DAFTAR PUSTAKA

Abdurrahman, Fathoni. 2006. Metodologi Penelitian dan Teknik Penyusunan
Skripsi, Jakarta: PT Rineka Cipta.

Aboyade, B.O. 1984. “Communications Potentials of the Library for Non-
Literates-an Experiment in Providing Information Services in a Rural
Setting”. Libri International Journal of Libraries and Information Service,
no. 1, vol. 34. Sumber <
http://worldlibraries.dom.edu/index.php/worldlib/article/view/136/91.

Abror, Abrurrahmah. 1993. Psikologi Pendidikan. Yogyakarta: Tiara Wacana
Yogya.

Afif Faisal,2013.“Berpikirlmajinatif ”.Sumber<sbm.binus.ac.id/files//05/ARTIKE
L-BERFIKIR-IMAJINATIF.pdf. > Diakses pada tanggal [10 Januari 2017].

Aina, L.O. 2004. Library and information science text for Africa. Ibadan Nigeria
:Third World Information Services Ltd.

Alma, Buchari. 2006. Pemasaran dan Pemasaran Jasa. Alfabeta, Bandung.

Andreasen, Alan R. 1995. “Marketing social change:changing behavior to
promote health, social development, and the environment”. Dalam
https://books.google.co.id/books/about/Marketing_Social_Change.html?id=
FZXuAAAAMAAJ&redir_esc=y. [Diakses pada tanggal 30 Januari 2017]

Angipora, P. Marius, 1999. Dasar-dasar Pemasaran, Jakarta. Rajawali Pers,

Anninah, 2010. “Analisis Efektivitas Media Promosi Produk Herbal pada Outlet
PT. Prima Agritech Nusantara” Sumber
<repository.uinjkt.ac.id/dspace/bitstream/123456789/2451/1/ANINAH-
FST.pdf>Diakses pada tanggal 16 Januari 2017.

Anyira, E. Isaac, 2011. “The Anatomy of Library Users in the 21st Century”.
Library Philosophy and Practice. ISSN 1522-0222.

Asri, Marwan . 2003. Marketing. Jakarta: Erlangga

Assauri, Sofyan, 1999. Manajemen Pemasaran: Dasar, Konsep dan Strategi,
Cetakan VI. Jakarta: Raja Grafindo Persada,

Azwar, S. 2012. Reliabilitas dan Validitas.Yogyakarta: Pustaka Pelajar.


http://worldlibraries.dom.edu/index.php/worldlib/article/view/136/91
https://books.google.co.id/books/about/Marketing_Social_Change.html?id=FzXuAAAAMAAJ&redir_esc=y
https://books.google.co.id/books/about/Marketing_Social_Change.html?id=FzXuAAAAMAAJ&redir_esc=y

Baker, Michael. 2003. Marketing Book. 3rd ed. Oxford: Butterworth- Hemermann
Publication.

Sulistyo-Basuki, 1993. Pengantar limu Perpustakaan. Jakarta : Gramedia Pustaka
Utama.

------- . 2006. Metode Penelitian. Jakarta: Wedatama Widya Sastra dan Fakultas
IImu Pengetahuan Budaya Universitas Indonesia.

Basrowi dan Suwandi. 2008. Memahami Penelitian Kualitatif. Jakarta: Rineka
Cipta.

Biranvand, Ali. dan Faramas Soheli dan Ali Akbar Khosek, 2015. “Creativity Of
Librarians in Public Library Case Study of Public Library of Fars Province
Iran”, Library Philosophy and Practice, hal 1 - 17.

Bungin, B. 2005. Analisis Data Penelitian Kualitatif, Pemahaman Filosofis dan
Metodologis ke Arah Penguasaan Model Aplikasi. Jakarta: Raja Grafindo
Persada.

Beal, G.M, & Mechan P. 1986. Communication in Knowledge Production,
disebarluaskan G.M Beal, W Dissayanake, & S, Konoshima (Eds.),
Knowledge generation, exchange, and utilization. Colorado: Westview
Press

Bell, D. 1979. The Social Framework of the Information Society.
Dertoozos, M. L., Moses, J. (eds.), The Computer Age: A 20 Year
View, Cambridge: MIT Press, pp. 500-549.

Boyd, Harper W,Orville C. Walker dan Jean Claude Larreche. 2000. Manajemen
Pemasaran . Terjemahan Imam Nurmawan, S.E . Jakarta : Erlangga

Djaelani, A. Rofiq, 2013. “Teknik Pengumpulan Data Dalam Penelitian
Kualitatif”. Fptk Ikip Veteran. Vol.20, No.1.

Darmanto, 2011.“Strategi Pemasaran Perpustakaan Perguruan Tinggi : Studi
Kasus Perpustakaan Universitas, Universitas Kristen Satya Wacana”. Tesis
Magister Ilmu Perpustakaan Universitas Kristen Satya Wacana. Semarang.

DCMS,2016.“CICUKTOTHEWORLD. http://www.thecreativeindustries.co.uk/re
sources/infographics> Diunduh [ 12 Oktober 2016].

------- , 2001. “Creative Industries Mapping Document 2001 (2 ed.). London:
Departmen of Cilture, Media, and Sport.


http://www.thecreativeindustries.co.uk/resources/infographics
http://www.thecreativeindustries.co.uk/resources/infographics

Effendi D, Syahrul, 2014. “Ekonomi Kreatif: Permasalahan, Tantangan dan
Prospeknya. "Sumber<http://www.kompasiana.com/syahrulefendid/ekonom
i-kreatif-permasalahan-tantangan-dan-
prospeknya 54f40a4d745513a12b6c845f> Diakses [ 12 Oktober 2016].

Eger M. John, 2003. The Creative Community ; Forging The Lines Between Art
Culture Commerce and Community. California: The California Institute.

French, Jeff & Blair-Stevens, Clive. 2007. Improving Lives Together.
Westminster: Strategic Social Marketing Ltd.

Griffin,Roger. 2008. A Fascist Century. New York: Pallgrave Macmillan.

Hariwijaya, M, 2007. Metodologi dan Teknik Penulisan Skripsi, Tesis dan
Disertasi, Yogyakarta, ElImatera Publishing.

Hastings, G. B.dan Elliot, B. 1993 Social marketing in practice in traffic safety, in
Marketing of Traffic Safety, Chapter Ill, pp. 35-53. Paris: OECD,.

Havelock, G. Ronald dan Steve Zlotolow. 1995. “The Change Agent's Guide
Sams Teach Yourself Series ”. Dalam https://books.google.co.id/books?id=h-
ulrSJeVyUC&printsec=frontcover&dg=The+Change+Aqgent%27s+Guide&
hl=en&sa=X&ved. [ Diakses pada 13 Maret 2017 ]

Herdiansyah, H. 2009. Metode Penelitian Kualitatif, Seni dalam Memahami
Fenomena Sosial, Yogyakarta: Greentea Publishing.

Hermonika, 2015. “Memahami Karakteristik Pemakai Perpustakaan”. Dalam
http://perpusunikdas.blogspot.co.id/2016/10/memahami-karakteristik-
pemakai.html. [Diakses pada tanggal 25 Oktober 2017].

Hessels, K Laurens dan Lente, v Harro. 2008. “Re-thinking new knowledge
production: A literature review and a research agenda”. Research Policy
No. 37. hal 740-760.

Hutabarat, Penny. 2015. “Pemasaran Sosial [Sejarah,Definisi, Pemahaman, dan
Konsep]. "Sumber<http://www.slideshare.net/penytahoma/pemasaran-
sosial-sejarahdefinisi-pemahaman-dan-konsep.>Diakses 14 Oktober 2016.

Holland, Beth, 2015. “21st-Century Libraries: The Learning Commons.” Sumber
<https://www.edutopia.org/blog/21st-century-libraries-learning-commons-
beth-holland> Diakses [ 12 Oktober 2016].



http://www.kompasiana.com/syahrulefendid/ekonomi-kreatif-permasalahan-tantangan-dan-prospeknya_54f40a4d745513a12b6c845f
http://www.kompasiana.com/syahrulefendid/ekonomi-kreatif-permasalahan-tantangan-dan-prospeknya_54f40a4d745513a12b6c845f
http://www.kompasiana.com/syahrulefendid/ekonomi-kreatif-permasalahan-tantangan-dan-prospeknya_54f40a4d745513a12b6c845f
https://www.google.co.id/search?hl=id&tbo=p&tbm=bks&q=inauthor:%22Steve+Zlotolow%22&source=gbs_metadata_r&cad=7
https://www.google.co.id/search?hl=id&tbo=p&tbm=bks&q=bibliogroup:%22Sams+Teach+Yourself+Series%22&source=gbs_metadata_r&cad=7
https://books.google.co.id/books?id=h-uIrSJeVyUC&printsec=frontcover&dq=The+Change+Agent%27s+Guide&hl=en&sa=X&ved
https://books.google.co.id/books?id=h-uIrSJeVyUC&printsec=frontcover&dq=The+Change+Agent%27s+Guide&hl=en&sa=X&ved
https://books.google.co.id/books?id=h-uIrSJeVyUC&printsec=frontcover&dq=The+Change+Agent%27s+Guide&hl=en&sa=X&ved
http://perpusunikdas.blogspot.co.id/2016/10/memahami-karakteristik-pemakai.html
http://perpusunikdas.blogspot.co.id/2016/10/memahami-karakteristik-pemakai.html
http://www.slideshare.net/penytahoma/pemasaran-sosial-sejarahdefinisi-pemahaman-dan-konsep
http://www.slideshare.net/penytahoma/pemasaran-sosial-sejarahdefinisi-pemahaman-dan-konsep
https://www.edutopia.org/blog/21st-century-libraries-learning-commons-beth-holland
https://www.edutopia.org/blog/21st-century-libraries-learning-commons-beth-holland

Howells, J.R.L. and Tether, B.S. (2004), "Innovation in services : Issues at stake
and trends: a report for the European Commission”, INNO-Studies 2001:
lot 3 (ENTR-C/2001), Brussels.

Howkins, John. 2001. “The Creative Economy : How People Make Money from
Ideas”. Dalam
https://books.google.co.id/books/about/The Creative_Economy.html?id=zn
Xx2zJGY9QC&redir_esc=y. [Diakses pada tanggal 28 Januari 2017]

HTW, 2011. “Social Marketing: Influencing Behaviors for Good Quick Reference
Guide” https://sisis.rz.htw-berlin.de/inh2006/1234379.pdf. [Diunduh pada
12 Oktober 2017]

IFLA/JUNESCO, 2012. “IFLA/UNESCO Multicultural Library Manifesto —
Implementation Kit” Sumber<http://www.ifla.org/node/8977>Diunduh [ 12
Oktober 2016].

Ihwiwu, E. Basil & Patience O. Okorodudu. “Public Library Information
Resources, Facilities, and Services: User Satisfaction with the Edo State

CentralLibrary, Benin-City, Nigeria” Dalam
http://digitalcommons.unl.edu/cgi/viewcontent.cqgi?article=1821&context=li
bphilprac

Kawulich, B. Barbara. 2005. “Participant Observation as a Data Collection
Method ”. Volume 6, No. 2. Georgia: University of West Georgia.

Koentjoro. 2006. “Teknik Analisis Data Penelitian Kualitatif: Materi
Perkuliahan”. Universitas Gajah Mada, Yogyakarta.

Komariah, Aan & Djam’an, Satori. 2012. Metodologi Penelitian Kualitatif.
Bandung: Alfabeta.

Kotler, Philip. 1994. Marketing Management: Analysis, Planning,
Implementation, Control. Ed. 8, New Jersey: Prentice Hall Inc.

------- , Roberto,E. L & Lee, N. 1997. Social Marketing: Improving The Quality of
Life . London: Sage Publications .

------- , Roberto,E. L & Lee, N. 2002. Social Marketing: Improving The Quality of
Life 2N Edition. Dalam
https://books.google.co.id/books/about/Social Marketing.html?hl=es&id=II
w8xgIMP8QC&redir_esc=y

------- , Roberto, E. L. 1989 Social Marketing: Strategies for Changing Public
Behaviour. New York: Free Press.


https://books.google.co.id/books/about/The_Creative_Economy.html?id=znXx2zJGY9QC&redir_esc=y
https://books.google.co.id/books/about/The_Creative_Economy.html?id=znXx2zJGY9QC&redir_esc=y
https://sisis.rz.htw-berlin.de/inh2006/1234379.pdf
http://www.ifla.org/node/8977
http://digitalcommons.unl.edu/cgi/viewcontent.cgi?article=1821&context=libphilprac
http://digitalcommons.unl.edu/cgi/viewcontent.cgi?article=1821&context=libphilprac
https://books.google.co.id/books/about/Social_Marketing.html?hl=es&id=IIw8xqlMP8QC&redir_esc=y
https://books.google.co.id/books/about/Social_Marketing.html?hl=es&id=IIw8xqlMP8QC&redir_esc=y

Lamarto,Yohanes dan Gunawan Hutauruk. 1984. Dasar Dasar Pemasaran.
Jakarta: Erlangga.

Lankes, David. 2012. “Announcing Expect More Deemanding Better Libraries
For Todays Complex World” Sumber <https://davidlankes.org/wp-
content/uploads/2014/01/ExpectMoreOpen.pdf. > [Diunduh 8 Januari 2017].

LitbangKompas, 2015. “Kontribusi Ekonomi Kreatif Indonesia.” Sumber
<https://twitter.com/gprbaik/status/638480094453829632> Diunduh [ 12
Oktober 2016].

Lee, Nancy & Kaotler, P. 2011. Social Marketing: Influencing Behaviors for Good.
California : SAGE Publication.

Levy, S. J. and Zaltman, G. 1975. Marketing, Society and Conflict, Prentice-Hall,
Englewood, Cliffs, NJ

Leitao, Carla. 2011. “Libraries: Information And Knowledge Spaces”. Dalam
https://www.huffingtonpost.com/carla-leitao/library-information-
knowledge b _880122.html. [Diakses pada tanggal 23 Maret 2018]

Luke, Robin. 2014. Creative Marketing A New Management Philosophy, Balboa
Press Bloomington.

Longman, Orient. 2003. Principles of Marketing. Jakarta: Erlangga.

Manzilati, Asfi. 2017. Metodologi Penelitian Kualitatif: Paradigma, Metode, dan
Aplikasi, Malang: Universitas Brawijaya Press.

Matondang, Zulkifli. 2009. “Validitas dan Reliabilitas Suatu Instrumen
Penelitian”. Jurnal Tabularasa PPS Unimed. Vol. 6, No. 1 hal : 87 — 97.

Miles. M. B., dan Huberman, A.M. 1994. Qualitative Data Analysis: A
Sourcebook of New Methods. 2nd ed. California: Sage.

------- & Saldana, J. 2013. Qualitative Data Analysis, 3rd ed. California: Sage.

Moleong, L. J. 2005. Metodologi Penelitian Kualitatif. Edisi Revisi. Bandung:
Rosda.

Moran, B, Stueart, D. Robert, &Morner, J.Claudia. 2013. Library and Information
Center Management, 8th Edition. California: Library Unlimited.

Mukhtar. 2013. Metode Penelitian Deskriptif Kualitatif. Jakarta : GP Press Group


https://davidlankes.org/wp-content/uploads/2014/01/ExpectMoreOpen.pdf
https://davidlankes.org/wp-content/uploads/2014/01/ExpectMoreOpen.pdf
https://twitter.com/gprbaik/status/638480094453829632
https://www.huffingtonpost.com/carla-leitao/library-information-knowledge_b_880122.html
https://www.huffingtonpost.com/carla-leitao/library-information-knowledge_b_880122.html

Nasution, Zulkarimein. 1990. Prinsip - Prinsip Komunikasi untuk Penyuluhan.
Dalam https://books.google.co.id/books?id=sesrnQEACAAJ&dg=Prinsip+-
+Prinsip+Komunikasi+untuk+Penyuluhan&hl=id&sa=X&ved=0ahUKEwjS
-sSp44LdAhUDLY8KHZVgA40Q6AEIJzZAA [Diakses 18 Oktober 2017]

Nazir, 1988. Metode Penelitian, Jakarta: Ghalia Indonesia,

Narimawati. Umi 2008. Metodologi Penelitian Kualitatif dan Kuantitatif, Teori
dan Aplikasi. Bandung: Agung Media

Notoatmodjo, Soekidjo. 2012. Metodologi Penelitian Kesehatan. Jakarta: Rineka
Cipta.

Nwalo, K. I.N. 2003. Fundamentals of library practice: A manual on library
Routines. Ibadan: Sterling-Horden Publishers Ltd.

Patton, M. 1990. Qualitative evaluation and research methods (pp. 169-186).
Beverly Hills, California: Sage.

Palman, Reiter. Klies, Jody. 2004. “Leadership and Creativity: Understanding
Leadership From A Creative ProblemSolving Perspective” Psychology
Faculty Publications. No 3.

Patil,S. K,Pranita Pradhan. 2013. ’Library promotion practices and marketing of
Library services: A role of Library professionals”” .Procedia - Social and
Behavioral Sciences, no. 133.

Perpusnas, Kelembagaan. 2007. “Pelaksanaan Undang - Undang Nomor 43 Tahun
2007 Tentang Perpustakaan ““. Dalam http://kelembagaa.perpusnas.go.id/
normal. [ Diakses pada tanggal 21 Januari 2018 ]

Pitana, | Gede, | Ketut Surya Diarta. 2009. Pengantar Ilmu Pariwisata..
Yogyakarta: Penerbit Andi

PPKI, 2013. “Ekonomi Kreatif Indonesia.” Sumber
<https://liputanislam.com/berita/jokowi-badan-ekonomi-kreatif-sedang-
disiapkan/> Diunduh [ 12 Oktober 2016].

Raco. J.R. 2010. Metode Penelitian Kualitatif, Jenis, Karakteristik, dan
Keunggulannya. Jakarta: Grasindo.

Ratnasari, Ririn. T, dan Aksa, Mastuti. 2011. Manajemen Pemasaran Jasa.
Bogor: Ghalia Indonesia.


https://books.google.co.id/books?id=sesrnQEACAAJ&dq=Prinsip+-+Prinsip+Komunikasi+untuk+Penyuluhan&hl=id&sa=X&ved=0ahUKEwjS-sSp44LdAhUDLY8KHZVgA40Q6AEIJzAA
https://books.google.co.id/books?id=sesrnQEACAAJ&dq=Prinsip+-+Prinsip+Komunikasi+untuk+Penyuluhan&hl=id&sa=X&ved=0ahUKEwjS-sSp44LdAhUDLY8KHZVgA40Q6AEIJzAA
https://books.google.co.id/books?id=sesrnQEACAAJ&dq=Prinsip+-+Prinsip+Komunikasi+untuk+Penyuluhan&hl=id&sa=X&ved=0ahUKEwjS-sSp44LdAhUDLY8KHZVgA40Q6AEIJzAA
http://kelembagaa.perpusnas.go.id/%20normal
http://kelembagaa.perpusnas.go.id/%20normal

Riza, F.A. 2015. Strategi Promosi Perpustakaan Khusus (Studi pada
Perpustakaan Bank Indonesia Surabaya. Surabaya. Perpustakaan Bank
Indonesia.

Roodhouse, Simon. 2006, “The Creative Industries:Definitions, Quantification
and Practice”, International Journal of Arts Management, Vol. 11, No. 1
(FALL 2008), pp. 16-27.

Rowley, J.E. 2006. Information Marketing. London: Ashgate Publishing Limited,

Sabil, Ananda Hussein., 2014. Social Marketing : Strategi Menuju Indonesia yang
Lebih Baik. Diakses dari
http://sabilfeb.lecture.ub.ac.id/files/2014/03/Social-Marketing-final.pdf,
tanggal 2 Oktober 2017.

Septiana, R. Indah. 2007. “Perkembangan Perpustakaan Berbasis Komunitas
:Studi Kasus pada Rumah Cahaya, Melati Taman Baca dan Kedai Baca
SanggarBarudak. ”Sumber<http://eprints.rclis.org/10557/1/Skripsi_Ratri_pd
f.>Diunduh 14 Oktober 2016.

Shrimp, A Terrence. 2007. Advertising, Promotion, and Other Aspects Of
Intergrated Marketing Communications, ed. 7, Thompson Higher
Education, Ohio.

Sigit, Suhardi. 2007. Marketing Praktis. cet 1. Yogyakarta: Liberty.

Simamora, Bilson. 2003. Panduan Riset Perilaku Konsumen. Jakarta: PT.
Gramedia Pustaka Utama

------- , Bilson. 2001. Memenangkan Pasar dengan Pemasaran Efektif dan
Profitable, Jakarta: PT. Gramedia Pustaka Utama

Siyoto, Sandu & Sodik, M, Ali. 2015. Dasar Metodologi Penelitian. Yogyakarta:
Literasi Media Publishing.

Sudjana, Nana, 2004 Penilaian Hasil Proses Belajar Mengajar, Bandung: Remaja
Rosdakarya,.

Sugiyono. 2010. Metode Penelitian Kualitatif Kuantitatif dan R&D. Bandung:
Alfabeta.

Sukansarmudi. 2006. Metodologi Penelitian Petunjuk Praktis untuk Peneliti
Pemula, Yogyakarta: Gajah Mada University Press.

Sumarni, Murti dan John Soeprihanto. 2010. Pengantar Bisnis (Dasar-dasar
Ekonomi Perusahaan). Edisi ke 5. Yogyakarta: Liberty Yogyakarta.


http://eprints.rclis.org/10557/1/Skripsi_Ratri_pdf.pdf
http://eprints.rclis.org/10557/1/Skripsi_Ratri_pdf.pdf

Suryana. 2001. Kewirausahaan. Jakarta: Salemba Empat

Sutarno, NS. 2008. Kamus perpustakaan dan informasi. Jakarta: Jala.

Suwarno, Wiji. 2009. Psikologi Perpustakaan. Jakarta: Sagung Seto

Tjiptono, Fandy. 2008. Strategi Pemasaran. Edisi ke 3. Yogyakarta: Andi.

------- , 2001. Strategi Pemasaran. Edisi Pertama. Andi Ofset.Yogyakarta.

Toffler, Alvin. 1990 . Future Shock. New York: Bantam Books.

United Kingdom Goverment. 2015. “Creative Industries Economic Estimates
January 2015 - Key Findings. ” Sumber
<https://www.gov.uk/government/publications/creative-industries-

economic-estimates-january-2015/creative-industries-economic-estimates-
january-2015-key-findings>. Diakses [ 12 Oktober 2016 ].

Walden Univ, 2012. “Nonprofits have an important role in social
change "Sumber<http://visual.ly/nonprofits-have-important-role-social-
change>Diunduh [ 12 Oktober 2016].

Wayse, Susan E, 2011. “Whats the difference between qualitative and quatitative
research ’Sumber <https://www.snapsurveys.com/blog/qualitative-vs-
quantitative-research/ Diakses [15 April 2017].

Whitaker, R. 1993. Challenges in information technology management in the 21st
century. Dalam http://www.googlebook.com. Diakses [Diakses 12 Oktober,
2017]

Yusuf, Muri. 2016. Metode Penelitian Kuantitatif, Kualitatif & Penelitian
Gabungan. Jakarta: Prenada Media.


https://www.gov.uk/government/publications/creative-industries-economic-estimates-january-2015/creative-industries-economic-estimates-january-2015-key-findings
https://www.gov.uk/government/publications/creative-industries-economic-estimates-january-2015/creative-industries-economic-estimates-january-2015-key-findings
https://www.gov.uk/government/publications/creative-industries-economic-estimates-january-2015/creative-industries-economic-estimates-january-2015-key-findings
http://visual.ly/nonprofits-have-important-role-social-change
http://visual.ly/nonprofits-have-important-role-social-change
https://www.snapsurveys.com/blog/qualitative-vs-quantitative-research/
https://www.snapsurveys.com/blog/qualitative-vs-quantitative-research/
http://www.googlebook.com/

