadays in this modern era. One of
that is about shopping activities. The technology development makes people
easier to get what they need. The digitalization evolution has caused the rapid
growth of the marketplaces. One of them is Shopee, which is the leading
marketplace in Southeast Asia and Taiwan. However, Shopee unable to compete
with other marketplaces such as Tokopedia and Lazada, with the decreasing
number of visitors on Shopee Indonesia.

This study aims to determine the effect of sales promotion and product
diversity on repurchase intention through customer satisfaction. This type of
research is explanatory research. Samples were taken from 100 respondents who
had made purchases on Shopee. The sampling techniques was purposive
sampling. The data was analyzed using SPSS 23.0 for Windows. The results
showed that sales promotion and product diversity have a positive influence on
repurchase intention through customer satisfaction. From intervening variable test,
it showed that customer satisfaction had a partial mediating effect between sales
promotion and product diversity on repurchase intention.

Keyword: Sales Promotion, Product Diversity, Customer Satisfaction,
Repurchase Intention
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