ABSTRACT

This study aimed to examine the effect of the Corporate Social Responsibility
components, namely economic, environmental and social components on firm
performance which is controlled by firm size and leverage in consumer goods
industry companies listed on the Indonesia Stock Exchange. Firm performance is
measured using Return on Assets (ROA). The independent variables used in this
research are the economic component of CSR (CSRI ECO), the environmental
component of CSR (CSRI ENV), and the social ecomponent of CSR (CSRI SOC).

The sample used in this study is consumer goods industry companies listed
on the Indonesia Stock Exchange during the 2018-2022 period. The total sample
was 31 companies taken using the purposive sample method. The analytical method
used is multiple regression analysis with the IBM SPSS Statistics 27 program,
which previously passed the classical assumption test.

The research results show that the economic component of CSR (CSRI ECO)
and the environmental component of CSR (CSRI- ENV) have a positive and
significant effect on company performance. Meanwhile, the social component of
CSR (CSR SOC) has a negative and significant effect on company performance. In
addition, the control variable firm size (SIZE) has a positive and significant effect
on company performance, while leverage (DAR) has a negative and significant
effect on company performance.
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