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ABSTRAKSI
Peneliti ani ni bertujuanuntukmenj el askanpengaruhpersepsi harga, persepsiiklan,
persepsikualitas audio, persepsi download musik, dan persepsi unlimited skip
terhadapkeputusanpenggunaanaplikasi Spotify Premium.
Penelitiani nimerupakanpenelitiankuantitatif, denganteori yang

digunakandalampenelitianiniadalah Theory of Planned Behavior dan Konsep Strategi
BauranPemasaran yang menggunakantekniknon-probability
samplingdenganpurposive sampling. Jumlahresponden yang dipilihsebanyak 106
responden, berdomisili di Kota Semarang, berusia 18 hingga 35 tahun, dan
menggunakanaplikasi Spotify.

Hasil

penguji anhi potesi spertamadengantekni kregresi sederhanamenunjukkanadanyapengaru
hpersepsi hargaterhadapkeputusanmenggunakanaplikasi Spotify Premium
dengannilaisignifikansisebesar 0,000 yang  berarti sangat  signifikan.
Sedangkanhi potesi skeduadenganmenggunakanteknikregresi bergandamenunjukkanba
hwatidakterdapatpengaruhpersepsiiklan, persepsikualitas audio, persepsi download
musik, dan perseps skip unlimited terhadapkeputusanmenggunakanaplikasi Spotify
Premium  dengannilaisignifikansisebesar 0,234 yang berartitidaksignifikan.
Namunjikadilihatsecaraparsia, variabel perseps download
musi kmemiliki pengaruhterhadapkeputusanmenggunakanaplikasi  Spotify  Premium
dengannilaisignifikansisebesar 0,048 yang berartisignifikan. Rekomendasi yang
diberikankepadapenelitisel anjutnyaadal ahdi perlukanpenelitian yang
|ebi hkomprehensifdenganmenggunakanvariabel lain yang
dapatmempengaruhikeputusanmenggunakanaplikasi Spotify Premium.
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ABSTRACT

This study aims to explain the influence of price perception, advertising perception,
audio quality perception, music download perception, and unlimited skip perception
on the decision to use Spotify Premium application. This research is quantitative
research, with the theory used in this research are Theory of Planned Behavior and
Marketing Mix Strategy Concept which uses a non-probability sampling technique
with purposive sampling. The total number of respondents selected was 106
respondents, lived in Semarang city, aged 18 to 35 years, and used Spotify
application.

The result of testing the first hypothesis using simple regression linear analysis shows
that there is an influence of price perception on the decision to use Spotify Premium
application with a significance value of 0,000 means very significant. Meanwhile, the
second hypothesis using multiple linear regression analysis shows that there is no
influence of advertising perception, audio quality perception, music download
perception, and unlimited skip perception on the decision to use Spotify Premium
application with a significance value of 0,234 means not significant. However, if
viewed partially, music download perception variable has an influence on the
decision to use Spotify Premium application with a significance value of 0,048 means
significant. The recommendation given to future researchers is that more
comprehensive research is needed using other variables that can influence the

decision to use Spotify Premium application.

Keywords: price perception, Spotify features, decision to use



PREFACE

The research entitled “The Influence of Price Perception, Advertising
Perception, Audio Quality Perception, Music Download Perception, and Unlimited
Skip Perception” consists of five chapters. Chapter | contains the research
background, problem formulation, theoretical framework, and also the methods used
in the research. Followed by chapter 11 which is an introduction of each variable such
as Spotify subscription fee, advertising in Spotify, audio quality feature, music
download feature, and unlimited skip feature. The contents of chapter Ill are the
results of respondent’s answers in the form of diagram, and chapter IV which
presents the results of hypothesis testing from this research and discussion. Finally,
chapter V contains conclusions and author’s suggestions. The author aware that there
are still many shortcomings in this research, so that the author is very open to

suggestion and criticism for the progress of the author in the future.
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