
 

 

34 

 

REFERENCE 

Barker, R. M., Gohmann, S. F., Guan, J., & Faulds, D. J. (2009). Why is my sales 

force automation system failing? Business Horizons, 52(3), 233–241. 

https://doi.org/10.1016/j.bushor.2009.01.001  

Commissioner, O. of the. (n.d.). USP Therapeutic Categories Model Guidelines. 

U.S. Food and Drug Administration. https://www.fda.gov/regulatory-

information/fdaaa-implementation-chart/usp-therapeutic-categories-model-

guidelines  

Dan, A. (2021, July 26). Marketing budgets continue to fall sharply in 2021 

according to a new survey. Forbes. Retrieved February 20, 2023, from 

https://www.forbes.com/sites/avidan/2021/07/26/marketing-budgets-

continue-to-fall-sharply-in-2021-according-to-a-new-

survey/?sh=439f3274d064  

Doarest,Aufa; Kamphuis,Bertine. Indonesia COVID-19 Observatory : How 

COVID-19 is Affecting Firms in Indonesia : Results from Round One of the 

COVID-19 Business Pulse Survey - June 15 to 23, 2020 (English). 

Indonesia COVID-19 Observatory brief,no. 4 Washington, D.C. : World 

Bank Group. 

http://documents.worldbank.org/curated/en/836041604471761537/Indonesi

a-COVID-19-Observatory-How-COVID-19-is-Affecting-Firms-in-

Indonesia-Results-from-Round-One-of-the-COVID-19-Business-Pulse-

Survey-June-15-to-23-2020  

FARRELLY, F. R. A. N. C. I. S., QUESTER, P. A. S. C. A. L. E., & GREYSER, 

S. T. E. P. H. E. N. A. (2006). Defending the co-branding benefits of 

sponsorship B2B partnerships: The case of ambush marketing. Journal of 

Advertising Research, 45(03), 339. 

https://doi.org/10.1017/s0021849905050348 

Gorjian Khanzad, Z., & Gooyabadi, A. A. (2021). Development of strategic 

resilience framework for small businesses post-COVID-

19. Businesses, 1(3), 127–141. https://doi.org/10.3390/businesses1030010 



35 

 

 

 

Isip, M. I. (2022). Adaptive capability of micro agribusiness firms: Qualitative 

evidence from the Philippines. Research in Globalization, 5, 100087. 

https://doi.org/10.1016/j.resglo.2022.100087 

Jacob, N. T. (2018). Drug promotion practices: A Review. British Journal of 

Clinical Pharmacology, 84(8), 1659–1667. 

https://doi.org/10.1111/bcp.13513  

Li, B., Zhong, Y. Y., Zhang, T., & Hua, N. (2021). Transcending the COVID-19 

crisis: Business Resilience and innovation of the restaurant industry in 

China. Journal of Hospitality and Tourism Management, 49, 44–53. 

https://doi.org/10.1016/j.jhtm.2021.08.024 

Medhine, Tewodros G. (2020). Factors Affecting Adaptive Selling Behavior: 

Empirical Evidences on the Pharmaceutical Sales Representative in Addis 

Ebeba.  

Neise, T., Verfürth, P., & Franz, M. (2021). Rapid responding to the COVID-19 

crisis: Assessing the resilience in the German Restaurant and Bar 

Industry. International Journal of Hospitality Management, 96, 102960. 

https://doi.org/10.1016/j.ijhm.2021.102960 

Nikbin, D., Iranmanesh, M., Ghobakhloo, M., & Foroughi, B. (2021). Marketing 

mix strategies during and after covid-19 pandemic and recession: A 

systematic review. Asia-Pacific Journal of Business Administration, 14(4), 

405–420. https://doi.org/10.1108/apjba-06-2021-0243 

Oamen, Theophilus. (2021). COVID-19 Pandemic and Impact on Pharmaceutical 

Sales Representatives' Operations in West Africa: A Socio-Demographic 

Case Study of Nigeria. 4. 59-72. 

Pawłowska, B. (2020). The work of sales representatives in the context of 

interactions and work with emotions. Qualitative Sociology Review, 16(4), 

64–88. https://doi.org/10.18778/1733-8077.16.4.05  

Pullig, C., Maxham, J. G., & Hair, J. F. (2002). Salesforce automation systems: 

An exploratory examination of organizational factors associated with 

effective implementation and Salesforce productivity. Journal of Business 

Research, 55(5), 401–415. https://doi.org/10.1016/s0148-2963(00)00159-4  



36 

 

 

 

Purba, M. I., Simanjutak, D. C., Malau, Y. N., Sholihat, W., & Ahmadi, E. A. 

(2021). The effect of digital marketing and e-commerce on financial 

performance and Business Sustaina-bility of msmes during COVID-19 

pandemic in Indonesia. International Journal of Data and Network Science, 

275–282. https://doi.org/10.5267/j.ijdns.2021.6.006  

Randy Starr, Jim Newfrock, and Michael Delurey, “Enterprise Resilience: 

Managing Risk in the Networked Economy ,” s+b, 2003.  

Reeves, M., & Deimler, M. (2016, May 27). Adaptability: The New Competitive 

Advantage. Harvard Business Review. Retrieved February 21, 2023, from 

https://hbr.org/2011/07/adaptability-the-new-competitive-advantage  

Resilience - definition, meaning & examples in business, Psychology & Urbanity. 

Youmatter. (2020, June 22). Retrieved February 21, 2023, from 

https://youmatter.world/en/definition/definitions-resilience-definition-

meaning-examples/  

Rollins, B. L., & Perri, M. (2014). Pharmaceutical marketing. Jones & Bartlett 

Learning.  

Sawad, A. B., & Turkistani, F. (2021). Pharmaceutical marketing transformation 

due to covid-19 pandemic. Journal of Pharmaceutical Research 

International, 91–99. https://doi.org/10.9734/jpri/2021/v33i33a31776 

Shi, H., Sridhar, S., Grewal, R., & Lilien, G. (2017). Sales representative 

departures and customer reassignment strategies in business-to-business 

markets. Journal of Marketing, 81(2), 25–44. 

https://doi.org/10.1509/jm.15.0358 

Sofaria, A., Budiati, I., Reagan, H. A., Riyadi, Larasaty, P., Pratiwi, A. I., Saputri, 

V. G., Meilaningsih, T., & Hasudungan, R. G., Analisis Hasil Survei 

Dampak COVID-19 terhadap Pelaku Usaha (2020). BPS RI.  

Strutner, S. (2020, May 20). 12 Examples of Smart Business Adaptations Amid 

COVID-19. Business software, business management software. Retrieved 

February 20, 2023, from 

https://www.netsuite.com/portal/resource/articles/business-strategy/12-

examples-of-smart-business-adaptations-amid-covid-19.shtml  



37 

 

 

 

Susilawati, S., Falefi, R., & Purwoko, A. (2020). Impact of covid-19’s pandemic 

on the economy of Indonesia. Budapest International Research and Critics 

Institute (BIRCI-Journal): Humanities and Social Sciences, 3(2), 1147–

1156. https://doi.org/10.33258/birci.v3i2.954  

Syuhada, K., Wibisono, A., Hakim, A., & Addini, F. (2021). Covid-19 risk data 

during lockdown-like policy in Indonesia. Data in Brief, 35, 106801. 

https://doi.org/10.1016/j.dib.2021.106801 

Three companies with resilient supply chains setting the example. Just 

Imagination Blog - Just Imagination Blog. (2022, October 14). Retrieved 

February 21, 2023, from https://blog.jcu.edu/2022/04/27/companies-with-

supply-chain-resilience/  

Turner, J. (2022). What marketing budgets look like in 2022. Gartner. Retrieved 

February 19, 2023, from https://www.gartner.com/en/articles/what-

marketing-budgets-look-like-in-2022  

Varadarajan, R. (2015). Strategic marketing, marketing strategy and market 

strategy. AMS Review, 5(3-4), 78–90. https://doi.org/10.1007/s13162-015-

0073-9  

Zairi, M. (1994). Benchmarking: The best tool for Measuring 

Competitiveness. Benchmarking for Quality Management & 

Technology, 1(1), 11–24. https://doi.org/10.1108/14635779410056859  

Zoltners, A. A., Sinha, P., & Lorimer, S. E. (2008). Sales force effectiveness: A 

framework for researchers and practitioners. Journal of Personal Selling & 

Sales Management, 28(2), 115–131. https://doi.org/10.2753/pss0885-

3134280201  

 

  


