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ABSTRAK 

Tugas Akhir ini berisikan tentang produksi film dokumenter sebagai penyebaran 

informasi yang mudah diterima oleh konsumen kalangan remaja UMKM Jamu Bu 

Nanik, untuk meningkatkan Brand Awareness. Film Dokumenter ini bertujuan 

untuk mengatasi kurangnya brand awareness UMKM Jamu Bu Nanik di kalangan 

remaja, yang berdampak pada rendahnya minat konsumsi jamu di kalangan 

tersebut. Penyebab utamanya melibatkan masalah branding, ajakan persuasi, 

edukasi, dan persepsi negatif terhadap rasa jamu. Oleh karena itu, penelitian ini 

memfokuskan pembuatan film dokumenter sebagai strategi untuk meningkatkan 

brand awareness dan minat remaja terhadap produk Jamu Bu Nanik. 

Metode tugas akhir ini melibatkan proses pra produksi, produksi, dan pasca 

produksi. Pra produksi mencakup pengumpulan data, wawancara, dan 

konseptualisasi film dokumenter. Proses produksi melibatkan kegiatan syuting di 

lapangan, sementara pasca produksi melibatkan kegiatan editing dan analisis 

insight setelah pengunggahan film. 

Hasilnya menunjukkan bahwa film dokumenter telah berhasil diproduksi dengan 

baik, mengikuti prinsip Ira Konigsberg yang menekankan pada penyampaian 

kenyataan tanpa rekayasa. Dengan demikian, film ini diharapkan mampu 

menyampaikan narasi visual yang menarik dan mudah dipahami oleh target utama, 

yaitu remaja UMKM Jamu Bu Nanik. Melalui upaya ini, diharapkan terjadi 

peningkatan signifikan dalam brand awareness dan minat konsumsi jamu di 

kalangan remaja. 

Kata Kunci: Film Dokumenter, Brand Awareness, UMKM Jamu Bu Nanik 
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ABSTRACT 

This Final Project focuses on the production of a documentary film as a means 

of disseminating easily understandable information to the teenage consumer 

segment of MSME 'Jamu Bu Nanik' to enhance brand awareness. The documentary 

film aims to address the lack of brand awareness among teenagers for MSME 'Jamu 

Bu Nanik,' leading to a decreased interest in herbal drink consumption within this 

demographic. The main causes involve issues related to branding, persuasive 

communication, education, and negative perceptions regarding the taste of herbal 

drinks. Therefore, this research centers on the creation of a documentary film as a 

strategy to improve brand awareness and the interest of teenagers in 'Jamu Bu 

Nanik' products. 

The methodology of this final project involves pre-production, production, and 

post-production processes. Pre-production includes data collection, interviews, 

and conceptualization of the documentary film. The production process involves 

on-site shooting activities, while post-production encompasses editing and analysis 

of insights after the film is uploaded. 

The results indicate that the documentary film has been successfully produced, 

adhering to the principles outlined by Ira Konigsberg, emphasizing the conveyance 

of reality without artificiality. Thus, the film is expected to deliver a visually 

engaging and easily understandable narrative for the primary target audience, 

namely teenagers interested in 'Jamu Bu Nanik' products. Through this effort, a 

significant increase in brand awareness and the interest of teenagers in herbal 

drinks is anticipated. 

Keywords: Documentary Film, Brand Awareness, Micro, Small, and Medium 

Enterprise Jamu Bu Nanik  
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