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ABSTRAK

Indonesia diprediksi akan menjadi pasar kosmetik terbesar kelima didunia
dalam 5 tahun mendatang, namun situasi tersebut belum diimbangi dengan jumlah
brand kosmetik dalam negeri yang dapat bersaing dengan berbagai produk kosmetik
dari Korea dan Jepang yang memiliki pangsa pasar sangat besar di Indonesia. Salah
satu merek kosmetik lokal yang cukup menyita perhatian masyarakat di sosial media
adalah Scarlett Whitening yang cukup gencar melakukan promosi dengan melakukan
kerjasama dengan celebrity endorser di sosial media dan menunjuk brand ambassador
yang cukup populer yaitu aktor Song Jong Ki dan Grup Girlband TWICE dari Korea
Selatan.

Penelitian ini dilakukan dengan tujuan untuk mengetahui bagaimana pengaruh
terpaan konten celebrity endorser di sosial media dan brand ambassador terhadap minat
beli produk kosmetik Scarlett Whitening. Teori yang digunakan adalah Advertising
Exposure dan model VisCAP. Sampel yang digunakan dalam penelitian ini berjumlah
80 repsonden dengan kriteria usia 20-35 tahu, berdomisili di Pulau Jawa, terkena
terpaan celebrity endorser Scarlett Whitening dan Brand Ambassador Scarlett
Whitening dalam 3 bulan terakhir sebelum periode penelitian. Hasil uji regresi
sederhana menunjukan bahwa terpaan konten celebrity endorser di sosial media
memiliki signifikansi poin 0.907° (>0,05)yang artinya variabel tersebut tidak
mempengaruhi minat beli. Sedangkan variabel brand ambassador memiliki signifikansi
point sebesar 0.006° yang artinya variabel brand ambassador sangat signifikan dalam
mempengaruhi minat beli responden.

Kata Kunci : Advertising Exposure, Model VisCAP, Minat Beli



ABSTRACT

Indonesia is predicted to become the largest number five cosmetic market in
the world in the next 5 years, but this situation has not been matched by the number of
domestic cosmetic brands that can compete with various cosmetic products from Korea
and Japan which have very large market shares in Indonesia. One of the local cosmetic
brands that has caught the public's attention on social media is Scarlett Whitening,
which is quite aggressive in promoting by collaborating with celebrity endorsers on
social media and appointing a fairly popular brand ambassador, namely actor Song
Jong Ki and the Girlband Group TWICE from South Korea.

This study was conducted with the aim of knowing how the influence of
exposure to celebrity endorser content on social media and brand ambassadors on
buying interest in Scarlett Whitening cosmetic products. The theory used is Advertising
Exposure and the VisCAP model. The sample used in this study amounted to 80
respondents with criteria aged 20-35 years, domiciled in Java Island, exposed to
celebrity endorser Scarlett Whitening and Brand Ambassador Scarlett Whitening in the
last 3 months before the research period. The results of a simple regression test show
that exposure to celebrity endorser content on social media has a significance point of
0.907b (>0.05), which means that this variable does not affect buying interest. While
the brand ambassador variable has a significance point of 0.006b, which means that the
brand ambassador variable is very significant in influencing respondents' buying

interest.

Keywords : Advertising Exposure, VisCAP Model, Buying Interest
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